
FREE LARGE DRINK
Oct 30 to Nov 6

Only at Market City Quizno’s!
with any purchase!

Not valid with any other offers

Commentary | Page 4

Bloody Mary
Not the drink

Cartoons | Page 9

Fit for print?
Speed of sex

Halloween fun facts
Get to know Halloween 

“intimately”

Mixed Plate | Page 8

OCT. 30–NOV. 2, 2008
THURSDAY–SUNDAY

Sports | Page 12

Game of the week
Volleyball sweeps WAC foes

H:84° L:70°H:84° L:70°

VOLUME 103 ISSUE 40

KAALEOEO
S e r v i n g  t h e  s t u d e nt s  o f  t h e  U n i ve r s i t y  o f  H awa i ‘ i  at  M ā n o a  s i n ce  1 9 2 2W

W
W

.K
A

LE
O

.O
RG

W
W

W
.K

A
LE

O
.O

RG T H E  V O I C E

News 2

Commentary 3

Mixed Plate 5

Cartoons 10

Sports 9

Puzzles & Classifi eds 11

IN
SI

D
E 

TO
D

A
Y

IN
SI

D
E 

TO
D

A
Y T H U R S D A Y  S U R F  O U T L O O K

The current short-period 
north swell will gradu-
ally diminish through the 
weekend.

Wave heights 
reported 

Hawaiian style, 
about half face 

heights.
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By Jennifer Waters
MarketWatch (U-Wire)    

That’s a pretty good costume 
your retailer has on. You can’t tell 
it from Father Christmas.

Merry Halloween. Trick-
or-treaters don’t head out until 
Friday, but consumers are finding 
themselves pushing carts amid a 
barrage of Christmas decorations 
(think pumpkins under the tree) 
and choosing between buying 
Halloween paraphernalia or pur-
chasing gifts for Dec. 25.

Many consumers carp at retail-
ers for mixing the holidays, but it 
turns out more than 40 percent of 
them say they start their Christmas 
shopping ahead of Halloween, 
according to a recent survey con-
ducted by BIGresearch for the 
National Retail Federation.

A Wal-Mart-sponsored sur-
vey this year found that 3 in 10 of 
so-called Wal-Mart moms planned 
to start their Christmas shopping 
three months early.

On cue, retailers – all brac-
ing for what looks to be the worst 
holiday shopping season in two 
decades – are taking those statis-
tics to heart, with Wal-Mart lead-
ing the pack. The world’s largest 
retailer was first out of the gate 
on Oct. 1 to slash prices on select 
toys, beating its own record for an 
early start.

That prompted KB Toys Inc. 
to take down prices to $10 or less 
on more than 200 popular toys. 
Soon Toys “R” Us, Target Corp. 
and Amazon.com all matched 
those cut-rate prices as they too 

began their holiday sales and 
promotions. That put the start of 
Christmas shopping more than 
eight weeks before Black Friday, 
the day after Thanksgiving that 
has generally been thought of as 
the kick-off sales day for the holi-
day shopping extravaganza.
 “Black Friday’s not a 
day anymore,” said Dan de 
Grandpre, founder and editor 
of Dealnews.com, a Web site 
that collects information about 
Internet discounts and promo-
tions. “It’s a season.”
 Given the economic crisis, 
retailers, especially those who 
depend upon the rush for gift-
buying to carry them into prof-
itability, are scared stiff about 
how tightly consumers might be 
pulling in their purse strings.
 They should be. Nearly every 
projection on holiday spending 
forecasts a paltry selling season.
 The National Retail 
Federation predicted that sales will 
rise just 2.2 percent to $470.4 bil-
lion for the smallest increase since 
2002. The International Council of 
Shopping Centers is pegging sales 
growth of 1.7 percent. TNS/Retail 
Forward is expecting fourth-quar-
ter sales to inch up 1.5 percent, 
the smallest uptick in sales since 
1991. NPD Group doesn’t see any 
growth in sales.
 “For the first time I am pre-
dicting flat to declining sales for 
the holiday season,” said Marshal 
Cohen, chief industry analyst at 
NPD. “With consumers already 
saying they plan to spend less, 
stores with lean inventories, 

those inventories on sale as soon 
as they hit the floor, and tighten-
ing credit both for businesses and 
consumers, where can growth 
come from?”
 Already there are signs 
that this holiday season will 
be like no other: Half-off sales, 
buy one/get one free, early-bird 
discounts, among other tactics, 
have been and will continue to 
be plenty. But what’s on the 
racks will be limited, as retail-
ers have pulled back inventory 
in fear of finding themselves 
in January with loads of unsold 
sweaters, coats and toys.
 From a consumer point of 
view, this means that retailers 
already are all but begging con-
sumers to pick them. 
 “In this economy a retailer 
may want to get their message out 
earlier because any kind of vis-
ibility with the consumers will be 
important,” said Michael Neimira, 
chief economist for the ICSC.
 For the most part there are 
only two reasons why consumers 
shop: There is a must-have prod-
uct they want to buy or there is a 
sale that can’t be missed.
 Considering there is a very 
small number of new must-have 
items, and they’re mostly for kids, 
consumers will be looking to big 
discounts and promotions to moti-
vate them. According to NPD’s 
survey, 60 percent of consumers 
said that either a “special sale 
price” or “overall value for the 
price” will influence where they 
shop this holiday season. 
 “No one is canceling 

By Kimberly Ikemori
Ka Leo Staff Reporter    

 Ghost hunters are people hop-
ing to better understand the para-
normal. Here are some equipment 
ideas and tips for the amateur ghost 
hunter.

Video Camera
 The video camera is a great 
piece of technology for ghost hunt-
ers to catch evidence because it 
helps them cover more ground 
in a tour of the haunted location. 
Remember to bring extra batter-
ies, as spirits may drain electronic 
equipment. 
Price: $200 and up

Digital Voice Recorder
 Digital voice 
recorders are great for 
collecting electronic 
voice phenomenon or 
EVPs. This is a great 
piece of equipment 
and allows ghost hunt-
ers to catch additional 
evidence that video cameras can-
not. 
Price: $73 and up

Digital Camera
 Digital cameras allow inves-
tigators to take pictures in areas 
where investigators are unable to 
see with their eyes. Pictures of 
shadows or orbs may aid ghost 

TechBeat

Christmas sneaks ahead of Halloween
Christmas because money is tight, 
but consumers will be sticking 
to their budgets and looking for 
good deals when deciding where 
to spend this holiday season,” said 
Tracy Mullin, CEO of NRF. 
 De Grandpre said shoppers 
are looking at early sales as 
buying  opportunities. 
 “People are shopping less on 
impulse and shopping smarter,” 
he said. “They’re waiting for the 
deal and buying when they see it. 
That’s how they should always 
be shopping.”
 This early race to get in front 
of consumers could, of course, 
backfire, according to Neimira. 
 “At some point you get the 
negative reaction that we’ve seen 
in surveys too in which consumers 
think these stores are all about sell-
ing stuff and not about the spirit of 
the holiday,” he said.

hunters in gathering evidence of the
paranormal. 
Price: $50 and up

Pencil and Paper
 The simple pencil-and-paper
method is handy for any inves-
tigator collecting information on
the paranormal. The pieces of the
puzzle are usually found through
observation and research. 
Price: About $3

Thermometer 
 Changes in temperature, in
theory, signal the presence of ghost-
ly phenomena. Supposedly, the cold
spot in the room is the presence
of a ghostly entity. Evidence can
be later verified by actual drops in
temperature that can be easily seen
by a thermometer. 
Price: $32 and up

Flashlight
 For direction in a dark house,
a flashlight is essential for the ama-
teur ghost hunter. 
Price: About $2

Ghostly experiences: Priceless
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Projected sales are down this Halloween, 
with only a 2.2 percent increase expected.



A public service message paid for by The Learning Coalition, a non-partisan, non-profit organization dedicated to assisting Hawaii’s Public Schools. 4224 Waialae Ave., # 322, Honolulu, HI 96816  TheLearningCoalition.org

Do notHIng and 
yOu’Re LoOkinG at 
TwO tO FOUr 

$1099

LARGE 14” PIZZA
with 1 Topping (w/valid Student I.D.)

ONLY

Not valid with any other offer. Valid only at participating locations. 
Customer pays all applicable sales tax. Limited delivery area. Additional
toppings extra. Offer expires 12/31/07.

$2199

2 LARGE 14” PIZZAS
with 2 Toppings

ONLY

Not valid with any other offer. Valid only at participating locations. 
Customer pays all applicable sales tax. Limited delivery area. Additional
toppings extra. Offer expires 12/31/07.

$1299

EXTRA LARGE PIZZA
with up to 2 Toppings

ONLY

Not valid with any other offer. Valid only at participating locations. 
Customer pays all applicable sales tax. Limited delivery area. Additional
toppings extra. Offer expires 12/31/07. 1299XL2

1099M2

2199L2

CAMPUS
SPECIAL

FOR DELIVERY CALL

979-PAPA  •  983-7272

Original Crust
or Pan
Delivery Only

Original, Thin Crust
or Pan
Delivery Only

Original, Thin Crust
or Pan
Delivery Only

Not valid with any other offer. Valid only at participating locations.
Customer pays all applicable sales tax. Limited delivery area. 
Additional toppings extra. Offer expires 06/15/08.

Not valid with any other offer. Valid only at participating locations.
Customer pays all applicable sales tax. Limited delivery area. 
Additional toppings extra. Offer expires 06/15/08.

Not valid with any other offer. Valid only at participating locations.
Customer pays all applicable sales tax. Limited delivery area. 
Additional toppings extra. Offer expires 06/15/08.

1099M2

1299XL2

2199L2

Not valid with any other offer. Valid only at participating locations.
Customer pays all applicable sales tax. Limited delivery area. 
Additional toppings extra. Offer expires 12/31/08.

Not valid with any other offer. Valid only at participating locations.
Customer pays all applicable sales tax. Limited delivery area. 
Additional toppings extra. Offer expires 12/31/08.

Not valid with any other offer. Valid only at participating locations.
Customer pays all applicable sales tax. Limited delivery area. 
Additional toppings extra. Offer expires 12/31/08.

1099M2

1299XL2

2199L2
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Thursday, Oct. 30Thursday, Oct. 30

No Events

Friday, Oct. 31Friday, Oct. 31

4 p.m. (PT) – Rainbow Wahine  
     soccer at Boise State

7 p.m. – No. 8 Rainbow Wahine  
     volleyball versus Nevada at the  
     Stan Sheriff Center

Saturday, Nov. 1Saturday, Nov. 1

All Day – Rainbow coed   
     sailing at the PCCSC Sloop  
     Championships in Newport  
     Beach, Calif. 

10 a.m. (MT) – Rainbow   
     Wahine cross country at the   
     WAC Championship 5K in   

     Las Cruces, N.M.

1 p.m. (MT) – Warrior football at  
     Utah State 

7 p.m. – No. 8 Rainbow Wahine  
     volleyball versus Utah State  
     at the Stan Sheriff Center

Sunday, Nov. 2Sunday, Nov. 2

All Day – Rainbow coed sailing 

     at the PCCSC Sloop   
     Championships in Newport  
     Beach, Calif.

1 p.m. (PT) – Rainbow Wahine  
     soccer at Idaho

5:05 p.m. – Rainbow Warrior  
     basketball versus UH Hilo at  
     the Stan Sheriff Center   
     (exhibition)

Monday, Nov. 3Monday, Nov. 3

All Day – Warrior golf at the   
     Kaua‘i Collegiate Invitational  
     at Puakea Golf Course in Lihue,  
     Kaua‘i

Tuesday, Nov. 4Tuesday, Nov. 4

All Day – Warrior golf at the   
     Kaua‘i Collegiate Invitational  
     at Puakea Golf Course in Lihue,  
     Kaua‘i

Wednesday, Nov. 5Wednesday, Nov. 5

All Day – Warrior golf at the   
     Kaua‘i Collegiate Invitational  
     at Puakea Golf Course in Lihue,  
     Kaua‘i



By Alyosha Mattanovich
Ka Leo Columnist            

Halloween has an ancient 
tradition of superstition and 
ghost stories. One of the most 
colorful and frightening that I 
heard as a child was the story of 
Bloody Mary. 

For those who don’t know, 
there are several versions of 
this urban legend, all of which 
involve the evil spirit Bloody 
Mary, who may be summoned 
by repeatedly calling her name 
into a mirror. In the version I 
heard, she was looking for those 
responsible for the death of her 
child. Grief had caused her to 
tear out her eyes before throwing 
herself from a cliff. 

Sometimes Bloody Mary 
appears as a shadow behind the 
summoner. In other versions of 
the tale, a person’s face appears 
to change, taking on Mary’s fea-
tures. The version that one of my 
friends swore happened to him, 
even if wildly fantastic, is still 
my favorite and gives me a chill 
whenever I think about it.

According to him, he and two 
of his friends waited until no one 
was home, then went into a dark 

bathroom. They drew a pentagram 
on the surface of a mirror with 
lipstick, around which they made 
a circle of hairspray and lit it on 
fire. They then proceeded to chant 
Mary’s name. Upon uttering the 
words a certain number of times, 
a bloody red dot appeared in the 
center of the pentagram. Then 
suddenly Mary’s bloody face 
appeared, smiling demonically.
 They panicked and tried to 
open the door, finding it locked. 
As they screamed and banged on 
the door, a hand shot from the 
surface of the mirror, followed 
by the awful face. When Mary 
began pulling herself out, the three 
friends tumbled over each other 
to get away from the emerging 
phantasm. They fell into the tub 
and watched as she freed her-
self from the mirror and, cackling, 
approached them.
 But before she could reach 
them, the bathroom door opened 
and the light dispelled the appa-
rition. My friend’s mother had 
arrived home and opened the door, 
believing them to be playing in the 
bathroom. According to my friend, 
once the demon was summoned, 
the door could only be opened 
from the outside.

 Another friend told me that 
upon calling Bloody Mary, she 
would appear behind you holding 
a weapon, slowly bringing it down 
at your back. The weapon deter-
mines how unhappy she is with 
the summoner. If she’s holding a 
knife, she’s mildly disgruntled, but 
if she’s holding an axe, she’s really 
pissed. According to this version, 
when you turn, she’ll be gone, but 
if you don’t, she’ll kill you. The 
worst thing that could happen is 
that she doesn’t appear, in which 
case she will haunt you, waiting for 
a moment to kill you when no one 
is around. 
 I never knew if any of these 
stories were true, but I lacked 
the courage to find out. On only 
one occasion did curiosity compel 
me to attempt to summon Bloody 
Mary. The stories vary on the num-
ber of times one must say her 
name (I think I stopped at four 
or five). No Mary appeared, but I 
was freaked out nonetheless, and 
even more so after taking a show-
er, when the steam on the mirror 
appeared to take the form of a 
demonic face.
 Was it my imagination? I’ll let 
you be the judge of that. Perhaps 
there’s only one way to find out. 

 The article “Why I Don’t 
Drink” (Oct. 22), strangely enough, 
offended me. I have been long part 
of the drinking culture and my 
view of it differs greatly from the 
author’s.
 First off, I think that I’m the 
type of person who wouldn’t be 
able to make friends at a party 
without being a little intoxicated. 
Drinking has helped me to make 
many great friends and to expand 
my social horizons. Ultimately, 
social drinking brings diverse peo-
ple together for a good time.
 The many negative effects 
of drinking presented in the arti-
cle such as infidelity, domestic 
abuse and drunken driving are 
problems that extend beyond 
social drinking.
 I’ve never cheated on my 

boyfriend, even on the nights 
when I got really wasted. I only 
let myself become that inebriated 
when I’m around people who I 
trust and people who I know look 
out for me. Couples who cheat 
on each other have serious rela-
tionship problems, not necessarily 
drinking problems.
 Domestic abuse is most like-
ly caused by a combination of bad 
tempers, personal and relationship 
issues and hormonal imbalances, 
all sparked by a couple of shots, 
or 10, also known as alcoholism.
 Drunken driving seems to 
occur more and more often these 
days. As drinkers, however, it’s 
our responsibility to provide our-
selves and our fellow drinking 
buddies with a safe ride home. 
More people are starting to take 

turns being “d-squared.” 
 Frankly, students who pri-
oritize partying over school are
consciously choosing to put
themselves at risk of dropping
out. I agree that it’s a problem
when students start to “waste
away their life,” but ultimately, it
is in their control. If you want to
turn things around, do it by drink-
ing in moderation.
 As for all of you nondrink-
ers, more power to you. Drinking,
like everything else, has its pros
and cons. It’s a personal choice.
Nondrinkers and drinkers are all
just trying to have a good time.
So to all of you nondrinkers:
Here’s to you.

Lillian Han
Sophomore, Pre-business

It is ridiculous and irratio-
nal to assume that “more than a 
few people will leave UH with 
a severe drinking problem, as 
well as a diploma” (“UH has an 
alcohol problem,” Oct. 27).

While the writer of this 
article may want to inform oth-
ers that his friends have become 
addicted to Jim Beam because 
they attended UH, he should 
not have generalized this situa-
tion. UH, as well as other uni-
versities, does not give drink-
ing courses to students.

The primary purpose of 
being at the university is to get 
an education, not to learn to 
drink. Those who read this arti-
cle may not feel at ease and may 
assume that the writer of the 

article also enjoys Jim Beam.
 The author must have 
written his article while he was 
drunk, which led him to gener-
alize based on his few friends’ 
drinking behaviors. From his 
article, he seems to tell us that 
he knows many students who 
are heavy drinkers.
 I suggest that the author 
do a study on this theory using 
all UH students as units of 
analysis to test his conclu-
sion. In addition, if he thinks 
his article is educational, his 
next article should emphasize 
alcohol awareness.

Bunnarith Meng
Doctoral candidate, Urban and 
Regional Planning
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Halloween Tales: Bloody Mary

LetterstotheEditor

We’re here to learn, not drink Drinking brings people together

BLUEBELL JONES • KA LEO O HAWAI‘I

There are many variations of the Bloody Mary legend, the newest being the Universal 
Studios ride, where Mary is a doctor who will only stop the ride when the participants 
yell her name.



By Chad Fujihara
Ka Leo Game Columnist    

Planning on staying in this 
Halloween, but feel like some-
thing more than just a scary 
movie? Dim the lights and lock 
the doors because here are five 
horrific video games that are 
sure to give you a case of 
the “heebie-jeebies.” All games 
listed are rated “M” for Mature 
and are intended for an audi-
ence age 17 and up.

Bioshock (Xbox 360, Playstation 
3, PC)
 After his plane crashes 
into the Atlantic Ocean, lone 
survivor Jack finds his way 
into an underwater city called 
Rapture. The city is a failed 
utopia where scientists were 
allowed to do as they please, 
only to result in countless hor-
rors and chaos. Using a mixture 
of weapons and bio-engineered 
powers called “plasmids,” 
players must try to figure out 

Top five scary video games

By Vanessa Sim
Ka Leo Features Editor    

1. A costume. You’re not too 
cool to dress up, you’re not too 
cool to try. Wearing a sheet with 
two holes cut out as eyes is a lot 
better than being the Halloween 
grinch who thinks he is too cool 
for school.

2. Mace. No, not the rapper, 
the pepper spray. Safety first, 
especially if you’re going into 
Waikīkī. Alcohol + men = fight-
ing. Alcohol + men + girls 
dressed in revealing costumes = 
lots of fighting.

3. A friend. Remember how you 
used to be assigned buddies in 
kindergarten? The same rule 
applies here. A buddy can be 
your wingman and they can pull 
you away from the guy dressed 
like male genitalia. 

4. Your sense of humor. Yes, 
there will probably be a lot of 
men dressed as women, and yes, 
there will be a lot of girls dressed 
provocatively. Both of these are 
not excuses to shout obscenities 
or start a fight. Just because she’s 
dressed like a hooker doesn’t mean 
she is one. And if that doesn’t stop 
you, remember, there will be a lot 
of cops out on Halloween. Big 
brother is watching.

5. An “I’m lost and possibly 
intoxicated, now what?” plan. 
It’s bound to happen. Someone 
will get extremely intoxicated 
and wander off from the group. 
Exchange numbers! Decide if 
you are driving or if you are 
cabbing it. Decide who’s the 
designated driver and pick a 
home base, a place to meet 
up before and after everyone 
sobers up.

Five things to bring Five things to bring 
with you on Halloweenwith you on Halloween

thetheweekendweekendgamesgamesThursday, Oct. 30, 2008

5t heweekendvenue@kaleo.org

TECHSHOUT

With amazing sound design, top-notch graphics and a chilling plotline, Dead Space will 
have gamers looking over their shoulders more than once.

SILICONEKNIGHTS.COM

Eternal Darkness tells a dark tale of mystery, where the line between sanity and 
madness can be blurred.

what happened to Rapture and 
ultimately escape its grasp. The 
scariest part of Bioshock has to be 
the lumbering “Big Daddies” who, 
when provoked, are as vicious and 
surprisingly quick as they are big.

Dead Space (Xbox 360, Playstation 
3, PC)
 Set in the distant future aboard 
a stricken mining space ship, Dead 
Space has players taking on the role 
of Isaac, an engineer forced to fight 
his way through the reanimated and 
twisted remains of the ships crew. 
Along with great graphics, Dead 
Space features a play mechanic 
requiring players to dismember 
enemies, just to make sure they 
don’t come back. Dead Space also 
features top-notch sound design 
that will have you looking over 
your shoulder at least a few more 
times than you would expect. 

Eternal Darkness: Sanity’s 
Requiem (Gamecube, also play-
able on Wii)
 A young woman seeks the 

truth behind the mysterious and 
gruesome murder of her grand-
father. The answers are perhaps 
within the strange book she finds: 
The Tome of Eternal Darkness. 
Players take on the role of not 
only main character Alex, but 
also every unfortunate soul with 
which the evil book has come 
into contact. 
 Eternal Darkness features a 
sanity meter for each character 
that depletes while facing ene-
mies. When the meter runs low, 
strange things start to happen, not 
only to the on-screen character, 
but sometimes the player too. For 
fans of author H.P. Lovecraft, 
Eternal Darkness is steeped in 
Cthulu-type lore.

Resident Evil (Gamecube, also 
playable on Wii)
 The original Resident Evil, 
released for the Playstation, was 
considered by many to be the first 
horror game of its kind. While 
this is not true, (the PC game 
Alone in the Dark claimed that 
distinction years before) Resident 
Evil still stood out for being a 

new experience for home con-
sole owners. With new graphics,
sound and gameplay mechanics,
the Gamecube remake of Resident
Evil is like an entirely new game.
Even the story has been retooled to
tie-in with later titles of the series.
Newer games have come out since
the Resident Evil remake, but it
still remains a classic example
horror videogames.

Silent Hill 2 (Xbox, Playstation
2, PC)
 After receiving a letter from his
deceased wife, James Sunderland
travels to their “special place”
amid the foggy and terror-filled
streets of Silent Hill. Unlike many
other horror games that depend on
quick scares, the Silent Hill series
has always focused on unsettling
players in a subtle, spooky fash-
ion. Silent Hill 2 also features a
number of possible endings that
are determined based on actions
taken during the game. Fans of the
Silent Hill movie will enjoy seeing
the original setting that monster
Pyramid Head came from, along
with all of the undead nurses.

GNU

Just in time for Halloween, “The Just in time for Halloween, “The 
Life and Death of a Pumpkin,” Life and Death of a Pumpkin,” 
tells the grim tale of a pumpkin tells the grim tale of a pumpkin 
as he transforms into a jack-o’-as he transforms into a jack-o’-
lantern. The tale is not for the lantern. The tale is not for the 
faint of heart and will leave you faint of heart and will leave you 
chilled to the bone.chilled to the bone.

To watch the video, visit: To watch the video, visit: 
youtube.com/watch?v=Q-1aui-youtube.com/watch?v=Q-1aui-
wluEwluE

YOUTUBE HALLOWEEN PICKYOUTUBE HALLOWEEN PICK
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SPOOKY SNAPSHOTS
Photography by Kris DeRego

By Kris DeRego
Ka Leo Managing Editor    

 Halloween is about stories, like the macabre tales spoken in hushed wispers beneath a darkened sky. The 
holiday is natural fit for photographers, then, who use single images to craft entire narratives.
 Some Halloween images have become metonomous for the way our culture perceives “darkness.” Black 
cats, for example, symbolize much more than bad luck; they represent our cultural aversion to fate and the 
occult. Few people seriously believe that an onyx feline spells daily doom, but the association is embedded in 
our collective unconscious, which makes all the difference.
 That’s the power of photography, which, like All Hallows’ Eve, allows people to explore the unknown and 
express the inexplicable. That’s also the power of the stories that snapshots tell, stories that stay with us, even 
until death. 



Only at your
Scion Hawaii

dealers

SERVCO SCION
564-2400
servcoscion.com

MAUI SCION
877-2781
mauiscion.com

BIG ISLAND SCION
935-2920
bigislandscion.com

what moves you

*Manufacturer’s Suggested Retail Price as of 7/1/2008 for 2008 xD (5-speed manual transmission - model #X3005). Price excludes
4.712% tax on vehicles for Oahu use (4.166% tax on vehicles destined for use on other neighbor islands in Hawaii), license, $175 doc
fee and available equipment. Vehicle subject to prior sale. Vehicle shown is a special project car, modified with some non-Genuine parts
and accessories which may void the Scion warranty, may negatively impact vehicle performance and safety, and may not be street legal.
**2008 EPA estimated mileage. Actual mileage will vary. www.fueleconomy.gov. 

IT’S A SCREAM.
The 2008 xD

MSRP starts at $15,170*

27 33
CITY HWY

MPG**

A Jesuit Ministry  Newman CenterA Jesuit Ministry  Newman Center
University Catholic Center

Mass Schedule:Mass Schedule:
Saturday 5:00pm, Sunday 9:00am & 11:00am

Sunday 5:00pm Student Mass
Monday - Friday 12:10pm

Located on EAST WEST ROAD
just past the Korean Pagoda Study Ctr, 
across the parking lot

All Are Welcome!All Are Welcome!
www.ucchawaii.org

50% OFF50% OFF
Late Night Dining for Seating After 9pm

Sunday through Thursday
And After 10pm

on Friday & Saturday Nights
PROUD

CORPORATE

PARTNER

Valid for Dine-In Food Only with a Purchase of a Beverage per Person
for up to Six People. Not Valid with Any Other Offer, Discount and/or

Promotion. Expires November 30, 2008 bigcitydinerhawaii.com

“There’s no diner fi ner

than Big City Diner!”

thetheweekendweekendpeoplepeopleThursday, Oct. 30, 2008
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By Kaui Awong
Ka Leo Contributing Writer    

Halloween. What does 
it mean? For many, it clearly 
means free candy, haunted hous-
es filled with really bad actors 
and a lame excuse to wear as 
little clothing as possible. Sure, 
Halloween may be the epitome 
of fun for most, but why does 
it have to be the focal point of 
October?
 

Here are just a 
few interesting facts 
about the month of 
October:

• On Oct. 2, 1950 
the “Peanuts” 
comic strip 
made its 
f a m o u s 
d e b u t . 
F i f t y - e i g h t 
years later, 
Charlie Brown and 
his lovable gang still 
put smiles on our faces 
with their many adventures.

• October is known for cel-
ebrating National Coming Out 
day, which falls on Oct. 11 and 
focuses on raising awareness of 
the LGBT community.

• October is Breast Cancer 
Awareness Month, the most 
common cancer overall and 
among women. 

• October is Filipino-American 
History Month. Founded in 
1988, it is a chance for all 
Filipino-Americans to celebrate 
their heritage.

• Andrew Lloyd Weber’s “Cats” 
and “Jesus Christ, Superstar” 
made their stage debuts in this 
month in 1982 and 1971 and went 
on to become Broadway hits.

• It was on Oct. 16, 1793, that 
Marie Antoinette, the infamous 

October not just for dressing upOctober not just for dressing up

Queen of France, was executed. 
Marie Antoinette was known for 
her inexperience and her state-
ment, “Let them eat cake.”

• It was on Oct. 12, 1462, when 
Christopher Columbus first 
set foot in the Americas. In 
Hawai‘i, every Oct. 12 or sec-
ond Monday is celebrated as 
Discovers’ Day, a day to honor 
the many historic discoveries of 
the world, including Columbus 
and Captain James Cook.
  
 October is far from a bland 
month. Unlike August and 
September, October has person-
ality. There’s definitely more to 
this month than just Halloween.

Halloween dominates 
October spending, but 
spending your dollars 

wisely may help other 
October causes like 

National Breast Cancer 
Awareness Month.

MCT CAMPUS

10 weird costume ideas and more at10 weird costume ideas and more at
                            KALEO.ORG                            KALEO.ORG



     Halloween fun facts

•S•T•U•D•E•N•T•S•
•A•L•U•M•N•I•

Now is your opportunity to serve on the 
University of Hawai‘i at Ma-noa’s

BOARD OF PUBLICATIONS
• Student positions •
• Alumni position •

The UHM Board of Publications serves as 
the governing body for Ma-noa’s student publications,

including Ka Leo O Hawai‘i, the student newspaper,  
Hawai‘i Review, a literary magazine, and Ka Lamakua, an arts 

and literature website.

Duties include (but are not limited to) monthly business 
meeting attendance, committee work, long-range planning, and 

budget approval.

Applications are available from the BOP Business Office
 (located to the right of the lower 
entrance to the UHM Bookstore).

For more information, 
contact Bob Duesterhaus at 956-7045.

Accepting applications on an ongoing basis.

Editor-in Chief

for Ka Lamakua
wanted:

a creative online publication 
of the Board of Publications.

If you are creative and detail-oriented 
with an ability to multi-task,

we are looking for you!

Deadline to apply is:
Friday, November 14, 2008

Position pays a stipend of up to $100 per month.
For more information, or to apply, contact Jay Hartwell at

956-3217 or hartwell@hawaii.edu, or pick up an application 
from the Ka Leo Building (located across from the ground-level 

entrance to the Bookstore).

By Grant Okazaki
Ka Leo Contributing Writer    

 Looking forward to this year’s 
Halloween Friday? Then you are 
one of the millions of children 
across the United States, Canada, 
Ireland, Puerto Rico, Japan, New 
Zealand, United Kingdom and 
selected parts of Australia who will 
dress up and celebrate a tradition 
that can be traced back to an ancient 
Celtic festival called Samhain. 
 Samhain celebrates the end 
of the harvest season in Gaelic 
culture, where ancient pagans took 
stock of their supplies and slaugh-
tered livestock for the winter ahead. 
The Gaels believed that on Oct. 31, 
the boundary between the living 
and the deceased dissolved and 
the dead become dangerous for the 
living by causing problems, such 
as sickness or damaged crops. 
 The festivals would frequently 
involve bonfires, into which bones of 
slaughtered livestock were thrown. 
Costumes and masks were also worn 
at the festivals in an attempt to mimic 
or placate the evil spirits. 
 Halloween did not become 
an American tradition until the 
19th century after the Irish Potato 
Famine brought approximately 
two million Irish immigrants to 
the United States. From then it 
evolved into the modern day ver-

sion where children in costumes 
and disguises go door-to-door 
exclaiming, “Trick or 
Treat!” in an attempt 
to receive candy.  
Now that you 
know a little bit 
about Halloween, 
here’s some fun 
facts your mind can 
munch on.

1. Orange and black are Halloween 
colors because orange is asso-
ciated with the fall harvest and 
black is associated with darkness 
and death.

2. Halloween candy sales average 
about $2 billion annually in the 
United States.

3. Halloween is the second most 
commercially successful holiday, 
with Christmas being the first.
 
4. Bobbing for apples is thought 
to have originated from the 
Roman harvest festival that hon-
ors Pamona, the goddess of fruit 
trees. Her name is from the Latin 
“pomum,” fruit. “Pomme” is the 
French word for apple.

5. Black cats were once believed 
to be witches’ familiars who pro-
tected their powers.

6. “Halloween” (1978), 
directed by John Carpenter, 
was made in only 21 days 
in 1978 for $320,000.

7. The Ouija Board ended 
up outselling the game 
of Monopoly in its first 
full year at Salem. Over 
two million copies of 
the Ouija Board were 
shipped.

8. In 1962, the Count Dracula
Society was founded.

9. Vampires are mythical beings
who defy death by sucking the
blood of humans.

10. Signs of a werewolf are a uni-
brow, hairy palms, tattoos and a
long middle finger.

By Yasmin Dar
Ka Leo Staff Writer    

 

 You are never too old for Halloween! 
Find that perfect costume and get ready 
to party.  Haven’t decided where to show 
off your creative costumes? After attending 
the costume contest at Campus Center, 
check out these great events around town 
and drag your friends along for a ghoul-
ishly freaky night.
 

SHOCKHOUSE AT THE BLAISDELL

Featuring 10 hell-raising rooms of fear, 
follow the twisted maze through ghastly 
corridors and witness high-tech fright at 
its best with gruesome creatures lurking 
around every turn. 

Come and celebrate Halloween, if you dare. 
All ages welcome. Kids 5 and under are 
free. $7.50 for advanced tickets at ticket-

master.com or at Times Supermarkets. $10 
at the door.

Wednesday, Oct. 29 (6 to 10 p.m.)

Thursday, Oct. 30 (5 p.m. to midnight)

Friday, Oct. 31 (4 p.m. to 1 a.m.)

Saturday, Nov. 1 (5 p.m. to midnight)

HAUNTED PLANTATION

Presented by GroundUp, this is a hot 
ticket that sells out fast. Not recom-
mended for women who are pregnant 
or those with heart conditions.

Hawai‘i’s Plantation Village

94-695 Waipahu St.

10 and older. 10- to 16-year-olds need 
adult supervision.

Oct. 31, 7 to 11:45 p.m. 

Admission: $7, (808) 677-0110

myspace.com/thehauntedplantation  

HALLOWEEN AT THE LOUNGE AT NOBU 

Crazy cocktails, costumes and giveaways.

Oct. 31, 8 p.m. to 2 a.m, 21 and older

(808) 237-6999

ART AFTER DARK’S “MONSTER MOSH”

Honolulu Academy of Arts “Monster 
Mosh” will be a special Halloween party. 
Food and cocktails provided by E&O 
Trading Company. Prizes for best costume,
courtesy of Club Monaco. Come in cos-
tume and get ready to rock! 

Oct. 31, 6 to 9 p.m, Honolulu Academy 
of Arts

artafterdark.com 

WAIKĪKĪ WALK ON KALĀKAUA AVE.

Show off your craziest costumes down 
the streets of Waikīkī, or just watch. Don’t 
forget your camera! 

thetheweekendweekendnightlifenightlifeThursday, Oct.30, 2008

t heweekendvenue@kaleo.org8

Halloweekend!Halloweekend!

MCT CAMPUS



Higher Education Second Session        By Will Caron

Eliot? Okay, here’s the plan.  
Frank, get back to the 

Chem building and 
prep the antidote.  

Kensuke, find a way for 
us to spread the 

antidote over a large 
area all at once.

I’ll take care 
of these two

...

Alright.  
We’ll be 

waiting at 
the lab 

when you 
get back. 

No!  
Please, don’t 

hurt us...

BOO!

K
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O cartoons 9
EDITOR: Will Caron

Thursday, Oct. 30, 2008
comics@kaleo.org
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THE SPEED LIMIT FOR SEX IS 68 BECAUSE 
@ 69 YOU FLIP OVER AND EAT IT.

CRAZY PLACE BY: Dallas Moffis

“I SAID, GET THE HELL BACK!”

Really?  Haven‛t
noticed.

Yeah...



10 puzzles and classi f iedsThursday, Oct. 30, 2008

  ACROSS 
 1 Young  sh
 4 Deep, unnatural sleep
 9 Addis __, Ethiopia
 14 "Seinfeld" uncle
 15 Texas landmark
 16 Bob and Elizabeth
 17 Bull markets
 18 Start of Bernard Baruch 

quote
 20 Cost of living?
 22 Boardroom bigwig
 23 Factual
 24 Part 2 of quote
 27 Olympic sled
 28 Deposited
 29 Piccadilly Circus statue
 30 Chart anew
 31 Columbus Day mo.
 32 Lena of "Chocolat"
 33 Former French coin
 34 Part 3 of quote
 36 Part 4 of quote
 40 Pers. pension
 41 Symbol of of  ce
 42 Numero __
 43 Deer sirs
 46 "South Park" boy
 47 Glee club voice
 48 Baloney!
 49 Part 5 of quote
 51 Junior exec
 52 Chem. contaminant
 53 Abound
 54 End of quote
 58 A Turner
 60 Blew it
 61 Churchill Downs event

 62 1969 Peace Prize grp.
 63 In place
 64 Outer limits
 65 Big Apple inits.

  DOWN
 1 Grippe
 2 Censure
 3 Park in California
 4 Took care of
 5 Catalonian cheer
 6 Block of 

paper
 7 Greek 

vowel
 8 Cowboys' 

showcases
 9 Big fuss
 10 Keep inside
 11 Old-

fashioned 
warning

 12 Caviar 
source

 13 Sawing logs
 19 Alternative 

to smoking?
 21 Beatty of 

"Deliver-
ance"

 24 Coagulate
 25 "Chicago" 

role
 26 Buffalo's 

county
 30 Churn up
 32 Boat pro-

pellers

 33 Alan Ladd classic
 35 Take a tour
 36 Cause to wither
 37 Brief announcement
 38 Early or late
 39 Warner Bros. creation
 41 Pierced
 43 Forceful  owings
 44 Hebrew month
 45 Declare
 46 Break away

 47 Pint drink, perhaps
 49 Typist's stat
 50 Bar members, brie  y
 55 Append
 56 Part of NATO
 57 Jurist Fortas
 59 Elmer, to Bugs

THE Daily Crossword 
Edited by Wayne Robert Williams

Stumped? 
Go to www.kaleo.org for puzzle solutions.

the creative element at UH Manoa
www.kalamakua.orgget creative

Fill in the grid so that 
every row, every column, 

and every 3x3 box 
contains the digits 

1 thru 9.

Puzzles will become 
progressively more 

dif  cult through the week.

Solutions, tips and 
computer program at 
www.sudoku.com

Go to www.kaleo.org for 
this puzzle’s solution. HARD # 81

1 3 6 5
8 2 5 4

5 4 1 7
4 9

9 7 1 2

2 8 6 7
6 9 7 1

wh-what’s it all about? 
www.kaleo.org

Classifieds
The BOP Business Office

(to the right of the UH Bookstore lower entrance)

Monday-Friday 9a.m.-5p.m.
Deadline:  4 p.m. two days before publication.
Payment:  Pre-payment required. Cash, in-state checks, money  
 orders, Visa and MasterCard accepted.

Rates:  $5.00 per day (up to 3 lines); $1.25 for each 
 additional line. All caps and/or bold will add 25% to   
 the cost of the ad. Place an ad in four (4) consecutive  
 issues and receive the fourth ad free!
In Person:  Stop by the BOP Business Office.
Phone:  956-7043

E-Mail:    classifieds@kaleo.org
Fax:  956-9962. Include ad text, classification, run dates   
 and charge card information.
Mail: Send ad text, classification, run dates and payment to
 Board of Publications, Attn: Classifieds
 P.O. Box 11674, Honolulu, HI 96828-0674

FOR RENT
Shared rental - Kahala! Ocean side. $550. Du-
plex town house. Your bedroom upstairs. Full
bath + lanai. In exchange for low rent walk dog in
A.M. + daily light housekeeping. No visitors.
Please call 228-9018.

HELP WANTED  

Bartenders Wanted! 

Up to $300/day. No exp necessary. Training
provided. Age 18+ ok. 800-965-6520 x172

Perfect Student Work! Process Rebates Online.
$15 Each. $200+ Daily Possible!

www.Tinyurl.com/4ZPP58
SERVICES OFFERED  

Massage Therapy. $20/30min...$30/45min.
10yrs exper. Swed/sports/Lomi-lomi Across Wal-

Mart, Keeaumoku. 388-2568. MAT 5578.

ADVERTISING POLICY
Ka Leo O Hawai‘i does not knowingly accept ad-
vertisements that discriminate on the basis of
race, color, religious preference, national origin
or sex. Ka Leo assumes no liability for ad con-
tent or response. Please be cautious in an-
swering ads, especially when you are asked to
send cash or provide personal or  nancial infor-
mation.

want
to
see

a movie
free

FREEFREE
for FREEFREE?

read ka leo for your chance to score a free movie pass read ka leo for your chance to score a free movie pass 
to special advance screenings.to special advance screenings.

read
ka leo

RECY
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WHATS UP!



Featuring Fred Travis, Ph.D,
Director of the Center for Brain,
Consciousness and Cognition at MUM
Live teleconference & interactive Q&A

My Brain Made Me Do It
Brain Changes during Meditation

Developing Total Brain Potential

947-2266  (808) 756-9006  www.tm.org • Free food and beverages

Thursday, November 6    3:00 - 4:30pm
Campus Center Room 308

Sponsored by the UH Transcendental Meditation Club
Funded in part by ASUH

By Richelle Parker
Ka Leo Contributing Writer    

Although pumpkin carving 
may leave you covered in goop, 
it’s a custom well worth the mess. 

Pumpkin carving goes all the 
way back to the 1800s. But the 
techniques of this fall tradition 
have come a long way since its 
beginnings of hollowed out veg-
etables illuminated with candles. 

It’s easy to create jack-o’-lan-
terns with all the tools available. 
Carving stencils are the easiest 
way to get the best results without 
the risk of disaster. All you’ll need 
are a couple of tools you can get 
for $4. 

First, find a good pump-
kin for carving. Remember, you 
won’t be eating it, so edibility 
shouldn’t come into play. It’s all 
about shape; you’ll need to pick a 
pumpkin according to the design 
you want to carve into it. Whether 
short and round or tall and narrow, 
remember to keep your design in 
mind. You’ll also want to buy a 
pumpkin with a sturdy base, so it 
can stand on its own. 

Once you’ve chosen a pump-
kin, cut a ring (big enough to fit 
your hand through) around the 
stem and pull off the top. Then 
comes the fun part – scooping out 
all the goop and slime from inside. 
Make sure to get out as much as 
possible so your pumpkin doesn’t 
stink up your front porch or dorm 
room. You can save the seeds and 
bake them for 20 to 30 minutes at 
400 degrees for a tasty snack.

After you’ve finished dispos-
ing of the goop, lay the pumpkin 
on its side and lay your design 
stencil in the desired area. When 
you have it where you want it, tape 
down a couple of the edges so the 

design doesn’t move while you 
carve. Then, using a transfer tool, 
which is just a fancy way of say-
ing something you can poke holes 
in a pumpkin with, go around your 
design poking the tool just through 
the paper and the first layer of 
pumpkin skin. Your dots will need 
to be about 1/8 of an inch apart, 
but, depending on the detail of 
your design, may need to be closer 
together. It’s important to take 
your time and make sure you’ve 
outlined your design thoroughly 
before you remove the stencil. 
 When you remove the sten-
cil, you should see an outline of 
your design. Then insert the tip 
of the carving saw, which is like 
a small serrated knife, into one of 
the holes and saw back and forth. 
Basically, you get to play connect-
the-dots. Always make sure your 
blade is cutting straight into the 
pumpkin and not at an angle. If 
you need to carve a sharp corner, 
take the blade out and reinsert 
it at the new angle. As you go 
along, you can carve out smaller 
pieces to make the process easier. 
Once you have finished sawing 
out your design, make sure you 
have pushed all the carved pieces 
into the pumpkin with your finger 
and removed them. 
 If you want, you can carve 
around the inside of your design at 
a 45-degree angle, removing some 
of the flesh. This will let more 
light through, showing off your 
design to the fullest. 
 You also want to coat all cut 
edges of your pumpkin in petro-
leum jelly to prevent it from dehy-
drating and shriveling up. Storing 
your pumpkin in the shade during 
the day will also lengthen its porch 
life. If you don’t mind spend-
ing a few extra dollars to enjoy 

Pumpkin Carving Tips

– When choosing a pumpkin, it’s all about 
the shape

– Get all the goop and slime out that you 
can

– Tape down your carving stencil

– Take your time when sawing out your 
design, slipping up can lead to bad things

– Make sure there are no pumpkin pieces left 
inside after you finish carving

– Coat the inside and all cut edges with petro-
leum jelly or Pumpkin Fresh

– Keep your pumpkin in the shade during the day

– Don’t forget to insert a candle and light it

thetheweekendweekendpeoplepeopleThursday, Oct. 30, 2008
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How to carve a pumpkinHow to carve a pumpkin

the vegetables of your labor, there 
are spray-on pumpkin preserva-
tives, such as Pumpkin Fresh, that 
impede deterioration by keeping 
mold, bugs and rot far away. You 
can buy Pumpkin Fresh for about 
$5 from pumpkinfresh.com or the 
As Seen On TV Store. 
 Lastly, and most importantly, 
what’s a jack-o’-lantern without a 
candle? Find a small votive candle, 
put it in the middle of the pumpkin 
and light it. Now you have a jack-
o’-lantern your neighbors or room-
mates will envy. 

RICHELLE PARKER • KA LEO O HAWAI‘I

RICHELLE PARKER • KA LEO O HAWAI‘I



              
the literary journal of the

Board of Publications, is seeking
art submissionsart submissions for our upcoming journal!

Your artwork could be featured on the cover Your artwork could be featured on the cover 
of Hawaii Review Issue 69!of Hawaii Review Issue 69!

Hawai’i Review
c/o English Department

University of Hawaii at Manoa
1733 Donagho Road

Honolulu, HI 96822

or drop off submissions at
Kuykendall 228 or at the

English Department Main Of  ce
(Kuykendall 402) Attn: Hawai’i Review.

Email hireview@hawaii.edu
for more information.

SendSend your your
creative artworkcreative artwork

to: to: 

we wanTwe wanT
YOURYOURArtArt!

the 
offBoard o

Have a dental cleaning, 
check-up for dental decay 

& gum disease.
Come in for a dental 

hygiene screening.

UHM Dental Hygiene Clinic
Hemenway Hall, Rm 200 

Tuesday, Wednesday, Thursday 
8:30 - 11:30 am  1:00 - 3:30 pm

By Russell Tolentino
Ka Leo Associate Sports Editor    

Rainbow Wahine volleyball

Hawai‘i: Last week, the University 
of Hawai‘i Rainbow Wahine vol-
leyball team picked up conference 
wins over San Jose State (3-0) 
and Fresno State (3-1). The ’Bows 
improved their overall record 
to 17-3 and 10-1 in the Western 
Athletic Conference. They are cur-
rently first in the WAC standings, 
with New Mexico State (9-1) a 
half game behind. This week, the 
Rainbow Wahine host the Nevada 
Wolf Pack (Friday, Oct. 31) and 
Utah State Aggies (Saturday, Nov. 
1). Both matches will be played at 
the Stan Sheriff Center at 7 p.m.
 The ’Bows currently lead the 
WAC in four major offensive sta-
tistics: hitting percentage (.291), 
assists per set (13.90), kills per 
set (14.87) and aces per set (1.46). 
Individually, Nickie Thomas 
(first), Amber Kaufman (second), 
Stephanie Ferrell (third), Kanani 
Danielson (fifth) and Aneli Cubi-
Otineru (10th) are in the top 10 
in hitting percentage. Dani Mafua 
leads in assists per set (11.32) 

and Kaufman leads in aces per 
set (0.48). Jamie Houston ranks 
second in kills per set (4.06) and 
Danielson (2.92) and libero Tara 
Hittle (2.91) rank ninth and 10th 
in digs per set, respectively.

Nevada: The Nevada Wolf Pack 
(11-10, 6-5 WAC) are coming 
off a successful weekend, posting 
3-1 wins over Louisiana Tech and 
Utah State. The Wolf Pack ranks 
in the bottom half of the WAC in 
offensive statistics, but features 
two sophomore hitters who rank in 
the top 10 in kills per set: Hawai‘i-
born Kyle Harrington ranks eighth 
(2.96) and Lindsay Baldwin 10th 
(2.78). 
 Baldwin is also fourth in 
the conference in blocks per set 
(1.16). Nicole Link (3.55) ranks 
fifth in digs per set, while Allison 
Hernandez ranks eighth (2.95). 
 On Oct. 18 the ’Bows swept 
Nevada on their home floor (25-
19, 25-20, 25-17).

Utah State: The Utah State Aggies 
are 8-14 overall and 6-5 in the 
WAC. Last week, the Aggies split 
their matches, defeating Boise 
State 3-2 and losing to Nevada 
3-1 on the road. Like Nevada, the 

Aggies rank in the bottom half of 
the WAC in team statistics, but 
have a handful of standout play-
ers.
 Melissa Osterloh ranks 
fourth in kills per set (3.63) and 
Christine Morrill is fourth in digs 
per set (3.94). Katie Astle is ninth 
in the conference in hitting per-
centage (.280).
 Last year, Utah State shocked 
the Rainbow Wahine, pulling a 3-0 
upset victory over the ’Bows in 
the Stan Sheriff Center. This sea-
son, the ’Bows swept the Aggies 
in Logan, Utah, (25-18, 25-18, 
25-18) on Oct. 16.

Outlook: The ’Bows have the 
offensive talent and athleticism to 
overpower the Wolf Pack and the 
Aggies. However, they have strug-
gled with consistency at home, 
suffering a three-set loss to New 
Mexico State earlier in the season. 
Utah State showed last year that 
any team can pull off an upset 
in the Stan Sheriff Center, but as 
long as the ’Bows don’t play down 
to their competition, they should 
sweep.

Final score: Rainbow Wahine 
sweep Nevada and Utah State

lll T l ti

Games of the week
GAME INFORMATIONGAME INFORMATION

  No. 8 Hawai‘i   

vs. 

 Nevada (Friday, Oct. 31) 

Utah State (Saturday, Nov. 1)

Time: 7 p.m.

Place: Stan Sheriff Center

New name for Rainbow Wahine

Freshman outside hitter Kanani 
Herring has legally changed her last 
name to Danielson. She has request-
ed that she be referred to by her new 
name from now on.

Danielson has started 19 of the 20 
matches for Hawai‘i this season, aver-
aging 3.05 kills and 2.92 digs per set 
while hitting .305.

Rainbow Warriors host exhibition

The University of Hawai‘i Rainbow 
Warrior basketball team will make 
their 2008 debut with an exhibition 
game versus UH Hilo on Sunday, Nov. 
2. Tipoff is set for 5:05 p.m. at the 
Stan Sheriff Center. 

Warrior football live on ESPN2

The University of Hawai‘i Warrior 
football team’s game against 
Cincinnati will be televised nation-
ally by ESPN2. It will be the second 
appearance on the network for the 
Warriors this season. The game will 
be the regular-season finale on Dec. 
6. Game time is set for 6:30 p.m. at 
Aloha Stadium.

UH Athletics 
news and 

notes

Q: What is your favorite Halloween candy?
 A: Candy corn

CHELSEA DEPTULA
Rainbow Wahine soccerRainbow Wahine soccer

Q: What will you be doing on Halloween?
 A: I will be in Logan, Utah, getting ready 
for Utah State, watching film and wishing I 
was in Waikīkī.

ANTWAN MAHALEY
Warrior footballWarrior football

Q: What is your favorite Halloween movie?
 A: “The Exorcism of Emily Rose”

TANISHA MILCA
Rainbow Wahine softballRainbow Wahine softball

Q: What will you dress up as this Halloween?
 A: A green M&M

TARA HITTLE
Rainbow Wahine volleyball and basketballRainbow Wahine volleyball and basketball
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