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Abstract: Au pairs in the United States, who are primarily young women
between the ages of 18 and 26, often face significant financial challenges due to
limited weekly stipends, a lack of familiarity with the U.S. banking system, and
the "culture shock" of American spending habits. To address this gap, this project
developed and evaluated an Instagram-based microlearning module. Using the
ADDIE model, the instruction focused on three core objectives: shifting from a
currency conversion to a purchasing power mindset, navigating U.S. spending
culture, and introducing basic banking vocabulary. The module utilized
mobile-friendly multimedia to match the social media habits of the target
audience. The evaluation process involved usability testing with three former au
pairs and a learning effectiveness study with twenty active participants. Results
showed significant improvements in knowledge across all categories, and
participant feedback was positive regarding the module's relevance and the
accessibility of the Instagram platform. This project highlights social media as a
powerful platform for delivering culturally sensitive financial education to
exchange participants. Future plans include expanding the module into a live
resource library and improving the payments section with additional practical
examples.



Introduction

Managing stipends, expenses, and budgeting is an everyday challenge for every adult. We
get used to a system and can relate to it growing up by seeing adults in our household managing
finances, or we learn from experience, even before the legal age to access personal debit and
credit cards. One more challenge is added to this when, as young adults (sometimes with some
credit experience, sometimes with none), we travel abroad and have to learn another credit
system.

The au pair program in the U.S. is a cultural exchange program that allows young
adults—mainly women—to travel to another country, live with an American family, and help
care for children through assisting with entertainment, feeding, and cleaning their spaces while
receiving a minimum stipend with room and board provided. The term au pair is French for "on
par" or "equal," which implies a relationship based on mutual exchange rather than formal
employment (Hess & Puckhaber, 2004). This program is often advertised as an opportunity to
learn about the host country’s culture, travel, study, and gain experiences in exchange for helping
with children’s basic needs within the host family. However, after au pairs arrive with these
expectations, they often perceive that their stipend, relative to the number of working hours, is
not enough to fulfill those promised experiences, along with different spending habits and, in
some cases, a misunderstanding of the U.S. financial system or low/non-financial literacy.

As a former au pair myself, I struggled with these concepts. I got my first credit card and
felt confused about payment dates, amounts, Annual Percentage Rate (APR), and how to get the
most out of the benefits these cards offer, which could help me reach my travel and spending
goals during the program. I aimed to translate those personal challenges into a learning
opportunity for other au pairs. This project aimed to help au pairs reflect on common spending
behaviors and financial habits that often arise when adjusting to life in a new country with
different cultural norms. It also sought to equip them with basic financial literacy and practical
skills to confidently navigate the U.S. banking system, making their economic transition
smoother and enhancing their overall experience during their one- or two-year program.



Problem Statement

Au pairs are young adults, mostly women between the ages of 18 and 26, who travel to
the U.S. to live with an American family and receive a weekly stipend, room and board, in
exchange for providing up to 45 hours/week of childcare (J1Visa.State.gov, n.d.). Many au pairs
arrive with the expectation that their stipend will be enough to cover the cultural experiences that
were promised, such as traveling and studying (Aguilar-Pérez, 2021). What they actually find is
a different spending culture, a limited understanding of the U.S. financial system, and a lack of
practical money management skills. Combined with the fact that agencies or host families rarely
provide financial training, this leads to a common feeling of “it’s not enough” and, in many
cases, to first-time credit card use, and poor credit management.

I know about this problem from my own personal experience. As [ am a former au pair, |
went through it myself, along with conversations with friends and in virtual communities such as
Facebook and WhatsApp groups. In addition to my own experience, I created an online survey
and shared it in different au pair virtual communities and with friends to find out about other au
pairs’ experiences. The survey was answered by 104 participants: 42.3% former au pairs, 37.5%
current au pairs, and 20.2% future au pairs. The results confirmed the situation, as 63.9% said
their stipend was not enough, while future au pairs still believe it will cover their goals (average
optimism score: 3.62 out of 5). Participants also reported cultural and financial differences
compared to their home countries, including credit cards being more common, a stronger
spending culture, and greater difficulty saving money while in the US. This translated into
financial challenges, including budgeting with a limited stipend, a high cost of living, and the
need to cover expected travel or study expenses. Almost 44% admitted to being charged late fees
or interest on credit cards, and 47% did not consistently pay their balances in full. On the other
hand, even though most participants were aware of rewards programs, there is still an
underutilization or a missed opportunity to maximize these benefits.

Target Audience

This project targeted au pairs, young women between 18 and 26 years old who lived
temporarily for one or two years in the United States. Although this is a very diverse group that
includes women from all over the world, based on the survey I conducted and my personal
connections, the focus was on women who were mainly from Latin American countries. Socially,
some of them were more interested in the cultural exchange aspect of the program, while others
viewed the program more as work, a perspective that is defined mostly by the relationship they
built with the host families, who were also their employers. They often found support among
each other and built friendships with other au pairs, especially when they felt excluded from the
host family or from other au pairs. They also reported feeling pressured when it comes to



money, finding good friends, and socializing. Their presence on social media, according to
generational characteristics, is very high (Niezurawska-Zajac et al., 2023). They have busy
schedules, working up to 45 hours a week, in addition to classes and social activities.
Psychologically, they are leaving their comfort zone. They have recently relocated to a new
country, changed many of their routines, share a house with a different family, and are adapting
to both the family and their work. They experience a wide range of emotions and go through a
process of culture shock as they adapt to a new environment. They are motivated by traveling,
learning, and trying new experiences. Cognitively, completion of high school is required, and
most of them also have an associate or professional degree in diverse areas, or have previously
started higher education in their home countries. They also have experience as caregivers, and
some have added experience as teachers. They are bilingual or at least have an intermediate to
advanced level of English in addition to their mother tongue.

Taking this into account, the instructional content had to be culturally sensitive. One of
the main aspects was to acknowledge the cultural and financial differences between the U.S.
financial system and the systems in their home countries. The instruction was designed to be
flexible, since au pairs live in different states and have different schedules depending on the
children they care for. Some have split schedules with breaks during school hours, while others
continuously work nine-hour days. The instruction was designed to be easily accessible from
their phones, as they remain connected to their phones most of the time and use them during
breaks, or short periods of time off. It is less likely that they would sit down at a computer for a
specific amount of time every week, since their routines change constantly and are constantly
adjusting to both the host family’s needs and their au pair activities or social commitments.

Project Need and Gap Analysis

Many au pairs arrive in the U.S. with certain expectations about their impending cultural
exchange experience, but after arriving in the host country, they sometimes face cultural and
economic shock (Aguilar-Pérez, 2021). A root cause of this is the lack of exposure to U.S.
financial culture, both before their arrival and during their stay, which can lead to a mismatch
between their expectations and the actual costs in the U.S. Additionally, sudden access to a
consumer culture can be overwhelming for some people whose countries use credit differently or
less commonly, combined with the lack of training provided by exchange agencies. There is also
a perception among some au pairs that, since they are only in the U.S. for a year, long-term
financial planning is unnecessary. These factors can lead some of them to continue facing this
shock and reinforce the thought of “this stipend is not enough,” adding stress and dissatisfaction
to a process that already involves emotional and social changes in their lives. In the long run,
poor habits related to credit system use can result in low credit scores and increased debt, which



can negatively impact future endeavors such as obtaining loans for education, a car, or a home,
or even accessing certain rentals that use credit scores as a screening criterion (Duan, 2024).

To bridge these gaps, targeted instruction was essential to equip au pairs with the
necessary financial acumen. Being more prepared for spending-related cultural shock may help
them develop more realistic expectations about their stipend and what they can cover during the
program. In addition, learning the basics of banking and the credit system can help them make
better decisions about credit card use and answer some common questions about payment
differences or fees . The goal of this project is to create and evaluate a learning module that helps
au pairs understand, reflect, and raise awareness on spending behaviors while building basic
financial literacy for life in the U.S., making their economic transition smoother and enhancing
their overall experience during their one- or two-year program.



Literature Review
Overview

A literature review was conducted to understand the importance of basic financial skills
for cultural exchange participants or newcomers to the U.S, also to consider the characteristics of
au pairs and the connection between their online habits and the microlearning online instruction
method.

Culturally-relevant Financial Literacy

Newcomers, exchange participants, and international students often find the everyday
money aspects confusing and sometimes intimidating when they first arrive in the U.S. In a study
conducted by Buchanan (2014) at Seattle University, workshops of international students were
examined with the aim of improving their understanding of local (US) culture and financial
institutions. In their reflections, the students commented on how the service-learning experience
deepened their knowledge about American culture and financial institutions. The foreign
students expressed surprise that so many aspects of US financing are directly tied to credit score
quality and mentioned differences with their home countries. For example, in their home
countries, credit scores do not impact financial decisions, and cultural differences in the money
management at home, like only one person overseeing the family finances (Buchanan, 2014).
Also, immigrant and refugee populations face some similar additional challenges, according to
an issue brief from the Consumer Financial Protection Bureau (CFPB), published in July 2016,
which focused on financial education programs serving immigrant populations. Some of the
challenges included language barriers, a lack of trust in financial institutions, being unfamiliar
with financial products and fees, the challenge of assimilating to a new (or different) financial
system, and the lack of understanding on taxing systems, adding to the fact that it may take them
longer to take advantage of the full scope of financial products and services available (Financial
Education Programs Serving Immigrant Populations, 2016).

Other aspects that play a role in money management for newcomers is the cultural and
adaptation process. In a systematic review of Immigrant Consumption Behaviors, Duan (2024)
explains that cultural values influence immigrant consumption behaviors, the process of adapting
to a new culture, and even preferences for familiar products and services; while there is not a rule
on how much they integrate or maintain their home-country spending habits, it is known that
without guidance this can lead to stress and financial mismanagement (Duan, 2024).

Taking this into account, another consideration was the need for culturally and
context-specific financial literacy instruction for international communities. A research study
named “$mart money” conducted by PhD aspirants at Purdue University explores the importance



of culturally relevant pedagogy in a summer program on financial literacy, connecting financial
topics like saving and budgeting to students’ own cultural experiences. It argues that a
"one-size-fits-all" approach is not ideal for all financial modules, as instruction should be
considered and delivered in a way that is relevant to students' lives (Gibert et al., 2024).

Au Pairs in America

Au pairs are predominantly women aged 18 to 26 years old (J1Visa.State.gov, n.d.),
placing them within the late Gen Y and Gen Z demographics at the time of this study. They
typically possess completed higher education and proficiency in English, and are participating in
a cultural exchange program categorized under the U.S. Department of State's J-1 Visa Exchange
Visitor Program rather than a formal work or study visa. The concept of au pair is French for "on
par" or "equal," implying a relationship based on mutual exchange rather than formal
employment (Hess & Puckhaber, 2004). The entire application and matching process is
conducted online through agency platforms, which serve as digital intermediaries for the
program (The Au Pair Matching Process, Cultural Care Au Pair, 2019).

Many au pairs hold bachelor's degrees in various disciplines; they are typically not
professional childcare providers but young adults pursuing international exposure. According to
Aguilar-Pérez (2021), these individuals engage in a form of migration driven by the desire for
personal growth, motivated by program advertisements that highlight opportunities for travel,
educational advancement, financial savings, and English language proficiency. Per program
guidelines, their pay is officially classified as a "weekly stipend" instead of a standard wage, set
at a minimum of $200 for a 45-hour work week (J1Visa.State.gov, n.d.). However, because this
rate falls below the federal minimum wage, many participants feel the compensation is
insufficient to offset their travel costs or allow them to fully participate in the cultural and
educational activities they anticipated (Aguilar-Pérez, 2021).

Microlearning

Hug (2010) defines microlearning as a relational cross-over concept and a perspective
that can be applied to education and learning aspects, including mobile learning, characterized by
taking-up small units of content in a short consumption time. This educational model is effective
for young adults, specifically Generation Z, which is the young generation born between the
mid-1990s and 2010s, because they are conditioned by a strong liking and prioritizing of
communication using modern technologies. As noted by Niemczynowicz, “it is difficult to meet
a representative of Generation Z without a phone in hand” (Niezurawska-Zajac et al., 2023, p.



16), reinforcing the concept that they have a learning preference for mobile accessible learning
content.

A study conducted at the Dresden University of Technology directly compared learning
outcomes when e-learning material content was delivered in different segment sizes. Researchers
found that the students who were given the small, broken-up units took 28% less time and
performed 20% better when answering the assessment questions compared to the group who
were given the larger content, demonstrating the efficiency of the microlearning method
(Giurgiu, 2017). This method is suitable for au pairs, whose time is limited by their daily
activities, as it offers faster and more focused instruction.

Furthermore, microlearning can help manage complex concepts by breaking them into
smaller chunks for better understanding, as in the economic context. A study by researchers
from Guilin University of Electronic Technology addressed financial literacy among Chinese
university students. They proposed an intervention using the ARCS model as a framework to
design an interactive microlearning course. By using short videos and real-world scenarios
connected to students' daily lives, they demonstrated that this microlearning approach was
effective in capturing student attention, making complex financial concepts relatable, and
improving their economic decision-making abilities (Zhu et al., 2022).

In order to develop an effective microlearning module, each piece of content has to be
manageable, with a single idea that usually does not last more than a few minutes, and with
assessment integration that follows each piece of content. Learners should be able to access
modules flexibly, using a web link or through their devices, and should be able to scroll through
the lessons at their own pace (Giurgiu, 2017).

Social Media as a Learning Tool

Considering the high level of digital interaction among the au pair target group, one
potential learning tool to evaluate is social media, which has emerged as a relevant learning tool.
While university students are familiar with social media, they are also highly confident in using
it. A study that involved 2605 university students found that social media platforms were being
used not only for entertainment but also for informal learning; the majority (66.1%) expressed
either that they were using or wanted to integrate social media for their learning processes
(Al-Sharqi & Hashim, 2016). Using tools that students have already integrated into their daily
routines can increase accessibility of information, facilitate resource sharing, and create
personalized learning environments engaging in self-directed learning (Santarossa et al., 2021).
The platforms allow educators to share instructional content and give easy access to facilitate
networking and social interactions (Purvis & Beckingham, 2024).



The use of social media as an open learning tool also aligns with active and constructive
learning, it emphasizes student participation, and due to the nature of the tool it allows students
to interact and share content. Asynchronous features, like posts and comments, extend the
learning environment, letting the learners access the content according to their schedules but still
contributing to knowledge construction, and promoting independent learning (Hamadi et al.,
2021).

Summary

Although there are no studies directly focused on the relationship between au pair
programs and financial literacy, some connections can be made by considering aspects such as
culture, newcomers to the country, age ranges, and observations about the target group’s
expectations. While the greatest financial dissatisfaction in the au pair program is limited by the
defined stipend, and this project does not address the legal aspects related to salary stipulations
or visa description differences, it can demonstrate how basic financial education can help with
setting budgets and savings, understanding the host country’s system, and improving satisfaction
with personal goals.

Additionally, the digital proficiency of the target group is demonstrated by the extensive
online selection process required to join the program, which includes creating profiles, attending
video calls, and managing digital contracts and workshops. Given this level of technical skill, the
microlearning module method is highly appropriate. It aligns with the participants' existing
capabilities and allows for the presentation of extensive financial concepts in a more manageable
way. Using routinely integrated tools such as social media as bridges to deliver the content also
makes the information easily accessible.



Project Design
Overview

The goal of this project is to create and evaluate a learning module that helps au pairs
understand, reflect, and raise awareness on spending behaviors while building basic financial
literacy for life in the U.S., making their economic transition smoother and enhancing their
overall experience during their one- or two-year program.

Instructional Scope and Sequence

Financial literacy itself covers a wide range of concepts, from daily budgeting, credit
building, and loans. However, for an international target audience, it should also include
immigration-related finances such as visa fees, international money transfer costs, tax obligations
for nonresident aliens, etc. A comprehensive course, which can be found in many formats, for
example, Khan Academy’s “Financial Literacy,” could include long-term investing, taxes and tax
forms, credit building, loans, and entrepreneurship (Khan Academy, n.d.). However, for this
module, the instructional scope is focused on the most immediate challenges faced before
arriving and during the first few months of the au pair program.

The content is organized into three chunks: (1) Currency Conversion Mindset, which
considers how often there is a habit of converting the weekly stipend from dollars to the home
country’s currency without considering purchasing power; (2) U.S. Spending Culture and Habits,
covering cultural differences such as greater abundance of choice, the feeling of needing more
things, retail marketing tricks, and practical norms like tipping and sales tax; and (3) Banking
App Basics, providing essential vocabulary and skills to navigate a U.S. bank statement and
mobile app.

This scope was determined by several key factors. The main assumption is that au pairs
arrive with limited prior knowledge of the U.S. financial and spending system, so the content
prioritized initial and basic concepts such as the “stipend shock,” cultural disorientation, and
banking app confusion over long-term or legally complex topics such as change of status and
investments. Limits of time and resources were also a constraint for covering specialized areas
like immigration law or advanced financial and budgeting planning. The order of the content
chunks followed a natural learning journey: it began with raising awareness on how they see
their money, then explained the new spending environment they are in, and finally provided
basic and practical tools to manage their finances in the new environment.



Performance Objectives

The instruction scope was organized into subtopics with measurable performance objectives
across three primary topics and eight subtopics, as detailed in Table 1.

Table 1

Performance objectives

Topic Subtopic Performance objective
1. Currency 1.1 Purchasing After completing the “Currency Conversion
co'nversion power Mindset” activity, the learner will write a short
mindset reflective comment explaining their feeling and
understanding about the purchasing power of their
weekly stipend in the U.S
2.U.S 2.1 Abundance of By the end of the post, the learner will write a 3—5
Spending choice & sentence reflective comment explaining their feelings
Culture and convenience about the wide variety of products and constant sales in
Habits U.S. stores, and describe how these factors have
affected or may affect their spending as an Au Pair
2.2 Diderot effect ~ After going through the posts, the learner will analyze
(When buying their own spending behavior and accurately identify at

something new
makes you want to
buy more things to
match or go with it,
getting a spiral of
additional
purchases)

least one “chain” of related purchases that resulted
from an initial buy.

2.3 Sales taxes

Given a purchase scenario with a specified U.S. state,
the learner will calculate the final price including sales
tax with 100% accuracy.

2.4 Tipping

After reviewing the post, the learner will write a 3—5
sentence response in their own words describing their
feelings about tipping culture in the U.S. and explain
any change in their perspective after reading the post.




2.5 Sales and The learner will review a text describing a type of

promotional promotion scenario and accurately identify and

strategies categorize each promotion into the correct marketing
strategy with 100% accuracy

3. Banking 3.1 Basic Financial Given a mock list of transactions (including

Basics Vocabulary purchases, payments, and credit limits), learners will
accurately identify the basic financial vocabulary listed
on the posts.

3.2 Understanding  Given a mock list of transactions (including purchases,
app layout and payments), learners will accurately identify the
statement different payment options with 100% accuracy.

Instructional Strategy and Methods

The overall instructional strategy for this project primarily involved using direct
instruction with supporting indirect instructional activities. This strategy was chosen specifically
for the target audience and platform. Au pairs are busy, mobile-first learners who need to access
information in quick, bite-sized pieces of information during short breaks in their schedules. By
using social media as the primary delivery platform, the instruction connected to their existing
habits and did not feel like a new academic activity added to their schedules, thereby facilitating
access.

The primary instructional methods were multimedia carousels: a single Instagram post
that lets users swipe through multiple photos or videos in one place; and reels: short, vertical
videos on Instagram designed to quickly capture attention through motion, music, and
storytelling (direct instruction), along with reflective questions, visuals, and mock scenarios
(indirect instruction). The first method was effective for efficiently introducing and explaining
essential concepts such as U.S. tipping norms, the Diderot Effect, and the difference between
sales tax and sales tax systems in the US and their home countries (for example, VAT and IVA).
This method provided the clear information that au pairs need upon arrival in or just before
departure to the U.S. The second method, indirect instruction, was effective in promoting
reflection on personal spending habits and cultural differences through activities such as a
reflective poll asking “What can you buy with the equivalent of $3 at home?” or evaluating
mocked shopping scenarios..

Ultimately, while the module was mainly delivered through direct and indirect
instruction, the project was designed with a future vision of building toward independent



learning. The goal was to evolve into a “library” of resources, categorized by topic and links to
downloadable cheat sheets for tipping and sales tax, which would help au pairs find answers and
tools independently long after their initial interaction with the module; however, this was not
included within the scope of this document.

Technical Details

The primary platform for delivering instruction was Instagram. This choice was strategic,
as it is one of the most common social media platforms au pairs are familiar with and use it
regularly, spending a significant amount of time on it. This helped learners focus directly on the
content without the need to first train them on how to use the platform itself and allowed the
instruction to fit into their daily routines. The strategy was flexible; while the content was
organized in a sequence, starting with foundational cultural mindsets before moving to practical
banking tips, learners were free to explore topics as needed. This made the learning experience
self-directed and responsive to their immediate challenges. The use of Instagram supported this
approach by allowing the suggested sequence to be presented through story highlights, short
graphics that appear at the top of the feed (not as a part of the grid itself) organized in categories,
and by explaining more about the module in pinned posts that appeared at the top of the account.
Content delivered through Instagram was also easily shareable; however, during the module’s
evaluation period, a private account was used to monitor participation and feedback.

To supplement this with interactive activities that Instagram did not support natively, Wix
was used to host embedded exercises. This provided an additional instructional strategy to
reinforce knowledge without complicating the primary delivery channel. However, most of the
content remained on the main platform to avoid constant app switching, as the material was
primarily consumed on a mobile device rather than on a computer.

To build the content, Canva served as the primary platform for designing all static and
video content, including carousels, reel graphics, and story highlights, due to its user-friendly
interface and extensive asset library. For more customized multimedia, the Adobe Suite, and
Flow Al generator were used. Additionally, Google Forms was used to conduct pre- and
post-surveys to collect data and measure the project’s impact. To recruit participants, share pre-
and post-survey links, and provide technical details and information before, during, or after
interaction with the module, Facebook and WhatsApp groups were used.



Methodology
Evaluation and Participants

The goal of this evaluation was to understand the usability and learning effectiveness of
this project’s instruction. Specifically, the evaluation assessed how easily au pairs navigated and
interacted with the content on Instagram and measured how well the instruction helped them
build practical financial skills that could help them navigate the financial aspects in their first
months of the exchange program.

The usability participants were three (n=3) former au pairs, including one with social
media and visual design background. The target participants for this evaluation were twenty
(n=20) au pairs in their first six months of the program.

Evaluation Instruments
Usability Test

A usability test was conducted with three former au pairs (n=3) to evaluate the navigation
and interface design of the instructional materials. The protocol and script were adapted from
Steve Krug’s Rocket Surgery Made Easy: The Do-It-Yourself Guide to Finding and Fixing
Usability Problems (2009). Participants connected via Zoom using two devices: a mobile phone
to navigate the content as intended with screen sharing enabled, and another device to observe
their facial expressions and reactions. They were instructed to use the “think-aloud” protocol,
continuously verbalizing their thoughts and feelings as they navigated the content. The test began
with participants reading the first three pinned posts on the Instagram account, followed by a
period of free exploration. They were then given three specific tasks: finding two specific pieces
of content, navigating from the Instagram profile to the Wix support website without using the
Linktree in the Instagram bio, and identifying the suggested logical order of the content. (See
Appendix A for more details.)

Demographic information and Pre-survey
Participants were recruited through social media and were added to a dedicated

WhatsApp group, which served as the main channel for communication, questions, and
scheduling.



Before interacting with the Instagram account and Wix site, participants were required to
complete a single Google Form. This form collected data in two parts: demographics and the
pre-survey.

Demographics

Participants answered questions covering their current stage in the au pair program, U.S.
state of placement, prior experience with credit cards, self-rated financial confidence, and
self-rated English proficiency. This data was vital to confirm that participants either represented
the intended target. It also allowed for analysis of whether factors such as English level or prior
financial knowledge influenced how participants perceived and navigated the content (See
Appendix B for more details.)

Pre-Survey

The pre-survey consisted of 13 questions that measured baseline attitudes and knowledge
regarding the topics included in the module, such as feelings about stipend purchasing power,
awareness of U.S. spending culture, recognition of financial terms, and applied knowledge of
concepts like sales tax, tipping, and credit card mechanics. This baseline was important, as it
allowed for direct comparison with post-survey data to measure changes in knowledge,
confidence, and attitudes demonstrating the learning effectiveness of the module (See Appendix
C for more details.)

Post-Survey and Attitudinal Survey

After navigating the modules and using WhatsApp as a communication channel,
participants were required to complete a second Google Form. This form collected data in two
parts: the post-survey and the attitudinal survey:

Post-Survey

The post-survey contained the same number of questions as the pre-survey, with items
constructed to be parallel and similar to the initial assessment, enabling a direct, item-by-item
comparison of responses. This included targeted qualitative self-reflection questions on spending
culture and tipping, open-ended questions to assess understanding of concepts such as the
Diderot Effect, and a parallel scenario-based activity to evaluate the application of key financial
terms (See Appendix D for more details.)

Attitudinal Survey



The attitudinal survey utilized a combination of Likert-scale items and open-ended
questions to gather comprehensive feedback. Participants rated their level of agreement with
statements concerning the clarity of the content, the suitability of Instagram as a delivery
platform, the perceived usefulness of the financial information, and the overall relevance of the
module for au pairs in their first months of the program. The open-ended questions invited
personal reflection on what was most helpful, suggestions for improvement, and general thoughts
on their learning experience (See Appendix E for more details.)

Results
Usability

The usability test involved three participants, all former au pairs who regularly use
Instagram. The participants included two iPhone users (Participants 1 and 2) and one Android
user (Participant 3). The test consisted of four tasks designed to reflect typical user interactions
with the Instagram content and space for open navigation. Tasks included locating posts on
specific topics (‘Diderot Effect’” and ‘Sales Tax’), navigating to the external support website
without using the Instagram bio link, and identifying the recommended order for following the
content. Completion times for each task were recorded to assess efficiency. Figure 1 presents a
bar chart showing the time each participant required for the four tasks.

. Participant 1 Participant 2 Participant 3
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Find specific content Go to the support 88
website order

In the content-locating tasks (Tasks 1 and 2), Participant 1 initially struggled to find
specific posts. Based on her feedback, titles were added to each post for the next iteration.



Participant 2 reported a decrease in the time needed to complete the tasks following the addition
of titles, while Participant 3 had enlarged titles to improve readability (see Figure 2.)

Figure 2
Example Iteration of the Post with Added Titles
CTTT—
i i '}
Let's check some Let's check some Let's check some
banking terms banking terms banking terms

that you may have seen when that you may have scen when that you may have seen when
you go through your credit you go through your credit you go through your credit
cardapp cardapp cardapp

Initial post design 1* Iteration after participant 1 2nd Iteration after participant 2

For Task 3, which required navigating to the external support website: Participant 3
(Android) was able to scan the QR code more easily, Participant 1 (iPhone) clicked the link
directly, and Participant 2 (iPhone) had to perform additional steps. These device differences
were noted, but no changes were made based on this observation. In Task 4, Participant 1 had
difficulty determining the recommended order of posts. In response, a dedicated highlight story
was added showing the suggested content order with numbers and titles corresponding to each
post

Open feedback was collected through conversation during the usability test. As
participants completed the tasks, they were encouraged to think aloud, I took notes on the issues,
suggestions, and observations mentioned. Across all participants, the notes captured 31 points
raised, later categorized in three categories: Visual design, content, and navigation. Of these, 18
(58%) were generally positive, and 13 (42%) were negative, highlighting areas for
improvement.(see Table 2.)



Table 2
Participants’ Comments by Usability Category and Feeling

Category Total Positive Negative
# % # % # %
Visual Design 10 32.26% 7 22.58% 3 9.68%
Navigation 9 29.03% 4 12.90% 5 16.13%
Content 12 38.71% 7 22.58% 5 16.13%
Total 31 100.00% 18  58.06% 13 41.94%

Based on this feedback, several key revisions were implemented to improve usability.
Pinned posts that initially received low engagement were redesigned with a visual connection to
the colorful palette of the overall feed; as participant 001 noted, “All the Instagram has colors
and then the pinned post you want people to read are the most boring white background.” These
redesigned posts are shown in Figure 3. A dedicated highlight story was added to show the
recommended content order, replacing the previous approach of reposting individual posts.
Additional revisions included adding post descriptions to summarize content and indicate
whether a post included an activity, updating the Instagram bio to clarify that the content is
specifically for au pairs, adding visual indicators to draw attention to key elements, creating a
highlight story for Q&A, and reviewing QR code landing pages. (See Appendix F for more
details.)

Figure 3

Iteration of the Pinned Posts

Wiy this page exists?

Practice and Share!

Initial Pinned Posts Design Pinned Posts redesign




Learning Effectiveness

Three surveys were administered to evaluate the module's effectiveness: demographic,
pre-survey, and post-survey. A total of 21 participants completed both the demographic survey
and the module. However, since one participant did not complete the post-survey, the final
analysis was conducted using data from 20 participants. According to the demographic survey,
participants were au pairs in the first six months of their program, primarily from Latin American
countries, with one exception from Italy, and were located across different states in the United
States. On a scale of 1 to 5 (1 = beginner, 5 = fluent), participants rated their English proficiency,
with an average score of 3.5.

Figure 4 shows the distribution of participants’ self-reported confidence in managing
their money and navigating U.S. spending culture. Confidence was rated on a scale from 1 (not
confident at all) to 5 (very confident). Most participants rated their confidence between 3 or 4,
indicating moderate confidence, with fewer participants at the extremes of 1 or 5.

Very confident - 5 1
4 3
3 10
2 5
Not confident at all - 1 1
0 2 4 6 8 10

Number of Participants

Figure 5 summarizes the three categories, representing participants who provided correct
answers or fell into the highest category in both pre- and post-surveys. For the first category,
“Currency Conversion Mindset”, the two highest categories were considered.



Figure 5

Mean Distribution of High-Tier Responses across Categories (n=20)
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Regarding purchasing power, initially, 15 participants (75%) reported converting their
U.S. dollar stipend to their home-country currency to assess its value. Post-module, 40%
reported converting somewhat or much less often, 30% reported no change, and 20% reported
converting somewhat or much more often; 10% still did not convert. Open-ended responses on
perceived purchasing power were coded into four categories (1=no response/unrelated,
4=explicit consideration). Pre-module, most responses (n=14) fell into category two (comparing
to home currency or low compensation). After the module, there was a minor shift toward
greater awareness, with three responses in category three and four in category four. Figure 6
summarizes the distribution of coded perceptions of purchasing power before and after the

module.



Figure 6

Distribution of coded responses describing participants’ perceptions of purchasing power (n=20)
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The assessment of participants' comprehension of U.S. spending culture and habits
covered five areas: Abundance of choice and convenience, the Diderot effect, Sales taxes,
Tipping, and Sales and promotional strategies. The method of scoring varied; awareness and
mindful behavior categories were used to code the open-ended questions (Abundance of Choice
and Convenience and Tipping), while objective questions (Diderot Effect, Sales Taxes, and Sales
and Promotional Strategies) were evaluated as correct/incorrect or by level of accuracy.

Based on the highest achievement category for each area, results indicated considerable
improvement across all subtopics following the module. For Abundance of choice and
convenience, awareness and mindful spending increased from a pre-module level of 35% to
75%. Correct responses saw a rise from 5% to 50% for the Diderot effect, 25% to 40% for Sales
taxes, and 55% to 75% for Sales and promotional strategies. Understanding of Tipping also grew,
with participants demonstrating knowledge increasing from 30% to 70%. Figure 7 summarizes
these pre- and post-module shifts across all five subtopics.



Figure 7
Participant Performance on U.S. Spending Culture: Correct or High-Tier Responses (n=20)
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Participants' understanding of Banking Basics was evaluated using a scenario-based
assessment that required them to analyze a mock list of transactions and identify essential
financial vocabulary and payment options. The results, as illustrated in Figure 8, demonstrate an
overall improvement in accuracy from the pre-survey to the post-survey, suggesting an increased
ability to correctly identify financial terms and payment methods after module completion. The
largest improvement observed was in question five, while question one showed no change.

Figure 8

Participant Performance on Banking Basics: Correct Responses per Question (n=20)
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Attitudinal

An attitudinal survey was shared with the learning effectiveness post-survey to assess
participants’ attitudes towards the module. This survey used a Likert scale from 1 to 5, 1 being
strongly disagree, and 5 being strongly agree. Overall, participants agreed with the module's
value, with average scores ranging from 4.10 to 4.85 out of 5. The highest-rated statement was
that new au pairs would benefit from the information during their first months (M =4.85, SD =
0.49). Other positive feedback was given on items related to understanding U.S. spending
culture, social norms, banking terms, and the usefulness of Instagram and website support. Table
3 summarizes the answers.

Table 3
Retrospective attitudinal survey. (n=20)

Statement Mean Standard Deviation Min Max
New au pairs in their first months would benefit from
the information in this module. 4.85 0.49 3 5

After exploring the module, my confidence in
navigating U.S. spending culture has improved. 453 0.61 3 5

After exploring the module, my confidence in
navigating social norms (like tipping) has improved. 4.10 1.12 1 5

After exploring the module, my confidence in
navigating basic banking terms has improved. 4.60 0.50 4 5

Instagram is a good and accessible platform for
hosting this type of financial literacy content. 4.55 1.00 1 5

The interactive activities on the support website were
a useful addition to the Instagram content. 4.65 0.67 3 5

The amount of content is appropriate for a learning
session of about one hour. 4.40 0.88 2 5

Open ended questions also allowed the participants to share in more detail additional
comments regarding the module and the platforms used In general, they liked the use of
Instagram to deliver the main content, as one participant noted “Using Instagram was a brilliant
choice because it integrates the learning into a platform I already use daily,” and another “It is
very easy to read, not boring, it is fast. I like it,.” At the same time four participants proposed
other platforms that could be used such as Tik Tok. About the website, a comment read “T like
the website, it allows me to learn by playing.”

They also mentioned the relevance of the content to their daily lives. One noted, “As an au pair
living on a stipend, those topics feel very relevant to daily life. The explanations about sales
tactics, tipping, and credit limits were practical and easy to connect to real situations.” Another
shared, “As a 26-year-old, I thought I had a good handle on my finances, but the 'Purchasing
Power' vs. 'Currency Conversion' shift was a total eye-opener—it’s easily the most helpful topic.



It helps take away the guilt of spending dollars when you stop comparing it to your home
currency's weak exchange rate.”

A few participants also addressed some posts containing too much information, that even
though it is important can be broken up or described in video format, and some found certain
topics, like the Diderot Effect, harder to connect to actionable habits. Additionally, they referred
to future topics they would like to see, including sample monthly budgets, tips for building
credit safely, guidance on taxes, common financial mistakes, and advice on discussing money
with host families.

Discussion & Conclusion

Discussion

Usability results indicated that the instruction was usable, all three participants
successfully navigating the content without significant problems. Minor adjustments were
implemented between sessions, which effectively enhanced usability. Specifically, the redesign
of the "highlight stories" and "pinned posts" improved content alignment with the page's
aesthetic, making information easier to find and consume in a more structured format. A small
but very important change was adding a topic label visible from the feed for each post which was
a necessary change that resulted in a decrease in the time participants spent locating specific
content.

One thing mentioned in the usability study was about the payments section. Participants
noted that this post felt too long for a platform like Instagram, where content is typically
consumed quickly, however the length was intentional to avoid losing important details.
Additionally, device differences (iPhone vs. Android, newer vs. older models) impacted how
users accessed the support website, particularly when using QR codes. Although Instagram has
introduced recent updates that allow links directly within posts, this feature is currently limited
mainly to Meta Verified accounts, so it is not a feasible solution right now, but can be explored in
the future. Another usability consideration (mentioned later by the learning participants) was the
requirement to follow a private account and wait for approval; while this did not prevent
navigation, participants suggested that a public account would allow faster access to the content
and share, this restriction was intentional for data collection purposes but will not be necessary
beyond the scope of this project.

Learning effectiveness results indicated that the instruction was very effective, with
improvements across all three main topics (Figure 5). Participants demonstrated increased



understanding in their post-survey responses, particularly in U.S. Spending Culture and Banking
Basics. While open-ended responses required interpretation and categorization, there was a
noticeable shift toward more informed and reflective answers.

However, some areas showed more limited improvement. In the currency conversion
mindset category, results remained below 50% in both pre- and post-surveys. This category
relied entirely on qualitative, open-ended responses, and many answers addressed deeper
perceptions about fairness and compensation, or perceived differences between au pairs and
nannies stipend/salary. While I acknowledge this is a widely held concern across the au pair
community, is not within the scope of this project, and directly links to the foundation and
legality of the program and specific type of visa; this was reflected in participant comments like
“the pay is very low” and “it’s not a fair salary.” The goal in this case was to increase awareness
rather than change these beliefs, which was partially achieved.

In the U.S. Spending Culture category (see Figure 7), most subtopics showed clear
improvement. However, in the sales taxes subtopic, one limitation was caused due to a
development mistake, where a Subject Matter Expert in taxes was required to both explain the
content and plan the assessment, the activity included a produce item, which may or may not be
taxed depending on an au pair’s state of residence and could add another correct answer,
however during the data evaluation both options (with specific produce taxation in each state and
without were considered without a difference in the amount of participants who get the right
answer). In the Tipping Culture subtopic, participants showed increased understanding, but many
still expressed disagreement with the practice. This again reflects that awareness can increase
without necessarily changing beliefs.

The Bank Basics category improvements were smaller. This may be due to prior
knowledge (many participants already answered correctly in the pre-survey) and the simplified
scenarios used in the module. For the payment questions (Qs 5-6), the amount of participants
with correct answers in the pre- and post-survey were below 50%, which indicates this subtopic
needs more work. Going back to the usability study, this was the same post that felt too long for
the platform, and in open feedback, participants suggested to add more examples overall, so
probably this can be one of the causes, one topic that has a low pre-survey right answers and
need more or different ways to explain during the module, reinforcing a need to revisit the
design.

Participants’ attitudes toward the instruction were generally very positive. Most
Likert-scale responses were above 4, indicating that the module was perceived as useful,
engaging, and relevant. Participants appreciated that the content was delivered through
Instagram, a platform they already use regularly, and still suggested similar platforms as Tik Tok,
which made the learning experience feel accessible and familiar. The balance between visuals



and content was also well received. Two of the statements showed an Likert rating minimum
answer 1, one was “my confidence in navigating social norms (like tipping) has improved,” this
can again be due to the module doing good on increasing awareness but confidence, thoughts,
and beliefs can still be in disagreement, specifically with the example being tipping; the second
one was “The amount of content is appropriate for a learning session of about one hour,” where I
can consider some of the time was on answering feedback and open questions.

Conclusion

This project was designed to address the gap between au pairs’ expectations about their
financial experience in the U.S. and the reality they encounter, particularly in relation to
spending culture, financial systems, and money management. Many au pairs arrive expecting
that their stipend will be enough to support cultural experiences such as traveling and studying,
but face challenges due to differences in spending habits, limited understanding of the U.S.
financial system, and a lack of practical money-management skills. The goal was to create and
evaluate a learning module that helps au pairs understand, reflect, and raise awareness on
spending behaviors while building basic financial literacy for life in the U.S., making their
economic transition smoother and enhancing their overall experience during their one- or
two-year program.

The project met its goal by increasing participants' awareness and understanding,
evidenced by improved post-survey responses and more thoughtful answers, even while some
deeper perceptions, such as beliefs about pay fairness, were unchanged. One important outcome
of the project is the participants' belief that the content would be valuable for future au pairs,
supported by their increased pre- and post-survey answers. The au pair experience is already a
complex and emotional experience, involving moving to another country, adapting to a new
family dynamic, and navigating unfamiliar social and financial systems. The fact that
participants recognized the potential value of this module for others highlights the relevance and
impact of the module and points to a motivation to keep growing it further.

Also, this project demonstrated an innovative application of instructional design, utilizing
social media (Instagram) as the learning environment. As educational trends move toward
mobile, fast-access, and easily accessible formats, platforms like Instagram provide an effective
means to deliver short, accessible content that align with how current generations consume
information. It is also important to keep in mind that this project could not fully use Instagram’s
organic growth and algorithmic potential. Growing a social media account, reaching wider
audiences, and being recommended through the platform requires time and resources that were
beyond the scope of this project. So, for now, it was hosted on the platform, using some of its
tools and characteristics, but with a controlled flow of participants.



Looking forward, the next steps would include refining the payments section by adding
more examples or dividing it into multiple posts to better match the platform’s format. Future
iterations could also incorporate additional topics suggested by participants, such as taxes,
budgeting, building credit, and strategies for communicating with host families about finances.
These additions would maintain the project as a live growing space.

Finally, the use of the ADDIE model allowed for a step-by-step building process
throughout the project. The understanding of effective instruction, not only as delivering accurate
content but also as adapting that content to the context, platform, and learners, is reflected in the
target group's connection to it. Additionally, because ADDIE is an iterative model, it emphasizes
the importance and value of continuous improvement, allowing us to return to previous phases
based on feedback.
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Appendices
Appendix A - Usability Test Script (Adapted from Steve Krug)

Hi, NAME OF THE PARTICIPANT. My name is Andrea Riano, and I’'m going to be
walking you through this session today.

Before we begin, I have some information for you, and I’'m going to read it to make sure
that I cover everything.

You probably already have a good idea of why we asked you here, but let me go over it
again briefly. We’re asking people to navigate a financial module tailored to au pairs I am
working on. This includes the main Instagram account and the support Wix website with
activities. I want to see if everything works as intended and is easy to navigate. The session
should take about 30 to 45 minutes.

The first thing I want to make clear is that [ am testing the module, not you. You can’t do
anything wrong here. In fact, this is probably the one place today where you don’t have to worry
about making mistakes.

As you go through it, I’'m going to ask you as much as possible to try to think out loud: to
say what you’re looking at, what you’re trying to do, and what you’re thinking. This will be a big
help to me.

Also, please don’t worry that you’re going to hurt my feelings. I am doing this to improve
the module, so I need to hear your honest reactions.

If you have any questions as we go along, just ask them. I may not be able to answer
them right away, since I am interested in how people do when they don’t have someone sitting
next to them to help. But if you still have any questions when we’re done, I’1l try to answer them
then.

You may have noticed we're on Zoom. You have been asked to connect from two devices,
one for me to be able to see your reactions and the other one share the screen from a mobile
device to see your interaction with the module. With your permission, I am going to record what
happens on your screen and our conversation. The recording will only be used to help me figure
out how to improve the module, and it won’t be seen by anyone except the people working on
this project.

Do you have any questions so far?



If the participant agrees to record, start the recording.

Great. To begin, I'd like you to share your phone's screen. First, I’d like you to go to our
Instagram account @smartmoneyaupair and just look around. Start by reading the first three
pinned posts at the top of the profile. Take your time, and remember to think aloud about what
you see.

Allow time for free exploration after the pinned posts.

Now, I’m going to ask you to look at the profile and tell me what you make of it: what
strikes you about it, whose account you think it is, what you can do here, and what it’s for. Just
look around and do a little narrative.

Allow this to continue for three or four minutes, at most.

Thanks. Now I’'m going to ask you to try doing some specific tasks. I’'m going to read
each one out loud.

e Find specific content: Please find the post or guide that explains the 'Diderot
Eftect.'

Allow the user to proceed until you don’t feel like it’s producing any value, or the user
becomes very frustrated.

'

e Find specific content (2): Please find the post or guide that explains the 'Sales tax.

Allow the user to proceed until you don’t feel like it’s producing any value, or the user
becomes very frustrated.

e Navigate to the support site: Without using the Linktree link in the Instagram bio,
try to find your way to our external website with the interactive activities.

Allow the user to proceed until you don’t feel like it’s producing any value, or the user
becomes very frustrated.

e I[dentify the suggested order: Look at the profile and tell me how you would know
the recommended order to follow the content if you were a new user.



Allow the user to proceed until you don’t feel like it’s producing any value, or the user
becomes very frustrated.

Excellent, that completes all of our tasks. Thank you so much for working through those.

Before we finish, I have two final questions:

Is there any other feedback you'd like to share about your experience? Perhaps something
that was particularly clear or confusing, or a suggestion for improvement that we haven't
covered?

Now that we're done, do you have any questions for me about the module or the project?

Listen and acknowledge the answers

Perfect. That is everything we needed for today. Your feedback has been incredibly
valuable and will help us make this resource much better for future au pairs.

Thank you again for your time, your honesty, and your help with our project. I will stop
the recording now. Have a wonderful day



Appendix B - Demographics

Welcome and thank you for your participation in this evaluation!

Your insights will help me to understand how effective this learning module is for future
au pairs. Please note the following before you begin:
Voluntary Participation: Your participation is completely voluntary. You may stop at any

time.

Focus of Evaluation: This evaluation assesses the usability and effectiveness of the

instructional module itself.

Time Commitment: This questionnaire should take no more than 30 minutes to complete.

The form consists of two parts:

Demographic Information: A few brief questions about your background.

Pre-Survey: Questions about initial knowledge related to the content you will find in the
module to establish a baseline.

As you see, no emails are collected, but to compare pre- and post-surveys, I kindly ask

your name, or nickname (this will be the same one you will be using in the post-survey). Your

responses are confidential and will be used solely for the purpose of evaluating and improving

this project.

Thank you for your time and contribution!

SECTION 1: DEMOGRAPHICS

1.
2.

Name or nickname
In which U.S. state do you currently live, or where will you be placed?

List of 50 states to select

3.
4.
3.

Which country are you originally from?

Have you used a credit card before

On a scale of 1 to 5 (1 being beginner and 5 fluent), how would you rate your English
proficiency?

On a scale of 1 to 5 (1 being not confident at all and 5 very confident) how confident
do you feel about managing your money and navigating the U.S. spending culture?



Appendix C - Pre-Survey
On the same Google Forms, following the demographics section.
SECTION 2: PRE-SURVEY

The following questions are designed to understand your current thoughts and knowledge
before you explore the module.

Please answer based on your own honest impressions and current understanding. Do not
look up answers on the internet, translate questions, or ask for help. If you are unsure about a
term or a question, it's perfectly fine; this is an important part of establishing an accurate
baseline. Your authentic responses are what make this evaluation valuable.

1. Have you converted your weekly au pair stipend into your home currency?

2. Please describe in your own words: How do you feel about the purchasing power of
your weekly stipend here in the U.S.?

3. In your own words, how do you feel about the wide variety of products and constant
sales in U.S. stores? Does it affect your spending? Do you think it will affect your
spending while in the U.S? Do you think it affected your spending in the first months
as an Au Pair?

4. Please share an example of the Diderot effect. If you don't know what the Diderot
effect is, please answer "Don't know." If you can't recall an example, please answer
"No example."

5. Based on the state you live (will live or lived in the first three au pair months, please
keep in mind this should be the same state answered in the prior demographic
information), answer:

You are buying a pre-packaged grocery item with a price tag of $4.99. Approximately
how much will you pay at the register in your selected state?

6. In your own words, how do you feel about tipping culture in the U.S?
7. A store promotion says "Buy 2, Get the 3rd Free." This is an example of:
a) Scarcity & Urgency
b) Bundling & Upselling
c) Anchoring / Reference Pricing
d) A loyalty reward
e) Other:

Please use this scenario for the following questions



Maria recently got a new Discover card. The card has no interest charged on purchases
for the first year. Her credit limit is $500. She has had the card for 2 months.

Her May statement (generated May 20, due June 10) shows a Statement Balance of $60.
She has not yet made this payment.

Since her last statement, she made two purchases that have already cleared on her
account: Coffee for $6 (purchased 2 weeks ago) and Movies for $15 (purchased 10 days ago).

Today, she used her card for $30 at a Gas Station.

8. What is Maria's Credit Limit?
a) $60
b) $81
c) $500
d) $389
e) Other:
9. What is Maria's Current Balance?
a) $60
b) $81
c) $111
d) $500
e) Other:
10. What is Maria's Available Credit right now?
a) $500
b) $419
c) $389
d) $30
e) Other:
11. Which transaction is most likely still a Pending Transaction?
a) The $60 Statement Balance from May
b) The $6 Coffee purchase
¢) The $15 Movies purchase
d) The $30 Gas Station purchase
e) Other:
12. What is Maria's Statement Balance?
a) $60
b) $81
c) $111
d) $0
e) Other:
13. What is the APR on the purchases from her May statement?
a) 0%



b) 30.74%
c) It depends on her payment.
d) Other:



Appendix D - Post-Survey

POST: Financial Behaviors of Au Pairs in the U.S
Welcome and thank you for your participation in this evaluation!

Your insights will help me to understand how effective this learning module is for future
au pairs. Please note the following before you begin:

Voluntary Participation: Your participation is completely voluntary. You may stop at any
time.

Focus of Evaluation: This evaluation assesses the usability and effectiveness of the
instructional module itself.

Time Commitment: This questionnaire should take no more than 30 minutes to complete.

The form consists of two parts:

Post-Survey:

Questions constructed to be parallel and similar to the initial assessment, in order to make
a direct, item-by-item comparison of responses.

Attitudinal Survey: A combination of Likert-scale items and open-ended questions to
gather comprehensive feedback,

suggestions for improvement, and general thoughts on their learning experience.

As you see, no emails are collected, but to compare pre and post survey, I kindly ask you
use the same name, or nickname you fill on the first Google Forms. Your responses are
confidential and will be used solely for the purpose of evaluating and improving this project.

Thank you for your time and contribution!
Name of nickname:
SECTION 1: POST-SURVEY

The following questions are designed to understand and compare your thought and
knowledge after you explore this module.

Please answer based on your own honest impressions and understanding without
referring back to the module or internet for information. I want to remind you I am evaluating the
module and not you and your authentic responses are what make this evaluation valuable.

1. After exploring the module, do you find yourself thinking about converting your
stipend to your home currency more or less often than before?
a) Much more often



b) Somewhat more often

c) No change

d) Somewhat less often

e) Much less often

f) 1did not convert it before and still do not

2. The module discussed focusing on 'purchasing power' instead of currency conversion.
In your own words, how do you view your stipend's value in the U.S. now?

3. In your own words, how do you now view the wide variety of products and constant
sales in U.S. stores? Do you feel this awareness will change how you approach
spending during your time as an au pair?

4. Please share an example of Diderot effect, if you don't know what Diderot effect is
please answer "Don't know", if you can't recall an example please answer "No
example"

5. Based on the state you live, answer:

You are buying a pre-packaged grocery item with a price tag of $7.50. Approximately
how much will you pay at the register in your selected state?

6. Has your understanding or comfort level regarding tipping culture changed? Please
explain

7. A store promotion says, "The first 100 customers to purchase this item will receive a
surprise gift with it" This is an example of:

a) Scarcity & Urgency

b) Bundling & Upselling

c) Anchoring / Reference Pricing
d) A loyalty reward

e) Other:

Please use this scenario for the following questions

Sofia is an au pair. She recently got a Capital One Quicksilver card. The card has an
introductory bonus of $100 and no interest in the first 6 months for new cardholders. Her credit
limit is $1,000. She has had the card for 4 months.

Her September statement (generated September 25, due October 20) shows a she owes
$150. She has not yet made this payment.

Since her last statement, she has made the following transactions:
1 week ago, she bought groceries for $85



4 days ago, she got a haircut for $45
This morning, she bought a new sweater online for $60.
The $100 introductory bonus was credited 1 week ago
8. What is Sofia's Credit Limit?
a) $180
b) $280
c) $1000
d) $880
e) Other:
9. What is Sofia's Available Credit right now?
a) $1000
b) $60
c) $160
d) $760
e) Other:
10. What is Sofia's Current Balance?
a) $180
b) $340
c) $280
d) $0
¢) Other:
11. Which transaction is most likely still a Pending Transaction?
a) The introductory bonus
b) The sweater
c) The groceries
d) The haircut
e) Other:
12. What is the APR on the purchases from her last statement?
a) 0,5%
b) It depends on her payment.
c) 0%
d) Other:
13. What is Sofia's Statement Balance?
a) $180
b) $150
c) $760
d) $0
e) Other:



Appendix E - Attitudinal Survey
On the same Google Forms, following the demographics section.
SECTION 2: ATTITUDINAL SURVEY

The following questions are about your experience with the module. I would like to
understand your thoughts on the content, the platforms used, and its overall usefulness.

Please rate your level of agreement with the following statements, where 1 = Strongly
Disagree and 5 = Strongly Agree.

1. New au pairs in their first months would benefit from the information in this module.

2. After exploring the module, my confidence in navigating U.S. spending culture has
improved.

3. After exploring the module, my confidence in social norms (like tipping) has
improved.

4. After exploring the module, my confidence in basic banking terms has improved.

5. Instagram is a good and accessible platform for hosting this type of financial literacy
content.

6. The interactive activities on the support website were a useful addition to the
Instagram content.

7. The amount of content is appropriate for a learning session of about one hour.

The following open-ended questions are your opportunity to share more detailed
feedback about what worked well, what could be improved, and any other thoughts you have
about the module. Please feel free to write as much or as little as you like.

8. Do you have any other thoughts about the platforms used (Instagram and the support
website)? What worked well or could be improved?

9. Do you have any additional comments or feedback you would like to share regarding
the module? (e.g., most/least helpful topic, suggestions for new content, etc.)

Thank you for completing this survey!

Your responses provide valuable data for evaluating this project for au pairs. I appreciate
your time and dedication to helping me evaluate this project.



APPENDIX F - Changes made from Usability Study.

Adding and increasing topic at the top left corner of each post

r—

Let's check some Let's check some Let's check some
BASIC BASIC BASIC
banking terms banking terms banking terms
that you may have seen when that you may have seen when that you may have seen when
you go through your credit you go throtugh your credit you go throtigh your credit

card app card app card app
Initial post design 1* Iteration after participant 1 2nd lteration after participant 2

Shift the focus of highlight stories from simple re-posts of carousels or reels to a cohesive
narrative flow.

Suggested order

Welcome! If you’re starting from zerg, fpllow Practice activities
this order (you will find this title in
left corner of each post):

posts include a QR code M
ns there's a practice

i Purchasing Power

B Cultural Spending for you to ty ot it youve
El Diderot Effect learned

n Sales Taxes Scanitaoruset

A Tipping

A Sales & Marketing Tricks
H Banking Terms

O Payments Review

u (...and more to come) u

(You can jump around too, no

rules!) u

New here? This page is about

n the U.5

@ SUPPORT WEBSITE




Update the pinned post with visuals that are more inviting and relatable, and use simpler
language.

i= o el Bavind HogHipeiea S e
i

Before

After




Make sure to point out exactly where in the "Sales Taxes" post everyone should spot the
difference.

Before After
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