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Abstract

The papers in this minitrack provide an ensemble of
research looking into the transformative potential of
digital platforms across industries and societies. As
digital platforms continue to expand globally to a wide
range of industries and settings, their transformative
role in spearheading the development of many
incumbent industries is becoming of increase interest to
academics worldwide

1. Introduction

We are only beginning to understand the way that a
digital platform-led industry transformation unfolds
over time [1]. Hence, the papers in this minitrack focus
on looking into how digital platforms are transforming
incumbent industries, and reorganizing value-creation
within them. While industry structures, in general,
transform  relatively  slowly, technology, and
particularly information technology, has recently
enabled often large-scale changes in organizational
form and function [2]. Digital apps, services, platforms,
data, and devices are just some examples of how
technological change has created new value in the
global economy for both firms and customers alike [3].
From these, platforms and the platform economy have
been identified as an essential drivers of industry
transformation and change [1] [4]. Due to the integral
role of information technology in these business models,
this body of research has much to contribute to IS and
strategy research in the coming years. For example, it is
evident that digital platforms are changing the logic of
value creation across industries and societies, where
technology is applied to drive many, often
serendipitous, outcomes [5]. In particular, digital
platforms have often enabled the creation of entirely
new markets and business models that did not exist
before. For example, in the retail and consumer services
sector these changes are particularly apparent [6]. As the
research on digital platforms covers a wide range of
industries, and apply a large number of diverse datasets
[7], the papers in this track also represent a variety of
different research methods and forms of inquiry.
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Accordingly, the scope of this minitrack is geared to
academic contributions that focus on digital platform led
industry transformation. This includes research on
specific examples on digital platform led industry
transformation, or studies that seek to identify boundary
conditions that affect the success or failure of specific
digital platforms in any particular market. Similarly,
research on this front may attempt to build theory or
expand existing IS theory to account for some of the
novel implications that digital platforms have on
industries across the digital economy.
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