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Murdock’s era
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Lanai: Pineapple plus

When The Advertiser's pub-
lisher, editors, and Neighbor Is-
land correspondents last visited
Lanai together some five years
ago, we met with leaders of
community groups and other
concerned citizens,

They expressed fears and
anxieties over the proposed re-
sort development and other
plans of Castle & Cooke, which
owns almost all of the Pineapple
Isiand. -l

When we returned recently as
part -of ‘the paper’s annual
Neighbor Island visits, a smaller
group voiced similar concerns.
But there were differences, and
many of the current feelings are
noted in an article on the oppo-

site page.

LANAI REMAINS a compa-
ny island and isolated plantation
town prone to the paternalism
that entails.

But before, the company was
seen as Castle & Cooke, the
kamaaina giant with its roots in
Hawaii. Now it is personified by
David Murdock, the new chair-
man and mainland owner with a
hard-driving reputation. He is a
different kind of corporate fa-
ther.

Moreover, Murdock is moving.
What in 1981 seemed like rather
remote and risky plans to devel-
op a pair of plush hotels and
various condominiums are now
projects likely to start soon.

In short, the future is finally
arriving for this island' of 2,100
plantation people. As with Molo-
kai, which our group also
visited, Lanai is at a critical
point of change.

VIRTUALLY everyone we
met, even Murdock critics, said
they were not against develop-
ment, and that it could bring
needed jobs and other benefits.

i All realized it was on the way.

But there were concerns ex-
pressed about Murdock’s ulti-
mate intentions in Hawaii, the
manner and pace of growth, ele-
ments of corporate arrogance
and lack of detailed communica-
tion, and the price that would -
be paid for progress in terms of

inflation, more population and . X

social change.

The fact that company spoke;- y
men have ready answers for

most of the questions does mot: .

remove all such anxieties.

Most voiced concerns have
been about access to the beach
at Hulopoe Bay, where a resort
hotel is planned. Not only is
that beach the island’'s only
safe, year-round swimming spot,
it is also a family social institu-
tion.

In fact, Hulopoe emerges at a
metaphor for Lanal's lifestyle
and how it will be impacted by
tourism and a population that
will double and bring new social
elements to a paternalistic
plantation community.

THIS WAS an important
time to visit Lanai, not only to
sense the mixture of anticipation
and anxieties, but also to savor
the quiet town of cypress and
pines geared to wakeup-and-
work signals from the planta-
tion's steam-powered whistle.

While the plantation will re-
main, the rest will be changing,
slowly yet dramatically. Plans
call for using Lanai's lifestyle
and remote areas as tourism at-
tractions, a total experience.

So there will be a mutual im-
pact. And the quality of that
change, the quality of life on
Lanai, is going to depend much
on the plans and intentions of
Murdock & Co., but also on the
assertiveness of the island's peo-
ple and what the rest of Hawalii
thinks.



