









































Two Publications
(Continued from Page 19)

Chapter two discusses the general
methods of obtaining responses from

subjects. Chapter three presents

techniques for conducting actual

pretests.
According to author Fred W. Reed,

'Although each of the techniques in

this manual has seen field use, none

are sacred. The pretester should feel

free to modify the settings, delete

questions, add questions, and com-

bine the techniques once he is com-
fortable that he understands the in-

tent of the techniques. Although this

is a manual of pretests, it has not been

pretested. We hope that the readers
and users of the manual will write to
us to make suggestions and to relate

their own pretesting experiences."
Interested persons should write to:

Professor Fred W. Reed, Community
and Family Study Center, University
of Chicago, 1126 East 59th Street,

Chicago, Illinois 60637 USA.

DSCS Issues Planning Guides and

Technical Reports

A series of illustrated fact sheets on

agriculture, family planning, and
other topics is being issued by DSCS

(Development Support Communica-
tion Service). They consist of brief

"Programme Planning Guides" and

"Technical Reports." The initial fact

sheets are based on the Family Plan-

ning Communication/Training

Programme of Thailand.

The first "Programme Planning
Guide" describes the development of

the underlying strategy for an in-

tegrated family planning program to

train health personnel in birth control

techniques and how to motivate the

public to adoptthem. It isthe basisfor
the series of Guides and Technical

Reports describing various aspectsof
the Thai project.
The topics of the other "Program-

ming Planning Guides," in additionto

the one on Strategy, are: Mobile Un-

its; Motivation Kit; and Pelvic Mod-

el. The subjects of the "Techni-

cal Reports" concern: 1) Research:

Glossaries; 2) Extension: Mobile

Units Design; 3) Software: Slides,

Storage and Retrieval; and 4)
Software: Slides, Light Table.

For copies of these initial fact

sheets, write to: Resource Base,

UNDP-DSCS, P.O. Box 2-147,

Bangkok, Thailand. For a review of

thetotal Thai population communica-
tion program, including the govern-
ment project, see IEC Newsletter No.
23.

New Folder Serves
as "Consumer's
Guide to Marriage"
A new illustrated folder called

Marriage Manual has been prepared

by the Georgia Department of Hu-

man Resources for couples planning
to marry. The 4" x9" single sheet

folder briefly explains ten potential

problem areas of marriage and is

presented to couples when they re-

ceive marriage licenses.

Marriage Manual begins with the

topic "Babies" and says: "You may
want children. You may not. Or, most

likely, you want to have the number

of children you want when both of

you are ready." It also lists persons
and agencies where couples may get

family planning information. Simi-

lar information on topics such as

pregnancy, health, taxes, nutrition,
and consumer protection refer the

couples to appropriate assistance

agencies.
A list of 15 questions is included in

the folder to help couples identify
and initiate discussions on attitudes
toward, and expectations of, mar-

riage. Sample copies may be ob-
tained from the Georgia Department
of Human Resources, 47 Trinity Ave-

nue SW, Atlanta, Georgia 30334 USA.

In addition, Marriage Manual lists
the number of "Tie-Line," a switch-
board service which plugs the caller

into the agency whose service is re-

quired. The folder states that "some-

one will keep you on the line until

you are satisfied you will get the help

you need." Since distribution of the

new folder began, use of this service

has more than doubled.

This folio, entitled "Family Planning in Home Economics," is published by the American
Home Economics Association (2010 MassachusettsAvenue, N.W., Washington D.C. 20036
USA). The folio consists of 13 different brochures, pamphlets, and sheets which range
from film/filmstrip plans and curriculum plans to a radio spot and family planning
games. The purpose of the folio is described by this statement on the inside cover: "Home
economists continue to be actively involved with integrating family planning and popu-
lation education concepts within their professional roles. The materials in this packet
were developed by home economics students who attended family planning institutes

sponsored by the American Home Economics Association. These materials show a vari-

ety in format and cultural interpretation. Individuals and non-profit organizations are
invited to adapt them for use in other situations ...."	 are available free of

charge to persons and organizations in developing countries; elsewhere the charge is
US$3.00. This folio is the second produced by the American Home Economics Associa-
tion; the first was reviewed in IEC Newsletter No. 12, together with an article about the
Association's role in family planning.
TheAmerican HomeEconomicsAssociation hasrecentlyproduced twoother resource

items of interest. Thefirst is entitled "Resource Catalog: Family Planning and Population
Education in Home Economics." It is an annotated bibliography of recent books, kits,

films, and brochures available from international agencies, private publishers, and
foundations, that are especially appropriate for home economics work in familyplan-ning/populationeducation. Complete ordering instructions are included. The second
resource item is called "Partners in Change: Family Planning andHome Economics" and

was jointly produced with IPPF. It consists of 40 slides and a cassette tape whichhigh-

light the role which developing world home economists are playing in population pro-

grams. While the cost is US$15.00, there is no charge to heads of home economics pro-
gramsin developing countries.	 -
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Nepal Uses Unique Approaches to Tackle Communication Problems

The use of helicopters and STOL
(Short Take Off and Landing) aircraft
is a unique component in Nepal's IEC
activities in family planning. Roads
are difficult to build in Nepal since it is
located almost entirely within the
Himalayan Mountain Range. Landing
fields for airplanes are also scarce,
and frequent landslides often block
trails, thereby isolating valleys from
outside contact. The physical diffi-

culty of climbing and descending
mountain passes discourages regu-
lar contact among settlements, mak-
ing communications incomplete and

irregular. Thus, helicopters and STOL
aircraft often provide the only wayfor

family planning personnel to main-
tain contact with the district offices of
Nepal's government family planning
organization, the Family Planning
and Maternal and Child Health Proj-
ect (FP/MCH Project).

Yet another problem is the diffu-
sion of family planning messages
among the approximately 75 ethnic

groups via Nepal's some 50 lan-

guages. Traditionally, the ethnic

groups-each with its own language,
customs, and lifestyles-have not in-
termarried or intermingled socially
and culturally. Different tribal groups
speak different languages, and
knowledge of a second language is
even less common among women
than men. Thus the delivery of family
planning messages and services has
been hampered, since a family plan-
ning worker from one ethnic group
often has trouble being accepted by
another group. Also, the low literacy
rate in Nepal, about five percent, pre-
vents the extensive use of the printed
media for communication.

These problems have been taken
into consideration in the organiza-
tional structure of the FP/MCH Proj-
ect. Although a public health nurse
usually runs an MCH program, with
auxiliary nurse midwives and health
workers running the family planning
clinics, the keyworker in the program
is the health aide who does most of
the home visiting. Health aides are

generally about 20 years of age, with
eight years of schooling followed by
six weeks of paramedical training.
Health aides are a key component in
Nepal's family planning program for
several reasons: they are local resi-
dents who are familiar with local cus-
toms, leaders, and dialects (and are
thus acceptable as communicators);
they are available in numbers large

enough to build a national program;
and after several years of experience,
they can be upgraded to auxiliary
nurse midwives.

Vasectomy and oral contraceptives
are the most popular forms of birth
control in Nepal. Vasectomy is so
popular that, in many villages, it is
synonymous with family planning,"
and thus vasectomy camps are an
important part of the FP/MCH Project.
Since most areas of Nepal are at least
several days travel from family plan-
ning services and since transport to
these areas is difficult, helicopters
enable vasectomy teams (composed
of adoctor and one ortwo assistants)
to conduct approximately 50 such
camps per year. If an area can 'prom-
ise" 100 clients, a camp is held. How-
ever, seldom does such a number at-
tend; in this case, the camps are ar-
ranged for publicity purposes so that
people in the area can learn about
family planning. Sometimesthemed-
ical team is preceded by a publicity
agent who takes along posters, pam-
phlets, a loudspeaker, a movie pro-
jector, and a generator for instruc-
tional purposes.

Shops designated by the FP/MCH
Project sell pills and condomsat sub-
sidized rates. These shops attempt a
rudimentary screening of female
clients by asking seven questions to
seewhether contraindications to oral
contraceptives exist. However, since
prescriptions are not required in
Nepal, women sometimes buy oral
contraceptives from non-designated
pharmacies which sell them at non-
subsidized rates and which do not
screen these women.

In addition to the activities of the
FP/MCH (Bahadur Bhawan, P.O. Box
820, Kathmandu, Nepal), the private,
PPF-affiliated Family Planning As-
sociation of Nepal (FPAN, Dliii Bazar,
P.O. Box 486, Kathmandu, Nepal)
primarily conducts IEC activities. The
FPAN has produced at least fourfilms
and has conducted numerous film

showings in both rural and urban
areas. The publication and distribu-
tion of printed materials is another
FPAN activity. In 1972, for example,
the organization produced 23,900
pocket calendars, 350copies of book-
lets, 275 posters, and 2,000 pam-
phlets. The FPAN has also organized
exhibitions at fairs held throughout
the country in connection with religi-
ous and cultural occasions.

In addition, the organization has
conducted various seminars and
workshops, and talks, via radio, on
family planning. Another method
used to create an awareness of family
planning has been to promote group
discussions on the topic within vari-
ous community groups such as liter-
acy classes, youth clubs, women's
clubs, etc.

Three major population education
programs exist in Nepal. One pro-
gram is designed for politicians and
opinion makers. Through the use of
personal contacts, newspapers,
seminars, a monthly magazine, and
radio programming, it is hoped that
these communityleaderscan be con-
vinced of the need for family plan-
ning.
A second program is designed for

parents and employs mass media
(primarily radio) and personal con-
tacts. Since only one radio exists per
300 members of the population, ef-
fectiveness of mass media is some-
what limited. Family planning films
are somewhat effective in isolated
areas since films are a novelty. Pre-
liminary surveys areconducted to de-
termine the need for family planning.
Once priority couples in a locality are
identified by survey, health aides
begin individualized motivational
work via home visits.

A third activity, conducted by the
Ministry of Education, is designed to
introduce population education into
the secondary school science cur-
riculum integrated into units such as
ecology, dynamics of population
growth, and the consequences of
population growth for Nepal. Apopu-
lation education game supplements
these sub-units and is being distri-
buted outside the school system as
well. The game is a simulation of the
decision-making process of a farmer
allocating limited resources among a
series of investment possibilities
such as health, education, agricul-
ture, and family planning.

Despite the many obstacles-
topographical, cultural, and
educational-Nepal is experiment-
ing with creative approaches in
order to overcome its unique prob-
lems. New ideas are being im-
plemented to establish a workable
national program to reduce fertility in
Nepal. Innovative methods enable
Nepal's family planning program to
reach even the most remote areas in
this mountain country.
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Modular Materials Development
Workshop Held at EWCI
A six-week workshop to develop

educational materials integrating
family planning with home econom-
ics for rural areas in Asia, Africa,
Latin America, and the United States
was held at the Communication In-
stitute in August 1976. The work-

shop, which was co-sponsored by
the American Home Economics As-
sociation and with the assistance of
World Education, brought together
14 educators, communication
specialists, and home economists to
develop materials which link family
planning information with home
economics education. The materials
were planned to serve in a variety of
extension contexts, and drafts were
prepared simultaneously in four
languages-Korean, Thai, Urdu, and

English.

The group developed 14 prototype
lessons for use at the village level, as
well as a training package to enable
fieldworkers to develop and use
lessons for local use. Training
materials provide structured learning
experiences in problem identifica-
tion, content development, lesson
design and use, and construction of
low-cost visual aids. The materials
will be pretested in Thailand in
December 1976 and then revised.
They are expected to be available
from theAmerican Home Economics
Association in spring 1977.
The workshop was directed by

EWCI Assistant Director John
Middleton. More information may be
obtained by writing: Director, Inter-
national Family Planning Project,
American Home Economics Associa-
tion, 2010 Massachusetts Ave., N.W.,
Washington, D.C. 20036.

University of the

Philippines Offers Degree
Course in Population
Communication

The opportunity for graduate study
leading to a diploma in population
communication is now available at
the University of the Philippines'
Institute of Mass Communication
(UP/IMC).

This one-year program (two semes-
ters and one summer) aims at provid-
ing training for personnel who are or
who intend to work for population
agencies and other development or-
ganizations.The growing demand for
population communication spe-
cialists warrants a shorter course
of study than that required for the
regular degree programs leading to
an M.A. or Ph.D.

A combination of theory and prac-
tice is stressed throughout the
student's program. The curriculum
includes courses on demography,
behavioral sciences, and statis-
tics/research methods. Field ex-
perience or application of knowl-
edge gained in course work is pro-
vided through the practicum or spe-
cial projects course.

The program is open to Filipinos
and other nationalswho meet certain
minimum requirements for admis-
sion. For further information, contact
Professor Paulina Bautista at the
UP/IMC, Diliman, Quezon City, the
Philippines.

SPIDER-MAN THROWS HISWEBS FOR
PLANNED PARENTHOOD ...A well-
known comic strip character super-heros
his waythrough a 20-page adventure, ex-
clusively for Planned Parenthood-World
Population (810 Seventh Avenue, New
York, NewYork 10019 USA).
Spider-man's well-known personality

and clever speech are utilized to dupli-
cate as nearly as possible the authentic
newsstand edition. But woven into the
action and dialogue is the birth control
message. It is very brief and aimed at
teenagers.Thecomic suggests that what-
ever they know, or have guessed, about
sex-related subjects, it is very likely not
enough. Thus the comic tells them places
to go for information.

At various stages in the preparation,
affiliate people, teachers, parents, coun-
selors, and youth groups were contacted
for reactions. As a result, Planned Parent-
hood feels this is not only a "regular"
Spider-man book, but also that its action
is credible to youngsters and its message
palatable to parents.
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Two Population Communication
Seminars Held in Bangladesh

The USIS (United States infor-
mation Service) in Bangladesh dem-
onstrated the Agency's interest in
local population problems by spon-
soring workshops for national lead-
ers in development and media in
February and March 1976. Underthe
direction of Stanley Alpern, Acting
Public Affairs Officer, Dacca, editors
and publishers of all daily news-
papers and representatives of Radio
Bangladesh, Ministries of Agricul-
ture, Health and Population Planning,
Bangladesh Television, andthe coun-
try's two news agencies participated
in a three-day seminar at Kaptai en-
titled 'Communication for Integrated
Rural Development and Population
Planning." Conducted by Dr. Robert
P. Worrall, former Assistant Director
of the East-West Communication In-
stitute and now Vice President of the

Population Reference Bureau, the
seminar built on an earlier inter-
national conference on thesame sub-
ject at Honolulu and a new profes-
sional development (training) module
designed at the Institute.

A second workshop, conducted by
Dr. Donald J. Bogue, Director of the
Community and Family StudyCenter

Commercial Publishing
Company Joins Forces with a

Population Program

Games, fairy tales, cartoon stories,
and paper dolls have all communi-
cated the ideas and messages of
World Population Year to thousands
of children in the Philippines. Theve-
hicle used to convey these messages
was a special issue of the magazine
entitled For Children.
The Manila Publishing Co., in co-

operation with the Philippine Depart-
ment of EducationandCulture's Pop-
ulation Education Program (PEP),
decided to devote an issue of the
magazine to population, environmen-
tal, and family planning themes.
With PEP's suggestions and guid-
ance, the blueprint of the special
"population" issue of For Children
was completed in two months.

Subtitled "The Fun-To-Learn-And-
Do Magazine," it provides activities
for the development of reading, do-

ing, and thinking skills of elementary
school age children via stories, cut-

ting and pasting exercises, and cross-
word puzzles. Thespecial issue gives
children a global perspective through
activities such as "Children All Over

at the University of Chicago and by
Dr. Scott Craig, Consultant to the
Center, stressed communication in
the family planning program and in-
volved government officials and
academic and media leaders.

As a result of discussions, repre-
sentatives of the Departments of
Psychology, Sociology, Statistics and
Demography, Social work, and Jour-
nalism at Dacca University proposed
an interdisciplinary program in fam-
ily and population planning.

During the earlier rural develop-
ment seminar, the journalists and
broadcasters identified 14 principles
of an effective communications
strategy recognizing the importance
of population:

1.	 Mass media can promote and
support an integrated rural
development communication
strategy.

2. The rural audience in Bangla-
desh is not universally in a
position to benefit from mass
media messages.

3.	 Mass media can effectively
support individual and group
participation in development.

4.	 Media staff must be better qual-
ified and equipped to ade-

quately report and interpret
local conditions.

the World" and the "Cross-World
Puzzle Nationality Quiz." The short
and entertaining stories, written in
Tagalog and English, include an ar-
ticle on the lemming (a type of ro-
dent) whose reaction to overpopula-
tion is to commit suicide, and the
story of "King Dumiros" who pol-
luted his kingdom and then died from
the pollution.

In general, normal subscription and
newsstand circulation of For Chil-
dren magazine totals approximately
10,000 copies. PEP has ordered
15,000 copies of the special issue
(and hopes to use an additional
20,000 copies) for distribution to
schools. In addition, Population Ser-
vices International has budgeted
funds for a small campaign to pro-
mote commercial sales of the special
issue.
The success of this project under-

scores the possibilities of cooperation
between a commercial magazine and
a population program. As a result of
this joint venture, the Manila Pub-
lishing Co. (1003 Zobel Roxas, Singa-
long, Manila, Philippines), is explor-
ing the potential use of different
population messages in its other
publications.

5.	 Coordination between mass
media is essential.

6.	 Coordination between mass
media and program agencies
is necessary.

7.	 A forum for considering issues
of an integrated strategy is es-
sential.

8.	 Steps should be taken to en-
sure greater participation at all
levels in the planning and eval-
uation process by mass media
and program personnel.

9.	 Additional development of
mass media is an essential ele-
ment in integration.

10.	 Audience response based on
needs and priorities must guide
the formulation of strategy.

11.	 Priorities concerning the fur-
ther development of media
need to be assessed.

12.	 Publicity concerning rural
development projects must be
more content oriented.

13.	 External experiences need to
be reported and assessed.

14.	 Training opportunities through
government need to be made
available to a cross section of
relevant personnel.

For more information, write to: Dr.
Jahanara Rabbee, Director, EM,
Directorate General of Population
Control, Dacca, Bangladesh.

EWCI Publishes Directory of IEC
Assistance and Services

The Directory of IEC assistance,
Third Edition, has recently been pub-
lished by the Communication Insti-
tute. The Directory contains profiles
of 78 agencies and institutions which
provide assistance for the informa-
tion, education, and communication
components of population and family
planning programs. Profiles of donor
agencies describe the overall pur-
pose of each organization, its popula-
tion activities and its EC assistance
programs, and the criteria and pro-
cedures for granting assistance.
Those profiles of organizations that
do not provide financial assistance,
describe their training programs, in-
formation services, and/or consulta-
tive services. Tables are included with
lists of organizations under specific
areas of EC interest, geographical
emphasis, and types of lEG assis-
tance and services offered. Mailing
addresses, telephone numbers, and
cable addresses are included in each
profile. For free copies of the
Directory of lEO assistance, write to:
Publications Office, East-West Com-
munication Institute, 1777 East-West
Road, Honolulu, Hawaii 96822 USA.
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A Photographic Essay
Looks at
Clinic Education

In his book The Clinic and Infor-
mation Flow, author J. Mayone
Stycos includes a chapter of photo-
graphs on the education of the family
planning client in three Latin Ameri-
can countries. The accompanying
photos-which were graciously pro-
vided by the author-have applica-
bility to education in many clinics
around the world.

Information campaigns emphasizing negative aspects can be depressing fc
women living in poverty.

The first human contact with ..a cmic can be cruca in shaping the cienVs attitudes.
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The entrance to a clinic can be clearly marked and nviting-
or obscure and threatening.

While potentially powerful aids to communication, anatomical drawings and
even three-dimensional models can be bewildering or even frightening when
they are too complex for comprehension by women of little education.
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The Population Bell Tolls for EveryBaby Born
One of the latest exhibits designed by Sri Lanka's Health Education Materials Production

Unit (Ministry of Health) is a Population Bell. This bell rings every 85 seconds, indicating
that someone is born somewhere in Sri Lanka. Immediately after the sound of the bell

there is the loud cry of a newly-born baby. Therethen follows this message:

'Every 85 seconds a child is born in Sri Lanka. In one day, 960 children are

born in our country. Because of these births parents have tofacemany prob-
lems. Some of them are food, clothing, education, and health care. As re-

sponsible parents, it is important to be aware of some of these problems

before another child is addedto the family."

Thesoundof the bell along with the baby's cry ison apre-recorded tape.Twospeakers

concealed at the top of the ten-foot high belfry create the illusion that the Population Bell

is ringing.
Themessagedraws people's attention tothefact that Sri Lanka's population isincreas-

ing at a rapid rate.

Besides the Population Bell, the Health Education Materials Production Unit hasdevel-

oped a series of other exhibits conveying the various dimensions of the population

problem. The Population Bell was prepared by K.D.C. Perera-a participant at the

Communication Institute's First Specialist Workshop in Population/Family Planning
Communication. For more information aboutthe Population Bell and other population
exhibits, write to him at the Health Education Materials Production Unit, 2 Kynsey
Road, Colombo-8, Sri Lanka.
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Motivators Versus Messengers
as Change Agents
The April 1974 issue of Studies in

Family Planning contains an article
by J. Mayone Stycos and Axel Mun-
digo which is entitled "Motivators
Versus Messengers: A Communica-
tions Experiment in the Dominican

Republic." The article describes an
experimental motivation campaign
conducted in the Dominican Repub-
lic in 1971 which studied the impact
on clinic attendance of personal vis-
its by motivators versus impact of
written notices delivered by a mes-
senger.
Low-income women residing in the

experimental neighborhoods were
trained as motivators. Although the
number of women enrolling in family
planning clinics increased substan-
tially during the campaign, 20 visits
had to be made by motivators for
each new acceptor. Mail contacts by
messenger were about as successful
in attracting new clinic attenders as
contacts by motivators but cost much
less per acceptor.

Neither promotional activity was
successful in attracting younger or
lower parity women. Appointment
reminders to women who had al-
ready attended a clinic resulted in a
high rate of return visits, with writ-
ten reminders again proving to be
less costly and almost as effective as

personal visits by motivators.
Studies in Family Planning is a

publication of The Population Coun-
cil (245 Park Avenue, NewYork, New
York 10017 USA).

Korea Launches Club
For the
One-Child Family

The Planned Parenthood Federa-
tion of Korea (PPFK) is sponsoring a
club to encourage young people to
have only one child, whether girl or
boy, when they marry. About35 fam-
ilies attended the first meeting, which
received widespread publicity ac-
cording to IPPF News. Public accept-
ance of family planning in Korea is
evidenced by thechange from PPFK's
slogan five years ago, which was
"three children, three years apart,
and stop at age thirty-five."






Worrall is New Vice President of the PRB

Dr. Robert P. Worrall, Assistant
Director and Researcher of the East-
West Center's Communication In-
stitute, has been named Vice Presi-
dent of the Population Reference
Bureau (PRB) in Washington, D.C.,
effective July 26, 1976. Worrall is re-

sponsible for program and staff de-
velopment, including the administra-
tion of the Bureau's expanding
publication, information service, and
population education activities.
Since 1970, Worrall has been in

charge of population-related studies,
training, and information-sharing ac-
tivities at the Communication In-
stitute. Under a major institution

building grant from USAID and sup-
port from other major international
assistance agencies, the Institute has
established regular contact with pop-
ulation programs in 133 countries and
territories. As amajorcommunication
training institution for Asia and the

United States, the Institute has
provided study opportunities for over
500 middle- and upper-level informa-
tion, education, and communication
administrators, managers, and spe-
cialists. Materials developed in these
programs are now being used in at
least 25 countries.

Worrall, a member of thePRB'sAd-
visory Committee for the past two
years, has had broad experience in
developing and using information
systems. Under his direction, the
Communication Institute, in coopera-
tion with the Economic and Social
Commission of Asia and the Pacific

LESCAP) andthe Inter-Governmental
Coordinating Committee of South-
east Asia (IGCC), has been assisting
Asian countries in the establishment
of national and regional networks for
the efficient transfer of population
information within and between
programs.

As a faculty member at two land
grant universities and Assistant
Representative of the Ford Founda-
tion in India, Worrall specialized in
applying communication principles
and techniques to development
problems. He has given special atten-
tion to rural development com-
munication andthe initiation of family
and population planning into rural
development.
The new Vice President has served

as acommunication consultant tothe
World Bank, the Asian Center for
Development Administration, ESCAP.
UNESCO, IPPF, U.S. Information
Service, and Westinghouse Health
Systems.
Worrall is greatly missed by the

staff of the Communication Institute,
but is wished continued success in
his new post.

IEC EVENTS

The following list has been compiled from information

reaching the EWCI.Only those events primarily devoted to
population information, education, and communication
are included. The purpose of the list is to promote ex-
change of information; therefore, dates of events already

held may be included. Inquiries concerning attendance at

any of these events or availability of papers should be
directed to the address listed underthe section 'Source of
Information." No responsibility is accepted for changes in
dates, location, or subject matter.

EVENT DATE LOCATION SOURCE OF INFORMATION

Seminar on Information, 3-28 June 1976 Tokyo, Japan Govern ment/JOICFP

Education, and 1-2, Sadohara-cho
Communication in Family lchigaya, Shinjuku-ku

Planning Tokyo, Japan

Family Planning Communication! 21 June- Chicago, Illinois, Summer Graduate Study Program
Education/Administration 20 August 1976 USA Communityand Family Study
(Fourteenth Annual Summer Center

Program of Graduate Study) The University of Chicago
Track A: Population Education 1411 East 60th Street

Workshop Chicago, Illinois 60637

Track B: Family Planning USA
Communication Workshop

Track C: Family Planning
Administration-Evaluation

Family Health/Better Family 2-13 October 1976 Baghlan, Afghanistan UNFPA

Living through Communication 485 Lexington Avenue
and Education for Integrated NewYork, NewYork 10017

Rural Development USA

Seminaron Community-based 7 October- Tokyo, Japan Government/JOICFP

Family Planning Programmes 3 November 1976 1-2, Sadohara-cho

lchigaya, Shiniuku-ku
Tokyo, Japan

Regional Seminar on Participation November 1976 India ILO/SIDA
of Co-operatives in Population Regional Office for Asia
Education and Family Welfare P.O. Box1759

Planning Programme Bangkok, Thailand
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THE EAST-WEST CENTER is a
national educational institu-
tion established in Hawaii by
the United States Congress in
1960. Its purpose is to promote
better relations and under-
standing between the United
States and the nations of Asia
andthe Pacific areathroughco-
operative study, training, and
research. Since 1975, the Cen-
ter has been administered by a
public, non-profit educational
corporation, officially knownas
the Center for Cultural and
Technical Interchange Be-
tween East and West, Inc." An
international Board of Gover-
nors consisting of distin-
guished scholars, business
leaders, and public servants
guides Center policies.
Each year more than 1,500

men and women from more
than 60 nations and dependen-
cies in the region participate in
Center programs that seek co-
operative solutions to prob-
lems of mutual consequence to
East and West. Working in re-
search and development proj-
ects with the Center's multi-
disciplinary and multicultural
staff, participants include
visiting scholars and re-
searchers; leaders, policy-
makers, and other profes-
sionals; and graduate degree
students, most ofwhom are also
enrolled at the University of
Hawaii. For each Center parti-
cipant from the United States,
two participants are sought
from the Asian-Pacific area.

Center programs are con-
ducted by five institutes ad-
dressing problems of com-
munication, culture learning,
food, population, and tech-
nology and development. A
limited number of open grants
are awarded each year for
degree education and innova-
tive research in areas not en-
compassed by institute
programs.
The U.S. Congress provides

basic funding for Center pro-
grams anda variety of awards to
participants. Because of the co-
operative nature of Center pro-
grams, financial support and
cost-sharing are also sought
from Asian and Pacific govern-
ments, public and private sec-
tors, and individuals. The
Center campus is on land adja-
cent to and provided by the Uni-
versity of Hawaii.

Visitors to the Institute's

Projects in

Population Communication

Dr. Mani Acharya, Regional Medical
Officer, Ministry of Health, Kath-
mandu, Nepal

Dr. Rosario Alberto, Director, Popu-
lation Education Program, Makati,
Rizal, Philippines

Dr. G.R. Amritmahal, WorldBank Ad-
visor, National Family Planning
Coordinating Board, Jakarta, Indo-
nesia

Shawki Barghouti, Communication
and Training Specialist, The Ford
Foundation, Amman, Jordan

Dr. Royal Colle, Associate Professor,
Dept. of Communication Arts, Cor-
nell University, Ithaca, New York,
USA

Genevieve H. Cory, Instructional
Media Specialist, Cory Consul-
tants, Palo Alto, California, USA

Terry DeRosa, Associate Extension
Professor, University of Connecti-
cut, Institute of Public Service,
Hartford, Connecticut, USA

James Echols, Population Com-
munication Consultant, Washing-
ton, D.C., USA

Don Esslinger, Information Special-
ist, Agricultural Editor's Office,
University of Missouri, Missouri,
USA

Jack Glattbach, CommunicationSpe-
cialist, Durham, England

Muhuiddin Haider, graduate student,
University of Michigan, Michigan,
USA

Dr. Abdul Hamid, Head, Community
Health Division, Public Health Insti-
tute, Ministry of Health, Malaysia

Thomas Harriman, Public Health/
Population Advisor, USAID, Seoul,
Korea

Dr. S. B. Kar, Associate Professor in
Population Planning, Health
Behavior and Health Education,
School of Public Health, Univer-
sity of Michigan, Michigan, USA

Sam Keeny, Senior Consultant,
Population Council, Republic of
China

Evarist Manumbu, Health Econ-
omist, Ministry of Health, Dar-Es-
Salaam, Tanzania

Dr. James Mwakalukwa, Regional
Medical Officer, Ministry of Health,
Dar-Es-Salaam, Tanzania

Mrs. Boontharee Phoonehai, Librar-
ian, Asian Institute of Technology,
Bangkok, Thailand

Dr. Thomas Poffenberger, Professor
of Education and Population Plan-
ning, School of Public Health,
University of Michigan, Michigan,
USA

Romulo Sager, Production Manager,
National Media Production Center,
Manila, Philippines

Dr. Suchit Sirichote, Vice President,
Planned Parenthood of Thailand,
Bangkok, Thailand

Jeff Tsai, Director, Chinese Center
for International Training in Family
Planning, Taichu'ng, Taiwan,
Republic of China

Dr. Somat TuIacha, Regional Med-
ical Officer, University of Health,
Kathmandu, Nepal

Dr. John L. Woods, Director, Devel-
opment Support Communication
Service, UNDP, Bangkok, Thailand

About the IEC Newsletter

This Newsletter is distributed by
the East-West Communication In-
stitute to over 7,000 individuals
and organizations in approximate-
ly 133 countries and territories.
Material in this Newsletter may be
reproduced without prior permis-
sion-provided attribution is given
to the lEG Newsletter.
The lEG Newsletter is pleased to

receive articles and/or photo-
graphs from its readers. Subject
matter should primarily concern
population IEC activities. Original
material not previously published
elsewhere, is especially welcome.

All copy which is submitted for
possible inclusion in the lEG News-
letter should be typed with double-
spacing between the lines. Photo-
graphs will be retained by the
Institute for its permanent files,
unless otherwise requested. Manu-
scripts and other materials should
be submitted to: Barbara Yount,
Writer/Editor of the lEG Newslet-
ter, Communication Institute, East-
West Center, 1777 East-West Road,
Honolulu, Hawaii 96822 USA.
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