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Study 1: Online Survey (11/23) 

N=90: Faculty – 10; Alumni – 58; Industry – 22

Female=40; Male=26; NA=4

Education: BA=37; MS=25; PhD=6

Ethnicity: Asian=46; White=16

Industry: Hospitality=43; Tourism/Transport=13

Study 2: Analysis of Job Ads
Nov, 2023

Job Openings on Indeed, Hcareers, LinkedIn

All with required or preferred MS/MBA degrees

N=107: Hospitality-55; Transportation=50

Job Openings by Subject:

Sales & Marketing= 41 (Hosp. 29; Transport 12)

Finance = 31 (Hosp. 17; Transport 14)

General Management = 17 (Hosp 5; Transport 12)

Human Resources = 10 (Hosp. 3, Transport 7)

F&B, IT-IS, Sustainability, Tourism = 8

Quantitative Results Study 1

MS SLO 5: Function as a 
professional in the travel industry.

Faculty Meeting (March 2024): Data Party (1 hour 30 min)

Professional Readiness 

Assessment Project 2023-25

Study I Qualitative Analysis: 

Leximancer Conceptual Map 

“Function as a Professional”

Key Takeaways: Embed practice of professional readiness in curriculum. Successful Strategies: Multi-stakeholder Buy-in; Triangulated Evidence; Hawai’i Focus; Next Steps: Outcome Mapping

Result 1:

Definition “Function as a Professional 

in Travel Industry”

Self-starter, problem-solver with executive 

level of professionalism, who practices 

continuous learning, contributes to 

community (Aloha), with dedication to the 

profession and tourism industry.

Purpose
• To improve MS-TIM students’ 

achievement on professional readiness, 

addressing program student learning 

outcome (SLO) #5.

• To adapt to COVID-19 changes in the 

travel/tourism industry

• To address student need for “more 

practical applications”

• To elevate TIM School reputation

•Investigate and Define – Online 
Survey of Faculty, Alumni, 
Professionals; Research of Job Ads

Fall 
2023

•Curriculum and Outcome Mapping
Spr. 
2024

•Create and Revise Assignments
Fall 

2024

• Implement and PromoteSpr. 
2025

TIM School Facts
• TIM School was established in 1966

• Has 12 Faculty with 6 new hires

• Enrolls 300 undergraduate students; 20 

graduate students; & 1 Ph.D. student 

• 5-10 MS-TIM graduates a year. 3 out of 5 

were placed in entry level positions after 

graduation

Competency Ranking EA MA

Leadership 9.09 9.38

Critical Thinking 9.09 9.18

Oral & Written 
Communication

8.99 9.28

Advanced Operations 8.14 8.58

Analytical Skills 8.12 7.90

Advanced Finance & 
Revenue Management

7.56 7.71

Advanced Marketing 6.61 6.58

Note. Scale 1-10, Means; Competency – skills & 
knowledge; EA-employability; MA- managerial 
ability
Takeaway: the most valued professional 
readiness skills are leadership, critical-thinking, 
and communication skills.

Quantitative Results Study 2
Result 2:

Identify Competencies that will allow 

MS-TIM students to function as a 

Professional in Travel Industry

leadership; team-work; critical thinking, 

problem-solving, data-based decision-making, 

emotional and cultural intelligence, initiative, 

creativity, ethics, integrity, overall 

professionalism, 

Competency Freq. Total

Leadership/Team-Work 33+58 = 91

Problem-solving/Recommend 34+36 = 70

Oral&Written Communication 67

Data Analysis 45

Prof. Computer (Excel, PPT) 42


	Slide 1: Assessing Student’s Professional Readiness In Travel Industry Management Education

