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Shaping Perceptions: Three Layers of Social Media’s Role in the 
2024 Indonesia Elections 
By Ms. Lia Wulandari, MPP  

The experience in the 2024 General Election in Indonesia showed that youth voter turnout was heavily 
influenced by social media utilization and was crucial in deciding the outcome. Indonesians voted across 
five ballots, selecting presidential candidates and legislative leaders. For young voters who are exercising 
their right to vote for the first time, the complicated election system is a challenge that tends to make them 
apathetic. Meanwhile, 56% of the total voters eligible to vote in the 2024 elections are first-time voters 
predominantly from the Generation Z and Millennial groups. Consequently, the campaign strategies used 
by all presidential candidates were, to various degrees, aimed at revamping their image to young voters. 

The political activity on social media has revealed a paradigm shift in political communication in the digital 
era. Increased access to the internet and social media in Indonesia, particularly after Covid-19, along with 
demographic changes in the electorate spurred on by an influx of younger voters created an environment 
in which the election was filtered through three layers of digital reality. These three layers of digital reality 
mixed actuality, based on information that could be substantiated, and hyper reality, in which fabricated 
information about the election was perceived as more real than the objective facts.  

The first layer of digital and Internet influence was about who the candidates really are as politicians and 
leaders. Their history and policies can be easily accessed, consumed, and understood by those who want to 
know. Thus, information is available about human rights violations in the military, corruption in the House 
of Representatives, religious identity politicization in local election campaigns, and other issues related to 
all candidates. 

The second layer of the digital reality is the new narratives created by the campaigns in attempts to 
reframe the candidates to appeal to youth and first-time voters. More than ever before, the 2024 
campaigns used framing strategies to create a more approachable and positive perception of the 
candidates. Framing was so pervasive that some campaigns generated completely new individuals allowing 
social media’s memes and avatars to supersede reality. This was particularly noticeable with Prabowo 
Subianto. In the 2019 election campaign, he had been associated with a controversial military background. 
This was evident in his straightforward and assertive speaking style, as well as his consistently neat tie-
wearing appearance. In contrast, his campaign employed a different frame in 2024 to soften the picture 
with a more relaxed, informal look. There was a cartoon with dance moves that went viral on TikTok, and 
Prabowo was cast as a charming, cuddly grandfather who was referred to as "gemoy" (adorable). The 
purpose of this framing is to wipe Prabowo’s military past and remake him 27 years later more relevant to 
the public, establish emotional bonds with them, and win over younger people who are more likely to 
support leaders who are approachable, kind, and sympathetic to their current needs.  

Prabowo is thought to have changed his image to win over more young people. As digital natives who can 
readily access digital information, the younger generation makes up a sizable and potentially influential 
voting cohort. According to a survey conducted by Kompas Research, the electability of Prabowo-Gibran is 
recorded at 39.3%, placing him in the first position in the survey. This survey indicates that Prabowo’s shift 
towards a more gemoy image has successfully increased his electability, particularly among the younger 
generation, whose main concerns are not about the past but about their present needs that essentially 
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translate into finding employment. More than his opponents, Prabowo’s campaign was attuned to the daily 
concerns of young voters. This approach underpinned his entire strategy and the ways digital tools were 
used to serve his purposes.  

The third layer of reality is the beliefs and concerns about the candidates instigated by disinformation 
efforts. Social media used was not limited to reframing the image of a candidate in an attempt to win the 
election, it was also leveraged to spread false information about candidates. These duplicitous strategies 
caused widespread confusion and distrust among voters and ultimately undermines trust in the democratic 
process. Bubble filters and selective exposure also reinforce the spread of disinformation. For example, 
social media algorithms create echo chambers by only exposing users to information that reinforces 
existing political biases. Post-election analysis shows how buzzers, people who produce and distribute 
campaign information through social media, can manipulate social media algorithms to increase exposure 
to a certain candidate's content while reducing the exposure to other candidates' content. There was 
disinformation demeaning all three 2024 presidential candidates. According to the latest research, the 
majority of public attitudes toward each of Indonesia's three 2024 presidential candidates was unfavorable 
and the electorate was generally less likely to hold positive sentiments. This trend indicates the people’s 
difficulty in sorting through all of the news and information available on social media, especially TikTok, and 
separating it from disinformation.  

Analysing Social Media Hoax News Stories and Public Sentiment Regarding the 2024 Indonesian Election 

Recent research compared positive and negative sentiments of the candidates in light of social media 
hoaxes. Presidential candidate Ganjar Pranowo received the most negative sentiment compared to the 
other two presidential candidates. Ganjar Pranowo received a negative sentiment of 84.6%, followed by 
Prabowo Subianto at 67.6% and Anies Baswedan at 33.6%. Concerningly, the analysis also found that public 
exposure to disinformation and responding to hoax news on social media had a negative impact on political 
participation. Hoax news attacking the 2024 election presidential candidates on TikTok was interrelated 
with political participation. For example, there was a hoax news story related to the corrupt use of 
provincial funds prompted by an artificial intelligence (AI) generated video that showed Anies Baswedan 
speaking in Arabic. There was also video circulating containing Prabowo speaking in Arabic and rumors of 
Prabowo strangling the Deputy Minister of Agriculture at a cabinet meeting . Additionally, hoax news 
attacked Ganjar Pranowo for being a mosque marauder, consuming alcoholic drinks, and gathering support 
from LGBT groups. 

Based on the social media analysis, Ganjar Pranowo outperformed both Anies Baswedan and Prabowo 
Subianto in terms of popular response and exposure. This is also consistent with the results of the 2024 
election announced by the Election Commission (KPU), which show that Ganjar received the fewest votes 
and finished last, followed by Anies Baswedan and Prabowo Subianto. The dissemination of disinformation 
on social media has had a detrimental effect, and the public's reaction to false information about the 2024 
presidential candidates had a significant impact on both political participation and the final outcome of the 
election. 

However, these three layers have created new realities that are in conflict with one another, and this 
makes politics very difficult to navigate, especially for young and swing Indonesian voters. Political framing 
and disinformation on social media bear important implications for political candidates and the election 
system. The reframing of candidates during campaigns can push the candidates to address key concerns 
during elections. However, disinformation tactics can lead to widespread confusion and distrust among 
voters and ultimately undermine trust in the democratic process. Cooperation between election 
management bodies, digital platforms, and the public will be essential to create a healthy information 
ecosystem conducive to Indonesia’s vibrant democracy. 

 Ms. Lia Wulandari, Social and Political Science Faculty Member at National Development University (UPN) 
"Veteran" Jakarta Branch , can be contacted at lia.wulandari@upnvj.ac.id. 
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