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Abstract: Low-income and first-generation students entering college often do not have the same context for understanding financial literacy as students who come from more economically stable backgrounds. Without adequate support or equal access to content, these students often enter college with less financial aid than they could have qualified for.  It is important for these students to have the tools needed to understand this information as it directly impacts lives. To address this problem, this project designed and evaluated a financial literacy toolkit. The evaluation examined the toolkit’s impact on participants’ (n = 15) satisfaction, perceived value, and ease of use. The results suggest the resource may assist students in understanding and completing financial aid steps throughout their academic journey.  


Introduction


As students begin or continue their post-secondary education, most of them seek out information about financial aid. While this information can be obtained from counselors, advisors, friends, and parents, it always begins and ends with the student’s ability to navigate this complex process on their own. Furthermore, financial aid is not something that can simply be completed once. Instead, it is an evolving process that must be readdressed each year a student is in college. 

As the cost of college attendance rises, universities strive hard to make sure students have access to financial literacy education. Financial literacy is defined by the US Treasury department as the skills, knowledge, and tools that equip people to make individual decisions to attain their goals. The learned skill set of financial literacy assists students in making informed decisions regarding their finances. While some universities have been successful in providing their own information through on-campus resources, this information tends to reach only a limited community of students who are actively seeking information. Unfortunately, first-generation, low-income students, who are less likely to have contact with financial aid experts, are most at risk in terms of their persistence being affected by a lack of funding for college (Alon, 2011). The uncertainty tied to the processes, and the lack of reliable financial aid to help them afford a college education, presents a significant barrier to student success. To eliminate this barrier, students must be supplied with a direct resource that explains the financial fundamentals they need to know and do, each year they will be attending university. Specifically, students must be supplied direct instruction on the three principles of financial literacy: the Free Application for Federal Student Aid (FAFSA), scholarships, and loans. 

Financial literacy education is imperative to college students because it is one of the main reasons students reach their educational goals. Data taken from the National Survey of Educational Statistics measuring students’ financial aid and socioeconomic status shows a correlation between students from low-income houses and higher dropout rates compared to students from wealthier families (Chen & DesJardins, 2008). According to Alon (2011), receiving financial aid also increases graduation rates, especially for students from low-income families. Furthermore, the National Postsecondary Student Aid Study (2020) reported that two-thirds of students who did not apply for financial aid actually could have qualified for some level of assistance (Hodara, n.d.). This suggests that even with the existing amount of access students have to financial aid assistance, more work needs to be done to increase the accessibility of financial aid resources.

The purpose of this project was to create a financial literacy toolkit for students attending the University of Hawaii Maui College. Additionally, the project aimed to evaluate the toolkit for user satisfaction, perceived value, and ease of use.  This toolkit will serve as a reference point not just for new students but for students who are expected to fulfill financial aid applications in subsequent years during their study. In addition, this toolkit contains information and instruction on the FAFSA, primary scholarships related to the institution, and both unsubsidized and subsidized loans. This toolkit aims to provide clear and comprehensive instruction on financial literacy basics that can be readily shared between households. Due to the high number of first-generation households in Maui County, it was important to design a resource that will serve this community. The purpose of this online toolkit is to reduce common barriers such as difficulty accessing the material, lack of context, and discouragement.

Literature Review

Financial Literacy

Financial aid and understanding the process of applying for it can be the deciding factor in a student’s ability to attend higher education. While much work has been done in the field of financial aid, it is still not reaching the majority of students who are looking to attend university. A recent survey of over 100,000 incoming college students from across the United States, found that a majority of students failed to answer basic questions about financial literacy pertaining to borrowing, saving, and applying for financial aid (National Association of Student Financial Aid Admissions, 2018). This lack of understanding can be attributed to multiple factors. The same study showed only 40% of students participated in a financial literacy course while attending high school or otherwise. These statistics are important because students who lack basic knowledge regarding financial literacy often find themselves taking out loans and getting into debt. These poor choices result in students feeling high levels of financial anxiety, which can lead to high levels of stress and potentially affect decision-making (Archuleta et al., 2013). A 2013 study showed that any amount of debt can cause equal levels of anxiety in the borrower, especially when the debt has to do with student loans (Archuleta et al., 2013). Financial stress is proven to have negative effects on overall college retention and graduation rates (Heckman et al., 2014), as well as long-lasting effects on short-term and long-term goals (Fosnacht, Calderone 2017). Any project about financial literacy should address these concerns by educating students on basic concepts as well as recurring themes for prolonged financial well-being. 

Low-income and First-Generation Students. Addressing the cost of attendance and navigating the applications for financial aid can be a strain on any student, though some may find it more difficult than others. Low-income or first-generation students may have an increased risk of being affected by the cost of college and the availability of financial aid. Research has highlighted the fact that there is a difference in the dropout rates of low-income students and their upper-income peers. For example, a study conducted by Chen and DesJardins (2008), found that when measuring students based on parental income, students from low-income backgrounds dropped out before their second semester at a 33% average, while students from higher-income demographics were down to 22%. The study additionally found a positive correlation between students whose parents had not graduated from higher education and a higher risk of premature postsecondary departure. Work done to expand access to these materials may combat these challenges to some degree, by offering additional opportunities for students to learn about financial aid and financial literacy.  

The FAFSA. Financial literacy is a broad concept that includes the ability to utilize and understand various financial skills such as budgeting, financial management, and money borrowing. With the cost of attendance for public and private universities rising 50-60% in the last 10 years (USAFacts, n.d.) and with the average debt of students exiting colleges nearing 30,000 dollars in 2019 (College Board, 2019), the importance of understanding these concepts has never been more dire. The Free Application for Federal Aid (FAFSA) is a student's first step to getting access to funds that can offset the price of school. Through the FAFSA, students may be eligible to receive the Pell Grant, an educational grant given to students from low-income households. The FAFSA is also an easy way for students to apply for student loans. Students are shown to be statistically more likely to receive more money overall if they file the FAFSA and file it on time (McKinney & Novak, 2015). Furthermore, need-based financial aid such as the Pell Grant is an effective way of bridging the college persistence gap between low-income students and their affluent peers (Alon, 2011). This makes the FAFSA one of the easiest methods for low-income students to start their college planning. This important information about the FAFSA, as well as a curated selection of other financial aid opportunities, creates the backbone of information for any financial literacy website. 

Understanding one concept of the financial aid process is not sufficient for students' financial education. Even though the FAFSA is considered one of the most useful tools for obtaining aid, it alone is not enough. A study conducted by the Education Trust in 2015 followed a cohort of 1,000 students over the course of 6 years. Students in that study who received the Pell Grant and came from low-income backgrounds still graduated 14% less than students originating from high-income demographics. While this statistic points out the inequality of student performance and expectations, it can be summarized that the issue of finances is not the only factor when considering student success. Other factors include ease of access to materials, support from family, support from the university, and even parents' college journeys, all of which contribute to student achievement (The Education Trust, 2015). Some universities have made significant progress in neutralizing this unfortunate statistic by investing more heavily in student success and expanding access to key resources (Voss-Ward, 2018). 

Communicating Value. Both public and private universities should always question best practices for delivering key financial information. The U.S. Financial Literacy and Education Commission published a study in 2019, in an effort to provide guidelines to colleges seeking to support student understanding of this process (U.S. Financial Literacy and Education Commission, 2019). The commission identified several best practices for evidence-based financial education programs. These suggestions addressed engaging students in financial literacy education, communicating the value of the process and its outcomes, and providing clear and customized information to students on the topics of applying, borrowing, and the repayment of student loans (U.S. Financial Literacy and Education Commission, 2019). These standards suggest reliance on easy-to-use tools that can be customized for a target population. It also provides suggestions and insights on the delivery and accessibility of the information being communicated to the intended audience. The article goes on to state that the information needs to be targeted and engaging. Related research into student attention in online learning environments shows that well-made aesthetics play a significant role in capturing student attention (David & Glore, 2010). Engaging students starts with creating a visually appealing and relevant design that draws and holds interest. Furthermore, these resources should be relevant and usable in order for students to form connections to them within their Learning Networks (SpringerLink, n.d.). This understanding can assist with making financial information not only available to students but also to make it meaningful and impactful enough for them to return to it as an active part of their college experience. 

This project's main goal was to address some of the inequality and difficulties that arise for low-income, first-generation students attending higher education. It attempted to do this by designing a toolkit that serves as a bridge for those who need help connecting their financial aid pathways from year-to-year. The resources collected within the financial literature review guided the design and content of this toolkit, which took the form of a website with instructional support for those who are just starting to grasp the concepts of financial literacy. The intention of this project is to communicate the value of this information in a way that will inspire students to educate themselves and expand their knowledge of financial literacy.

Methodology 

The current project consisted of two main halves, the creation of the financial literacy toolkit, and its evaluation. The web design of the toolkit was named the Financial Literacy Relay and it used information gathered during the literature review to create a comprehensive, easy to use resource targeted at first-generation and low-income students who are attending or planning to attend UH Maui College. This project was then evaluated using a usability study in order to bring out the best possible experience for students. 

In the following paragraphs, the project’s design and evaluation strategies will be explained.  Additionally, the approach to conducting a fair and objective evaluation of the design is described in order to identify the strengths and weaknesses of the toolkit’s design functionality and answer key research questions.

Content Analysis

Students looking to attend college on average do not understand even basic components of financial literacy (NASFAA, 2018). This project, The Financial Literacy Relay (FLR), serves as a first step to acclimating postsecondary students to this potentially new information. This resource was meant to be a starting—and a returning—point for students to learn and understand their options for financial aid when planning to attend the University of Hawaii Maui College. This online toolkit’s main function is to educate students on three main pillars of financial literacy: the Free Application for Federal Student Aid (FAFSA), local scholarships, and loans. Each of these main aspects is covered in enough detail to teach students foundational skills and educate them on how and when to apply. It is the purpose of this website not only to teach about these aspects of financial aid but also to teach students that what they accomplish one year will need to be repeated each year they attend higher education. 

It is the objective of this project that with the use of this toolkit students would be able to comprehend the necessary requirements of the FAFSA, when it opens, and why finishing it early is an important factor in its completion (See Appendix A1). Likewise, students should be able to identify two important recurring scholarships that will have direct and meaningful benefits to students who are attending The University of Hawaii Maui College (See Appendix A2). These two scholarships are the UH System Common application and the Hawaii Community Foundation scholarship. Lastly, students shall understand pertinent information about student loans, important distinctions among them, and how to understand financial aid offers presented by universities (See Appendix A3). These areas of financial aid will be taught in a way to educate students about the necessity of repetition in this process, and how each year, each of these factors will need to be renewed. 

Project Design

It was the job of the designer to bring this project to life with engaging and exciting methods to capture and hold student attention. Well-made aesthetics and designs should accompany the material in order to keep student interest and make it memorable (Glore, 2010).  Each student who attends the University of Hawaii system is given a Gmail account as their primary college email, thus the choice was made to create this webpage in Google Sites. The ease of access and integration of the Google tools, such as Google Docs, and Google Forms created an expressive, and familiar canvas for this project's design.

This design featured four main sections laid out as a learning resource for financial literacy education. The toolkit’s introduction page served as both an introduction to the topic, while also providing some general information about how to use the website. The introduction also hosted a video of the author explaining how to utilize the website and the information provided. The FLR website contained three sub-pages both linked on the main page as well as in a drop-down menu. These sub-pages included FAFSA, scholarships, and student loans. Each subpage was divided up into four primary sections, an introduction to the topic, when the application opens including dates for recurring enrollment, instructions on how to get it started, and how to prepare for the future.

Research Questions

In order to design this project and to create effective content, the following research questions were addressed.

1. How do low-income first-generation college students rate the level of user satisfaction of the financial literacy resource?
2. How do low-income first-generation college students rate the perceived value of a financial literacy resource?
3. How do low-income first-generation college students rate the ease of use of a financial literacy resource?


Introduction

The introduction served as the hook to grab students’ attention. The main features of this page were a full banner graphic and title. Above the graphic was a tool and navigation bar that allowed the user to open up a drop-down menu that could be used to traverse to different sections of the website. Below the title was an embedded video. In the video, a subject matter expert explained the website, how it functions, and how to get the most out of its tools. This information was included below the video, to accommodate students who would rather read the toolkit’s intro and instructions. This introduction page included links and images to the subpages on the website. This page also contained a section dedicated to the Remind App, a texting resource that allows students to join text channels. This feature allowed students to opt into different kinds of reminders or text a financial aid counselor with a question.

FAFSA

This page contained four main sections: the intro, the FAFSA requirements, how to begin, and following up. Each section was brief but detailed enough to contain sufficient instructional information. These sections were structured in a way to give participants a pathway to FAFSA completion explaining each step piece at a time. The intent of this page was to explain why the FAFSA is important, how to prepare for it, what participants will need, and also how it is something students will have to do each year they are in college. This page contained features that allowed students to connect to their Google calendars, giving them the ability to set reminders for the opening of the FAFSA to assist them in the timeliness of their submissions.


Scholarships

This scholarship-focused resource was designed to help students who are attending college prepare for a few very important scholarships in Hawaii. The two main scholarships featured were the UH Common Scholarship and the Hawaii Community Foundation Scholarship. The sections covering this information contained what is needed to submit these applications as well as when they usually open during the fall semester. The objective for this page was to make students comfortable with the following concepts: when the scholarships open, letters of recommendation, and personal statements. 

As with the FAFSA page, there was an effort here to explain how these scholarships can be submitted each year a student is attending higher education. This webpage contained instructions and features designed to help students add these dates to their Google Calendar. The final section was titled “Where to look next” and contained information on a few other smaller scholarships as well as links to where students could continue their search for more. Resources such as Fastweb.com and scholarships.com were linked to give the students a direction to continue to learn more. 

Loans

This subpage was structured similar to the first, including title, video, and sections. This informational webpage was designed to educate students on the different types of loans and how to apply for them. The sections located in this area of the toolkit were an intro, an explanation of the different types of loans, information on how students can withdraw loans, as well as how to pay them back. The intent of this section was to familiarize students with key factors of student loans such as subsidized and unsubsidized loans, how to read a student aid offer, and when loans will need to be repaid. 

Participants

The participants who took part in this project’s evaluation were students (n = 15) who attend or plan to attend the University of Hawaii Maui College. These participants were students who were being assisted with the financial aid process at the TRIO Educational Opportunity Center (EOC) at UHMC. Participants were selected from volunteers who were seeking more information about financial literacy and scholarships at the EOC office at UHMC. This project was intended to assist students who are from low-income, first-generation backgrounds. Their income status was based on the federal guidelines for determining income eligibility for TRIO Program Participants (Federal TRIO Programs Current-Year Low-Income Levels, 2020). Students who fell into both of these categories were the intended audience for the study however students were not excluded based on these standards. These participants may have been students who were new to UHMC or already enrolled at the college. All participants were at least 18 years of age.

Evaluation Strategy

An unbiased evaluation method was paramount to the integrity of the design. A usability study was selected to be the primary source of evaluation. Through this process, participant feedback was used to gauge the effectiveness of the toolkit’s design. This project utilized three techniques for collecting data in order to identify the learning value and structural usability of the Financial Aid Relay Prototype. 

Questionnaire. Participants were given a questionnaire in order to assess prior knowledge of financial aid and literacy prior to being exposed to the usability test, or the FLR. On the Questionnaire, participants were asked to place themselves into an age demographic, answer questions regarding experience with web-based resources as well as their general history with scholarships and loans. The questionnaire asked about students' past experiences filling out applications relevant to the study such as the FAFSA, the UH Common Scholarship, and the Hawaii Community Foundation Scholarship. Participants also provided a basic definition of financial literacy based on their current knowledge. 

Usability Tasks. This usability test was conducted with the methodology and structure provided in Krugs’ (2010), Rocket Surgery Made Easy, which details a comprehensive guide on how to conduct a usability study. This structure, detailed below in Figure D1-D4, was conducted in three stages after the participant completed the questionnaire. This process was completed by all 15 participants for a total of three rounds. Five participants took part in each round and feedback was accumulated at the end of each round and used to make changes to the site. 

Stage 1. 

The usability study was introduced to the participant. The tester made sure the participant is comfortable and doesn't have any questions. It was the goal of this usability study to be transparent with the participant that the website resource was what was being evaluated, not the participant. This first stage consisted of an introduction to the project and an explanation of the rest of the activities that took place. The participants were made aware that they may ask questions, but for the sake of the usability study, not all questions were able to be answered right away but could be answered at the conclusion.

Stage 2. 

The participant was informed that they will be asked to complete three tasks that will serve to evaluate the webpage. These tasks were simple tasks one would expect to do on a website and they were asked to imagine themselves in the situation presented in the task and then perform it as well as they can. All tasks were simple. An example of one of the tasks completed stated, “You are a current student at UH Maui College and you are looking to apply for scholarships. You have heard that this is a web page that might contain that information. Please do your best to take us through that process.” These tasks were structured and presented in similar ways, and while completing them the participant was asked to talk aloud about their reasoning and actions as much as possible. 

The participant was recorded during this stage of the study. It was important for the designer to understand the reasoning behind the choices that the participants made while completing these tasks. How the participant interacts with the webpage and what they tell the tester about their impressions and thoughts on its navigation were a primary source of information for improvements on its design. 

Stage 3.

The usability study was wrapped up, concluding the session. The participant was allowed to ask questions again with more knowledge about the project. The tester then could answer questions they may have about the project or design. Participants were then asked a few general questions about their initial reaction to the design and if they would consider using it or sharing it. These questions (See Appendix E3) were important for gathering first impression remarks about the design. 

Post Survey. After the usability study tasks, the participants were given an eight-question Post Survey (See Appendix F). The purpose of the Post Survey was to gather information that could be used to provide edits for the overall design of the project. This survey, conducted in Google Forms, consisted only of Likert-scale questions in which students were asked to gauge their opinions about the website, as well as reactions to the material presented within it. This information was a vital step in acquiring participant data for making adjustments and changes to the project design and information structure. This survey started with general questions about the usefulness of the information provided before going into more specific questions pertaining to individual pages and information within the website design. 

Procedures. 

While conducting this study procedures were created to ensure consistency and accuracy of the participant’s experience and the data collected (See Appendix E). Also, a Usability Checklist was created to outline the flow of the study (See Appendix C). This study was conducted synchronously with participants, all three stages of the evaluation implementation were completed with the tester. The start of this project varied, sometimes beginning at the University of Hawaii Maui College either in person or online via Zoom. Once the student had shown interest in participating in the study, they were sent an email confirming the date of the test. Students also received a formal flyer (See Figure E1.) describing the study after agreeing to participate but before they had their appointment. 

Day of the study. After a participant had agreed to participate in the study the participant agreed with the researcher on when to meet to conduct the test. On the day of the test, the participant was given the consent form to sign before the study began. After the consent form was signed then the participants were given the starting Questionnaire to gauge their initial levels of knowledge of financial literacy and demographics. Participants were then taken through the steps and the script listed in the Usability Protocol. First, the session began to be recorded, then a scripted introduction was read explaining the study and the tasks. These tasks, which tested the ease of use, perceived value, and the ease of use of the website resource. Specifically, the tasks took the participants first to the student loan page to look for information, then to the scholarship page, and then to the FAFSA page. 

After these tasks were completed, the participants were then asked follow-up questions. The recording was then stopped and the participant were sent the Post Survey (See Appendix F). Once the Post Survey was completed the participant was be thanked for their time and the study was concluded. 

Results

Round One

In the first round of the evaluation of the Financial Literacy Relay prototype, five participants were taken through the study. Participants’ responses and reactions were documented and recorded during the session. Comments, observations, and questions were put into three categories: perceived value, ease of use, and user satisfaction. Comments were taken from participants during the usability testing, and interview portions of the study. The valence of these comments was recorded as well as the overall severity of the subject. The severity would indicate where changes would be needed for the next iteration of the prototype. 

Table 1: Round 1 Analysis chart by Area, Valence, and Severity

Area	Comment	Valence	Evidence	Severity
Perceived Value	Not enough information on the FAFSA module	Negative	P001, P002, P003 P004 said in interview	Critical
Ease of Use	Gammer and technical issues	Negative	P002, P001 said in interview	Intermediate
Ease of Use	Scholarship links were broken	Negative	P002, P003, P005 said during usability testing	High
Perceived Value	Not enough information on the scholarship module	Negative	P001, P002, P004 said in interview	Critical
User Satisfaction	Disliked the graphic design	Negative	P004 said during interview	Minimum
Perceived Value	More specific information on private loans	Negative	P001, P003 said in interview	High
Perceived Value	Loved the need to know sections	Positive	P005 said during usability testing	-
Ease of Use	Fafsa module has a really great flow	Positive	P003 said during usability testing	-
User Satisfaction	Enjoyed the visual theme	Positive	P001, P003, P004 said during initial review of front page	-


In the first round of the study, many high priority or critical issues were identified. Highlighted above, are positive and negative comments directly related to the intention of the design. Comments listed are not verbatim but instead have been synthesized from groupings of similar comments made about particular sections or themes. These groupings provided the basis of how to rank severity. During the first phase of the usability testing participants commonly emphasized ease of use and perceived value as areas to be improved. Large portions of the toolkit were being skipped because of a design error in the structure of information. This led to participants missing large portions of the material. Broken links, grammatical errors, and confusing language also caused difficulty in navigating this iteration of the prototype. 

Changes were made to the design based on feedback presented in Table 1a. More specifically, buttons were added to the drop-down menus at the top of the page. These buttons were labeled as “START HERE” buttons to indicate where participants should begin their search for information. Many smaller fixes were also identified and addressed including grammar, broken links, and the removal of confusing information. 

Round Two

For the second round, five participants were taken through the second iteration of the Financial Literacy Relay. Five participants provided feedback during the usability study tasks and interview. Comments and observations were recorded in the same way as the first round and were collected in Table 1b.

Table 2: Round 2 Analysis chart by Area, Valence, and Severity

Area	Comment	Valence	Evidence	Severity
User Satisfaction	This is a lot of color and graphics	Negative	P006, P008 said during usability testing	High
Ease of Use	Federal loan button link broken	Negative	P006, P007, P008, P009, said during usability testing	Critical
User Satisfaction	I don't see the point of these attached documents to the FAFSA page.	Negative	P007, P009 said during usability testing	Intermediate
Perceived Value	Letters of Recommendation and Personal Statements should have examples	Negative	P006, P009 said during usability testing	High
Perceived Value	Private loans don't have as much information as the other options.	Negative	P007, P008 said during usability testing	High
Ease of Use	This might be too much information	Negative	P007, P009 said during usability test	Intermediate
Perceived Value	This gives all the information you would need to make a choice on this	Positive	P006, P010 said during interview	-
Ease of Use	This website makes the information easily accessible.	Positive	P006, P007, P009, P010 said during Interview	-
Ease of Use	START HERE button made site direction easy	Positive	P006, P007, P010 said during Interview	-



In this round, participant feedback about the toolkit lacking information was brought to a minimum. Participants from the second round also noticed and utilized the “START HERE” buttons added during the first iteration update. This round contained another set of broken links and items placed within the toolkit that did not test well with users. For example, flyers were attached to the bottom of the financial aid page, these flyers were strictly informational however participants did not understand their use and purpose. This iteration also contained multiple instances of participants complaining about the graphic design of the prototype being overly distracting.

Changes made to the design were based on feedback collected and presented in Table 2. Changes made for this iteration focused on problem areas that did not test well with participants. Additions were made to the federal and private loan sections of the website. Attachments were removed from the FAFSA section and taken out of the toolkit. Efforts were taken to reduce the “noise” of the website’s overall visual design. Sample letters and essays were also added into the appropriate scholarship sections. 

Round Three

For the third round, five participants were taken through the third iteration of the Financial Literacy Relay. The five participants provided feedback during the usability tasks and interview. Comments and observations were recorded in the same way as the first and second round and data was collected in Table 1c.




Table 3: Round 3 Analysis chart by Area, Valence, and Severity

Area	Comment	Valence	Evidence	Severity
Perceived Value	Loan section could have more information.	Negative	P011, P013, said during interview	High
Ease of Use	Links on the Ask For Help Page should be changed	Negative	P012 said during usability testing	Minimum
User Satisfaction	Formatting concerns	Negative	P013, P014, Said during usability testing	Intermediate
User Satisfaction	Grammatical issues	Negative	P011, P012, P015 said during usability testing	Minimum
Ease of Use	START HERE button made site direction easy	Positive	P011, P012 P013, P015 said during interview	-
User Satisfaction	I like the layout and design	Positive	P011, P015 said during usability testing	-
User Satisfaction	This website has everything a college student needs to know in it.	Positive	P012, P013, P014, P015, Said during interview	-
Ease of Use	Information is presented very clearly and it's easy to follow	Positive	P012, P014, P15, said during interview	-
Perceived Value	Examples on the Letters of Recommendation page and Personal Statement page are very helpful	Positive	P011, P014, P015 said during usability testing	-


In this round, participants gave significantly more positive feedback. Negative feedback received focused primarily on grammatical errors, formatting issues, link placement, and content. A majority of the participants’ concerns in this round were considered minor in terms of the website's usability and purpose. Participants also gave positive feedback several times about changes that had been made from previous iterations, such as the “Start Here” buttons and the added examples in the scholarship section. 

Changes made to the final version of the design were primarily formatting, and grammatical errors that slipped through previous revisions. Changes were also made to expand on the loan module of the website. These changes included expansion on the material already provided as well as the scaffolding for new sections for taking out loans. 

Discussion

The benefit of utilizing a content expert to create this material was that the information provided was targeted to be informative for low-income, first-generation students. The challenge was finding a way to make it easily accessible and inviting for students, who may or may not have experience with financial literacy. The Financial Literacy Relay’s main goal was to serve as a vessel to deliver important financial material to this demographic and do so in a way that would encourage further use. Over the course of this study, the design evolved into something that has the potential to do just that. The research questions focused on three ideals meant to guide the toolkit’s design and purpose: ease of use, perceived value, and user satisfaction. 

The redesign from version one to version two contained some of the biggest structural changes to the prototype. The usability study made it clear how users accessed its content, thus exposing flaws in its initial design. It was during this process that the project lead learned how difficult it is to predict the flow of information solely as a designer. In round one, ease of use, and perceived value, became the most common type of comment. Ease of use was dominant because participants were finding pieces of the toolkit that were not functioning as intended. Perceived value became an issue as well when four out of five participants (80%) failed to navigate the information in the intended order. As a result, these participants skipped large portions of the instructional material because of a common misconception when using the drop-down menu. During testing, participants wouldn't click the item on the navigation bar and would instead click the first item on the drop-down list. User satisfaction was less of a factor in this round as these issues dominated the feedback. 

In round two of the usability study, more positive comments emerged about the content. This had a direct correlation to the fact that changes were made to the design of the drop-down menu, which was done to help guide participants to the correct starting pages of the FAFSA and the Scholarships sections. Each drop-down was given a very clear “START HERE” option at the top of the menu. This change led participants to the beginning of the corresponding section and was well-received by the participants. With this change, there was a bigger focus on positive comments with 4 out of 5 participants (80%) giving positive feedback based on ease of use and perceived value. This was expected because participants were able to view the toolkit’s information in its entirety. In addition, a new trend emerged regarding user satisfaction. In this round, participants provided a higher rate of negative comments about the graphic design of the toolkit. This was likely due to participants in the first round being more focused on the perceived lack of content, and therefore offered their feedback to address that concern. By fixing that content, participants were able to observe other potential concerns about the design. 

The third round of testing was the most well-received of the three. More positive comments were made in all areas. Positive user satisfaction with the material became substantially larger with four out of five participants (80%) making a total of 10 comments regarding the content's importance to new college students. Negative feedback also became more focused. Participants found smaller, more specific issues in this round or found issues in areas of the toolkit that were less frequented during other iterations. This is a direct result of the usability study and its ability for participants to find more intricate issues with the prototype as its content became more and more streamlined. With more resources or time to devote to this study, the fourth iteration of the design would contain a more robust loan section. More instructional videos would also be added to the design to make the information even more accessible to the target audience. 

Conclusion

All too often students from low-income and first-generation backgrounds receive less information about the financial aid for which they may qualify. With the price of college in the United States steadily increasing each year, it becomes important to find ways to make this valuable information more accessible and easily obtainable. This project aimed to lessen the gap between students from less fortunate backgrounds and their higher economic status peers by providing an accessible and comprehensive tool for financial literacy education. The project’s goal was to serve as an easy to use source of information for new or returning college students at the University of Hawaii Maui College. Outside of this study, the project’s website could benefit advisors, counselors, and community members. It provides a centralized toolkit that utilizes a simple outline of the basics of finances that all students should be aware of. 

While more data needs to be collected to prove the prototype met all goals of the project design, data collected during the usability study portrayed a positive trend in qualitative feedback from the participants during the three rounds of testing. The success of this project came from the roots of its instructional design. This process of analysis and design, feedback, and revision provided the framework that let this prototype achieve its goals and purpose. It is the designer’s opinion that further research and testing of this product could prove even more beneficial. Revision based on participant feedback gained from the usability study, gave way to some of its most highly rated features by the end of the process, it is the designer’s opinion that more time and more iterations would only further enhance this trend. The implementation of this prototype to new or returning college students could be a positive step in lessening the financial aid gap between students from varying socioeconomic backgrounds. This toolkit could prove effective at providing all students with a baseline of what should be applied to each year they are attending higher education. Further study would be needed in order to prove the design's effectiveness over a longer period of time. Additionally, expansions and additions could be made to the prototype to make it identify more with students from various age demographics, or cultural identities that are represented at UH Maui College. 





References 

Alon, S. (2011). Who Benefits Most from Financial Aid? The Heterogeneous Effect of Need-Based Grants on Students’ College Persistence. Social Science Quarterly (Wiley-Blackwell), 92(3), 807–829. https://doi.org/10.1111/j.1540-6237.2011.00793.x
Archuleta, K. L., Dale, A., & Spann, S. M. (2013). College students and financial distress: Exploring debt, financial satisfaction, and financial anxiety. Journal of Financial Counseling and Planning, 24(2), 50-62. 
Britt, S. L., Ammerman, D. A., Barrett, S. F., & Jones, S. (2017). Student loans, financial stress, and college student retention. Journal of Student Financial Aid, 47(1), Article 3
Chen, R., & DesJardins, S. (2008). Exploring the Effects of Financial Aid on the Gap in Student Dropout Risks by Income Level. Research in Higher Education, 49(1), 1–18. https://doi.org/10.1007/s11162-007-9060-9
College Board. (2019a). Trends in student aid. Washington, DC: College Board.
College tuition has increased—But what’s the actual cost? (n.d.). USAFacts. Retrieved October 18, 2020, from https://usafacts.org/articles/college-tuition-has-increased-but-whats-the-actual-cost/
David, A., Glore, P., (2010). The Impact of Design and Aesthetics on Usability, Credibility, and Learning in an Online Environment. Online Journal of Distance Learning Administration, Volume 13, Number 4 (pp. 1). https://www.learntechlib.org/p/52608/  ( David, A., Glore, P., 2010) 
Federal TRIO Programs Current-Year Low-Income Levels. (2020). [Policy Guidance; Programs; Guides]. US Department of Education (ED). https://www2.ed.gov/about/offices/list/ope/trio/incomelevels.html
Federal Financial Literacy Reform: Coordinating and Improving Financial Literacy Efforts. (n.d.). 82.
Hodara, M. (n.d.). What Does the Research Say About Barriers to FAFSA Completion and Strategies to Boost Completion? https://educationnorthwest.org/sites/default/files/resources/FAFSA-research%20handout-jan2017.pdf
Jumping from one resource to another: How do students navigate learning networks? | SpringerLink. (n.d.). Retrieved May 30, 2020, from https://link.springer.com/article/10.1186/s41239-018-0126-x
Nichols, A. H. (n.d.). The Pell Partnership: Ensuring a Shared Responsibility for Low-Income Student Success. The Education Trust. Retrieved October 18, 2020, from https://edtrust.org/resource/pellgradrates/
NASFAA | Survey: Incoming College Students Struggle With Basic Financial Literacy. (n.d.). Retrieved September 28, 2020, from https://www.nasfaa.org/news-item/14855/Survey_Incoming_College_Students_Struggle_With_Basic_Financial_Literacy
Krug, S. (2010). Rocket surgery made easy: The do-it-yourself guide to finding and fixing usability problems. Berkeley, CA: New Riders.
McKinney, L., & Novak, H. (2015). FAFSA Filing Among First-Year College Students: Who Files on Time, Who Doesn’t, and Why Does it Matter? Research in Higher Education, 56(1), 1–28. https://doi.org/10.1007/s11162-014-9340-0
National Postsecondary Student Aid Study—Overview. (n.d.). National Center for Education Statistics. Retrieved November 10, 2020, from https://nces.ed.gov/surveys/npsas/
[bookmark: _heading=h.30j0zll]U.S. Financial Literacy and Education Commission (2019) Best Practices for Financial Literacy and Education at Institutions of Higher Education,  Retrieved November 10, 2020, from https://home.treasury.gov/system/files/136/Best-Practices-for-Financial-Literacy-and-Education-at-Institutions-of-Higher-Education2019.pdf
Voss-Ward, C. (2018). Facilitating Student Success: Effective Institutional Practices for Pell Grant Recipients at Selected Universities [Ed.D., University of South Dakota]. http://search.proquest.com/docview/2050044232/abstract/20BD4C6BD2F74EA5PQ/1




Appendices


Appendix A: Hierarchy Charts

Figure A1. 
FAFSA Webpage
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Figure A2. 
ScholarshipWebpage
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Figure A3. 
Student Loans
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Appendix B: CITI Training
Figure B1
CITI Human Subjects Research Certificate[image: image4.jpg]


Figure C2
CITI Information Privacy Security Training Certificate
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Appendix C: Usability Checklist

Figure C1
Modeled after checklists detailed in Rocket Surgery Made Easy: The Do-It-Yourself Guide to Finding and Fixing Usability Problems (Krug, 2010) 
Before Completing Any Steps in this Checklist:
1. Recruit participants via in person or over the phone communications.
2. Set agreed upon date and time for the study to take place. 
3. Ensure participant is made aware of the study timeline
 
One Week Before Scheduled Session Dates
1. Email participants a pre-written appointment reminder including instructions on how to download Zoom as well
a. Include flyer explaining the study in better detail

Two Days Before Scheduled Session Dates
1. Email participants pre-written email reconfirming their scheduled appointment
a. Email to include Zoom invitation to the session
2. Double-check that the necessary technology has been acquired and prepared for the test. (headphones, computer charging cables, microphones)
3. Print this checklist to have a physical copy for the usability session
4. Print data collection sheets for each participant
 
On Test Day

Before the Session Begins
1. Prepare the materials required for the usability test
2. Log into Zoom 20 minutes before the scheduled time to test all technology required for the session.
3. Send participant pre-written email with consent waiver and questionnaire attached. 
4. Allow time for participants to check all technology required for the session.
5. Allow time for participants to fill out the consent waiver and questionnaire. 
6. Begin recording the session.

During the Session
1. Read allowed the usability testing script for the Financial Literacy Relay.
2. Collect any information from any preliminary questions participants may have
3. Guide the participant through the tasks located in the Financial Literacy Relay usability script. 
4. Keep a written record of observations and thoughts participants have while completing the tasks given

After the Session
1. Read the conclusion of the script to close out the session
2. Ask initial thought questions located in the Financial Literacy Relay usability script. 
3. Document responses.
4. Stop recording the session.
5. Sent participant the invitation to the post-survey.
6. Conclude the meeting by ending the Zoom session
7. Save Zoom recording securely on password locked harddrive

Appendix D: Questionnaire


Figure D1. 

Participant Questionnaire – Demographics
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Figure D2. 

Participant Questionnaire – Past Applications
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Figure D3. 

Participant Questionnaire – Frequency and Definitions 
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Appendix E: Usability Protocol
Figure E1
Usability Protocol - pg1
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Figure E2
Usability Protocol - pg2
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Figure E3
Usability Protocol - pg3
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Figure E4
Usability Protocol - pg4
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Appendix F: Post Survey
Figure F1
Post Survery
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Figure F2
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Appendix G: Promotional Flyer
Figure G1
Financial Literacy Relay Flyer 
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Appendix H: Email Communications
Figure H1

Confirmation, Reminder, and Consent Emails

Email: Appointment Confirmation and First instruction. 

Aloha (Participant)

	Thank you for agreeing to take part in a usability study of the Financial Literacy Relay website! This project will be a test of a new financial literacy resource, for more information please see the attached flyer for more information about the study. You will receive the invitation to the virtual meeting two days prior to your appointment. 

Your scheduled appointment for the study will be at (Date)(Time)

Reminder: 
You will need to download Zoom in order to participate in the study! You can find instructions on how to use Zoom here. You do NOT need to make a Zoom account but you will need to download the client if you have not done so already. 


Please let me know if you have any questions before our scheduled meeting. 

Thank you, 
Jesse Joseph


Email: Appointment Reminder and Zoom invite

Aloha (Participant)

	Your appointment for the Financial Literacy Relay webpage is fast approaching and I am looking forward to your participation! Below is the invite to our scheduled Zoom meeting as well as the link to download the Zoom client if you have not done so already.

Reminder: 
1. Your appointment is scheduled for (Date)(Time)
2. You will need to download Zoom in order to participate in the study! You can find instructions on how to use Zoom here. You do NOT need to make a Zoom account but you will need to download the client if you have not done so already.

Zoom Invitation:
(Copy and paste Zoom invitation)

Thank you again and please let me know if you have any questions, 

Regards, 
Jesse Joseph


Email: Consent and Questionnaire

Aloha (Participant) 

	For our meeting today we will start with a consent form and questionnaire. This will be further explained during our session so please utilize this email as a reference for the attached consent form and linked Google Form. Remember that only after I receive a signed copy of your consent form will we begin the study. 

Google Form Questionaire

(Attach Consent Form)

Thank you, 
Jesse Joseph


Appendix I: Data Collection Worksheet:

Figure I1

Usability Study of Financial Literacy Relay

In-Session Data:
Participant Code:__________________ Date:__________________

Initial Questions Notes:
(Reminder: Following Usability Protocol and script, participants will be allowed to ask questions at the beginning of the study.)
-------------------------------------------------------------------------------------------------------------------
· -
· -
· -
· -
· -
· -
· -

Observations:
(Reminder: Notes on Participants actions and verbal process of the resource. Delayed response, confusion, and frustration need to be noted and described below to guide revision.)
Front Page:

· -
· -
· -
· -
· -
· -
· -

FAFSA Module:
· -
· -
· -
· -
· -
· -
· -

Scholarship Module:
· -
· -
· -
· -
· -
· -
· -

Student Loan Module:
· -
· -
· -
· -
· -
· -
· -


Post-Session Initial thoughts questions: 
(These questions will be asked at the conclusion of the study and asked before participants are given the post-survey. Summarize responses.)

1. On a scale of 1 to 10, with 1 representing not likely and 10 representing most definitely, how likely would you be to save this website to your taskbar as a reference for FAFSA, Scholarships, and Loans?


2. Please think back to other experiences where you may have looked for online resources about financial aid. How does the experiences within this website compare to those experiences?


3. After participating in this study, would you recommend this website to any students or potential students? Why?



Appendix J: Participant Code Log Example

Figure J1
Sample
[image: image1.png]

Note: Participant Code based on the greek alphabet, the numerical month value, and the day the test was conducted.
1. Alpha        
2. Beta       
3. Gamma       
4. Delta       
5. Epsilon        
6. Zeta  

For Example: If Jesse is the first participant in the first week of January, Jesse Would be Alpha for being the first of 6 possible participants that week. Then 1 would represent the month the test was conducted and the code of 2 for the day the test was conducted.  


Appendix H: Consent Form

Figure H1
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Figure H2
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Figure H3


[image: image16.jpg]


image1.png
Understand what the FAFSA is, when it
opens, what is needed to complete it, and

how to start the process.
Collect correct
Create an FSA-ID information needed
for current year
Identify FSA-ID Identify the date Identify FAFSA
creation page the FAFSA Opens components and
requirements

Legend

Terminal Objective

Steps
Rules
Concepts
Entry Skil

Define money

management

Understand how to
use a computer and

the internet





image2.png
Understand the importance of two local Understand the the basics of scholarships,

scholarships for new and returning college when they open, and how to complete them
students yearly
J
Learn the
f;:'i::a: ?:::::or Create a personal importance of
H.C. F' §ct;ularshi 3 statement letters of
o P recommendation
Identify the Identify the Identify the Identify the
application page for application page for requirements for requirements and
the U.H. Common theH.C.F. letters of structure ofa
Scholarship Scholarship recommendation personal statement
Legend
Terminal Objective 2 Understand how to
Steps Define money
use a computer and
Rules management N
Concepts the internet

Entry Skill





image3.png
Understand key features about student
loans and if they are a necessary choice

Create a cost
analysis of college

Collect information

and the loans needed for student
needed loan application
Identify
Identif tents of P
unsubsidised loans A :t’:n;?n‘;‘;?n::cisa‘: Identify when loans Ide':“z h::';" 5
and subsidised T —— must be paid back Iippy r studen
loans B 9 loans
Legend Sooooooollonnnooo
Terminal Objective Understand how to
Steps Define money
Rul use a computer and
uiies management
Concepts the internet
Entry Skill





image4.jpg




image5.jpg
R PROGRAM

Jsseoseph





image6.png
Financial Aid Relay! - Questionnaire

Thank you or aresing o patcipate i thissudy evalating the Financial Aid Rlay v
esaurce. Tha quesionnae il help to evaluate your uncerstanding o inancial teracy 35
well s web rsources These quetionswil be used o flence improvements made
towards the cveral desin of the project.

*Required

Whatis your age demographic * "

O 1%
O 7%
® vu
O s%
O wr

How often do you utize web resources for earing and research? * "

1 2 s s s

Amcstveer @ O O O O veyotn




image7.png
Financial Aid Relay! - Questionnaire

*Reauired

Have you ever applied for federalaid in the past? * -

O ves
O e

O 1dontinow

Have you ever applied for a scholarship? * 1ot

0 ves
O

O 1dontinow

Have you ever applied for a student loan? * 1ot

0 ves
O e

O 1dontinon

Back Next




image8.png
Financial Aid Relay! - Questionnaire

* Required

How often do you need to apply for financial aid? *

(3 vinen it applyingfor cllege
[ Every auarter you are incollege

(3 When appving t anew maior, o insttution
O Annasly when envoled

O tammstowe

What is your definition of financial iteracy: Be brief *





image9.jpg
Usability Protocol
Financial Aid Relay

Modiied from Usabilty Script- RocketSurgery Made Easy 2010 Seve K

Technology Set-Up Cheeklist (Facilitator Computer)

‘aciltator should set up his/her computer and attach all
cords/peripherals - make sure to use a wired mouse.
Plugin 10 power outlet (don't trust the battery)
Make sure the computer is connected to the Internet
‘Set up audio and test - headset test
a. Ensure the microphone s working
b, Ensure the volume s at a reasonable level
Login to Zoom account
‘aciltator and paricipant can access Zoom through Gmail invit.
Runa test with Zoom and test video/audio and screen share.
. Ifit docs not work, then review preparation of Faciliator's
computer for Zoom and relest

Facilitator Seript

@ START the Zoom Session by elicking on the button labeled “Record.”

Hi, [insert participant’s name]. My name i [insert facilitator’s namel, and I'm goin to
be'walking you through ths session today.

Before we begin, 1 have some information for you, and I'm going to read it to make sure:
that L cover everything,

We'e asking people o ty using an online ite called the Financial Aid Relay. We would
ke to see if it works as intended. The session should take about 15 minules.

“The first thing  want t0 make elear right avay is that we'r testing the site, not you. You
‘can't do anything wrong here, In fact, this is probably the one place today where you
don't have to worry about making mistakes.

ite, ' going Lo ask you as ruch as possible oy to think out oud: to

As you use the:
ing, This wil

say what you're looking a, what you're trying to do, and what you're th
beabig help o us,
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Also, lease don't worry that you're going to hurt my feclings. We're doing this o
improve the ite, o we need {0 hear your honest reactions.

fyou have any questions as we go along, justask them. | may not be able to answer
them right away, since we're interested in how people do when they don't have someone.
who can help. Butif you stil have any questions when we're done Il ry to answer them
then,

Andiifyou need 1o take a break at any point, just let me know. Do you have any
questions so far?

@ sk participant a few preliminary questions:

OK. Before we lookat the site, 'd like to ask you just a few quick questions about your
experience as an online student.

1.What s your experience vith financial aid applications?

. Now, roughly how many hours a week altogether—just a ballpark estimate— would
you say you spend using the Internet, including Web browsing and emal, at work and at
bome?

2.1, And what's the split between email and browsing—a rough percentage?

‘2.2 What kinds of sites e you looking at when you browse the Web?

2.3, Do you have any favorite Websites?

(OK, great. We're done with the questions, and we can start testing out thesite.

to be evaluated:

 Sond participant UL for websi

Use the chat feature of Zoom or send your participant an email with the URL for the.
website o be evaluated. Ask participants to open URL.

@ Ask participants to begin the screenshare:

Please start Scrcen Share by dlicking on the ‘Share-Desktop button on the
bottom-middle navigation in the Zoom windov

@ Have participants do a narrative of the website’s overall appearance
three or four minutes, at most:

F'm going to ask you to look at this page and tell me what you make of t: what srikes.
youabout it whose site you think i is, what you can do here, and what i’s for. Just look
‘around and do a ltle narrative. You can seroll if you want to, but don' cick on anything
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yet

@ Ask participants to complete a feww specific tasks based off o their
scenarios sheet:

“Thanks for doing that. You did a great job. Now I'm going 10 ask you to try doing some
specifc asks. ' going to read each one out loud. You should have received a copy of
these in your email before this study.

F'malso going to ask you to do these tasks without using any search features, We'l learn
alot more about how wel thesite works that way. And again, as much as possible, it il
helpus ifyou can try to think out loud as you go along,

Allow the user to proceed from one task to the next until you don’ feel like
it's producing any value o the user becomes very frustrated. Repeat for.
cach task or until time runs out.

‘Scemarios for Usabilty Study 23450
1. You are a returning college student. You arc entering your third year of
higher education. You would like to find out more about the different
types of student loans and how to apply to them,. Can you please show me
what you would do to find this information on the website. (Remind
themto talk through their thought process.)
2. Youare.a student at UH Mau College, you are looking for some local
scholarships to apply for. You've heard this webpage isa good place to get
formation on scholarships to apply for. Would you please walk through
your search looking for this information.
5. Youare.a new high school counselor and you need to refresh your
memory on information the Free Application for Federal Student Aid
(FAFSA). You know this webpage contains some of the information you
need. Please show me what you would do to find this information.

Thanks, that was very helpful.

@ Request from the participant that they end their sereenshare by
clicking on the “Stop Share” button on their top navigation in the
Zoom windouw.
@ sk the observers’ questions (if time permits).
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We are done with the main questions, but I have a few more general questions o ask
you.

1. Onasealeof 11010, with 1 representing notlikely and 10 representing most
definitely, how likely would you be to save this website to your taskbaras a
reference for FAFSA, Scholarships, and Loans?

2. Please think back o other experiences where you may have looked for online.
resourees about financial aid. How docs the expericnces within this website
compare to those experiences?

3. After participating in ths study, would you recommend this website 1o any
students or potential students? Why?

“That's the last question, Do you have any questions for me, now that we're done?

Twant to thank you for your time and willingries to be a participant in his study.
O Stop the Zoom Meeting by clicking on the button labeled, “Stop
recording.”
After the Session:

1. Upload the video to Google Drive
. Quickly serub through the video to ensure the integrity of the audio and video.
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for the Free Application for Federal Student Aid (FAFSA). *
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Disagree
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The Financial Literacy Relay provided enough information to prepare a student
for scholarships. *
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The Financial Literacy Relay provided enough information to help a student
understand the basics of student loans. *
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“This form was created inside of University of Hawail. Report Abuse
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Usability Testing!

Thank you for agreeing to be a part of the study to test the Financi
Literacy Relay website! Your participation is greatly appreciated in
testing the content and the quality of the resource.

What to know?

On the agreed upon date you will be sent a zoor invite to the email you
provided. You will participate in some basic questions about financial
literacy as well as engage in a few tasks used to measure the effectiveness
of the website. This whole process should take between 45-60min.

Things to remember:
1. The Zoom invitation will be sent to you15 min before the appointment
2. Please log in before the appointment to check audio quality
3.1f you have not downloaded Zoom please use this link to do so.
4.This session will be recorded. Your screen and voice will be recorded for

later use by the designer when making corrections to the webpage.
5.This study will be to measure the website NOT you! So thank you for

your help!

FOR MORE INFORMATION CONTACT
JESSE JOSEPH AT
JIOSEPH4@HAWAILEDU
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University of Hawal'i
Consentto Participate in a Research Project
D Daniel Hoffman, Principal Investigator
Jesse Joseph, Student Investigator
Project tie: Financial Literacy Relay - A Usabilty Study
“AloRal Vou ar being asked to paricpate in aresearch study conducted by Jesse oseph from.
the Learning Design and Technology department t the University of Hawali. This projects
sl wil ontribute o the finalproject o a master’s project

‘Whatam I being asked to do?
1fyou particpate n thisstudy,you will b asked take part inthe evaluation of a financial
Titeracy webpage. You will b illing out an introduction questionaire, taking part n three
tasks within the online esource and then fling out a posttest. With your permission | will
record your computers screen and audio while you complete these tasks o1 can analyze wht
you do whil navigatingthe inancia iteracy resource. These recordings will he me.
‘understand how students ke you use this new resource. Th recordings wil be used for-
research purposes oy and wil not be distributed,

‘Taking part i thisstudy s your cholce.
You can choose totake partor you can choose nott take part I tisstudy. You also can
change your mind atany time. 1you stop being in the study, there will be o penalty or lossto
you

‘Why is this study being done?

“The purpose of my project i t assess the effectiveness and ease of use ofa fiancial leracy
‘webpage. | am asking you t partiipate because the target populaton for this webpage is
students who are incollegeor planning on applying 1o colleg at the University of Hawail Maui
College

‘What will happen f decide to take partin this study?

fyou decide to paticpate n this study you wil be asked t do three primary phases: Firs, you
il be asked to take a demographics questionnaire inorder to gain an understanding of how
much financial literacy you already know. Second, you willparticipat i aseris of thee tasks
in a usability study where you will complete basi tasks on the inancial lteacy webpage based
on prompts given (o you. Third, you will complete a ial asessment to gauge your inital
thoughtson the webpage. This ina asessment will ental stening to you share your verbal
reactions about the inicallteracy resource and completing a post-test designed to gauge how
effctive you thought th Information was. With your permission, | wouldlike o record your
computer’s sreen and audio while you complete these tasks.This entir process will ake.
around 45 minutes to an hour; and only you (the paricipant) and | (the researcher) will be
present daring the study You will be one of about 15 paricipants for this sudy:

‘Whatare the risks and benefits of taking part n this study?
“There are no greater isks than norma iternet usage during dally e Ifyou get uncomfortable
you may stop any time without penalty or loss o you

“There willbe nodirect benefit o you fo participating nthis survey. The results of this project
may help us understand more about how o help people ike you improve your financial leracy
usinga website.

Consent Form - version 1
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R University of Hawal'
1 Consentto Participate in a Research Project
A\ . Daniel Hoffman, Princpal Investigator

Jesse Joseph, Student Investigator
Projecttile: Financial Literacy Relay - A Usabilty Study

Privacy and Confidentially:
Any information that s btained In connection vith this study and that can be identified with
you,will remain confdential and will bedisclosed only with your permission oras required by
Taw. Confidentialty will be maintained by means of agtated results and de-dentification the
participants from their responses, These measures will b taken to ensure that no nformation
collcted by thestudy willbe able o be connected back to the participant. All data including.
recordings taken as part of th study,will b sored on a password protected hard drive for the
duration of the study and be deleted upon s conclusion.

Data willbereleased fo academic purposes at the conclusion of the las,all participant data
il be de-dentified and presented for instructor review.

Onlythe primary researcher fesse Joseph will have access t the data, it will b used to evaluate
the project and deleted atthe conclusion of the sty

Other agencies that have lgal permission have the ight o review research records The
University of Havall Human Studies Program has the right o eview research records or this
study When report theresults of my research projec, wil not use your name, | will ot use
any other personal dentifying information that can dentiy you. | will e pseudonyms (iske
names) and report my findings ina way that protects your privacy and confidentility o the
extentallowed by law:

Future Research Studies:
Noresearch will fllow

Compensation:
No compensation wil be given

‘Questions: fyou have any questions about this study, please callor email me at 808-984-3286,
Jjoseph4@hawaledu. You may also contact my advisor, D Daniel Hoflman, at 646-462-0017
&dan hoffman@havailedo.

Youmay contact the UH Human Stuies Program at 8089565007 or uhisb@hawailedy. ©
discus problems,concerns and questions; obtan information; or offr input with an informed
individual who is unaflated with the specific research protocol. Please visit

hitpi/ /g il edu/IR for mre information on your ights s research participant.

1fyou agree to particpate in this project, please sign and date the following signature page and.
return to: foseph#@hawailedu

Keep a copy of the informed consent for your records and reference.
Signature(s) for Consent:
1 give permission o join the research project entted, The FinancialLiteracy Relay - A Usabiity

Study.

Consent Form - version |
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Please niial next o ether "Yes” or "Nt the following;

__Yes  __No lconsenttobe audio-recorded or the interview portion ofthis
research.
__¥es  __No lconsenttobeingvideorecorded for the inerview porion ofthis
rescarch,
‘Name of Participant (Prin)

Participant's Signature:

Signature of the Person Obtaining Consent:

Dates

Mahalo!
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