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Online  Social Communities  and
Networks (OSN) have become widely
popular as a source of data or reference for
those seeking advice. With accelerated
speed there are more and more websites and
applications tapping into the ‘wisdom of
crowds’ as a source of information that
influences our everyday decision-making.
Online communication and existence have
revolutionized the way individuals obtain
the information they need to make decisions.

Using OSN can accelerate or decelerate
the DM process for both individuals and
communities through the accessing of data
from multiple sources. While ample
independent research exists on OSN and
DM, there is a lack of research into how
online technology affects the making of
decisions that have an impact on our lives.
How do we use OSN in our most important
everyday decision-making? The synergy of
these themes provides a unique research
perspective from which to take a fresh look
at both DM research and the actual process
of DM as it is affected using OSN.

The main purpose of this mini track is to
explore and extend, as well as challenge,
existing knowledge of OSN and DM. We
hope to understand and ascertain whether
OSN can support and empower users in their
decision-making process and particular
phases (1) identify and conceptualize new
phases (if any) in the decision-making
process that is integral to OSN conversations
(2) explore the structure and sequence of
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decision-making phases arising out of the
use of OSN (3) identify biases, strengths and
weaknesses of the human psyche that could
be attenuated and/or enhanced through
appropriate design of OSN for decision-
making and (4) seek practical guidelines for
the design of OSN that support blended
decision-making processes that leverages the
wisdom of crowds.

This mini track has been running for
more than 6 years and continues to attract
interesting and futuristic papers. This year
we had a number of submissions with a
diverse range of topics. The three selected
papers investigate key issues that exist in the
research area.

The first paper, From Virtual to Physical:
An Exploratory Study on how Online Social
Networks and Communities Influence
Decision-Making in Everyday Crafting is
inspired by the popularity of the maker
movement and how the maker’s spirit
enhances learning and redefines
entrepreneurism. The paper, touches on the
dynamic process of making as a hobby and
how it cuts across virtual and physical
media. Diary studies and interviews with
arts and craft hobbyists are deployed to
investigate how online social networks and
communities play a role in influencing
making-related decisions. The study results
identify YouTube and Pinterest as the
primary sources to facilitate crafting ideas
whereas YouTube and Reddit were mostly
utilized to address execution issues.

Page 2220


mailto:g.peko@auckland.ac.nz
mailto:valeria.sadovykh@pwc.com
mailto:d.sundaram@auckland.ac.nz

The second paper, Investigating Churn in
Physical Activity Challenges: Evidence from
a U.S. Online Social Network, acknowledges
that physical activities are positively
contagious as social connections tend to
motivate more exercise. In light of this, the
study seeks to understand whether inactive
exercising behaviors are also socially
contagious, which in turn illuminates the
practical and theoretical unknowns of
negative contagion in physical activities.
The study examines the effect of individuals'
churn of online physical activity challenges
and the accompanying physical activity
along with data from a U.S. fitness platform.
Measured churn and estimated contagion
based on the characteristics of users' social
network connections on the platform,
provide a view of the contagion
heterogeneities. The findings confirm that
the positive contagion found in literature
also exists in the churn (negative) contagion
but are disseminated differently. Of note,
unlike the inside-out positive contagion, the
study reveals that contagion of churn
happens outside-in on the social network.
And that physical activity churn is strongly
infectious, inferring that adherence is
mediated by social influence.

The third paper of interest, The Effect of
Ingroup Identification on  Conformity
Behavior in Group Decision-Making: The
Flipping Direction Matters, explores how
social conformity and ingroup favoritism
manifest in  group  decision-making
processes when a group has to decide in
favor or against an item. The focus is a
scenario of conformity where the “flipping
direction' (in favor or against an item)
matters. Specifically, whether and how the
ingroup favoritism manifests differently in
regards to conformity behavior depending
on the “flipping direction'. An online study
with participants from two cultures with
contrasting cultural dimensions assess
whether the conformity effect is influenced

by belonging to the group and whether
cultural background influences this process.
The findings indicate  that  group
inclusiveness does not play a role in the
general tendency to conform. Yet, when it
comes to a negative flipping direction, a
higher feeling of group inclusiveness seems
to play a role albeit for individualist cultures
only.
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