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OBJECTIVES

1. What categories motivate individuals to volunteer for environmental
activities in Hawai'i?

2. Which motivational categories are more prominent by socio-
demographic variables?

3. How has the COVID-19 pandemic impacted environmental volunteer

motivation?
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CREATING THE SURVEY

« Seven motivational categories were identified through a literature review
o 1) to help the environment, 2) to learn about the environment, 3) to meet new
people, 4) to gain experience or explore career options, 5) to improve the
area used for recreation, 6) to learn new skills, and 7) to volunteer with a

specific organization

2.3.a To what extent do you agree with the following statement: | volunteered for an environmental
activity because | wanted to help the environment.

1=Strongly Disagree, 2=Disagree, 3= Undecided, 4= Agree, 5= Strongly Agree

1 2 3 4 5

Strongly Disagree O ‘3 Q O Q Strongly Agree
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CREATING THE SURVEY

« Respondents were asked how their motivation for each motivational

category has changed since the pandemic started (March 2020)

3.3.a During the pandemic, how did your motivation to volunteer for an environmental activity change
for the following category: | wanted to help the environment.

Motivation Increased
Motivation Decreased

No Change
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CREATING THE SURVEY

« Socio-demographic questions were asked as the independent variables

> Independent Variables  Socio-demographic Information X

This final section asks some socio-demographic questions.

» |dentified gender

. . i
m Ag e 5.1 What gender do you identify as?

Male

= Years of Schooling

Female

Non-Bi
= |[ncome on-Binary
Prefer not to answer

» Employment

(@) 5.2 What year were you born?

Short answer text
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IMPLEMENTING THE SURVEY

e Target Population: Environmental volunteers in Hawai'i
> University of Hawai'i students, faculty, and staff
> Volunteer for various environmental organizations in Hawai'i

= Survey was sent out from January 19th to February 18th, 2022

SCHOOL OF OCEAN AND EARTH
SCIENCE AND TECHNOLOGY

VEF My
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DATA ANALYSIS

Re-coded values for motivational categories (Dependent Variables)

Methods

Results Discussion

Motivational Category (Dependent Variable)

Re-coded values

I wanted to help the environment

Strongly Disagree(1), Disagree (2), Undecided (3) Agree (4) =0

Strongly Agree (5) =1

I wanted to learn about the environment

Strongly Disagree(1), Disagree (2), and Undecided (3) =0
Agree (4), Strongly Agree (5) =1

I wanted to meet new people

Strongly Disagree(1), Disagree (2), and Undecided (3) =0
Agree (4), Strongly Agree (5) =1

I wanted to gain experience or explore my career options

Strongly Disagree(1), Disagree (2), and Undecided (3) =0
Agree (4), Strongly Agree (5) =1

I wanted to improve the area I use for recreation

Strongly Disagree(1), Disagree (2), and Undecided (3) =0
Agree (4), Strongly Agree (5) =1

I wanted to learn new skills

Strongly Disagree(1), Disagree (2), and Undecided (3) =0
Agree (4), Strongly Agree (5) =1

I wanted to volunteer with a specific organization

Strongly Disagree(1), Disagree (2), and Undecided (3) =0
Agree (4), Strongly Agree (5) =1

Conclusion
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DATA ANALYSIS

Re-coded values for socio-demographic variables (Independent Variables)

Independent Variable Re-coded values
Identified Gender Male=0
Female = 1
Age Set as a continuous variable
Years of schooling 12 years of school or less (high school or less) = 0

More than 12 years of school (college or more) = 1

Income $69,999 and below = 0
$70,000 and above = 1

Employment Part time, Not working (including full time students), Retired = 0
Full time =1




Background  Objectives

Methods

Results

RESPONDENT PROFILE

Respondent Profile for Gender, Income, and Employment Status

Discussion

Conclusion

N
Income
Less than $10,000 48
$10,000 to $24,999 40
$25,000 to $39,999 32
$40,000 to $54,999 26
$55,000 to $69,999 28
$70,000 to $84,999 27
$85,000 to $99,999 13
$100,000 and above 45
No response 17

Percentage

17.4%
14.5%
11.6%
9.4%
10.1%
9.8%
4.7%
16.3%
6.2%

Gender
Male

Female
Non-Binary
No Response
Employment
Full Time
Part time
Retired

Not working

No response

N

80
187

121
87
34
32

Percentage

29.0%
67.8%
1.8%
1.4%

43.8%
31.5%
12.3%
11.6%
0.7%
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RESPONDENT PROFILE

Respondent Profile for Age and Years of Schooling

Range (Years) Mean Median Mode
Age 18-90 40.2 34 24

Years of Schooling 4-30 17.3 17 18
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MOTIVATIONAL CATEGORIES

Motivation: | wanted to help the environment Motivation: | wanted to meet new people
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SOCIO-DEMOGRAPHIC EFFECT ON
MOTIVATIONAL CATEGORIES

Independent Variables significance on Dependent Variables at P < 0.05

Conclusion

Categories (Dependent Variables) Age |Income | Years of |Employment [Identified
Schooling Gender

To help the environment

To learn about the environment X

To meet new people X

To explore my career options X

To improve the area I use for recreation

To learn new skills X X

To volunteer with a specific
organization
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CHANGE IN MOTIVATION

Percentage of Survey Participants

Methods

Change in Motivation to Volunteer for an Environmental Activity
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CHANGE IN MOTIVATION

Change in Motivation to Volunteer for an Environmental Activity Motivation Change: | wanted to meet new people
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RESPONDENT PROFILE VS
HAWAI'l CENSUS

« The respondent profile had a large percentage of individuals who:
> Identified as Female
> Are highly educated
« Respondent profile differed when compared to 2020 Hawai’i Census
Data (United States Census Bureau, 2020)

e The results of this study cannot be generalized to Hawai'i's population



Background  Objectives Methods Results Discussion ~ Conclusion

OUTREACH FOR SPECIFIC
POPULATIONS

« Motivation "to help the environment” had the highest percentage of
respondents that chose “Strongly Agree”.
> Supported by previous literature
« Age had a significant effect on multiple motivational categories
> Targeting social connections, skill-building, and career opportunities

in outreach for younger individuals or college students
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OUTREACH FOR SPECIFIC
POPULATIONS

e Out of the respondents who had a motivation change, a larger
percentage had their motivation decrease

e Further studies on why their motivation decreased
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CONCLUSIONS

BASIS FOR ENVIRONMENTAL

VOLUNTEER MOTIVATIONS IN HAWArFI
« Seven motivational categories present in

survey respondents

OUTREACH FOR SPECIFIC

POPULATIONS
e Outreach should be tailored to different

groups of people

CHANGE IN MOTIVATION
« Potential implications for outreach in the

future
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